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From the editor

The convention of 2008 may be a distant memory, but those 
memories live on, as you will find evident in this issue. For 
those who missed it, and those who just can’t get enough, 
you will find many pages documenting the happenings in 
Raleigh. Special thanks to Jill Sprague who graciously vol-
unteered to be our last-minute official photographer at the convention. If you need more of 
that con spirit than this issue can hold, be sure to check out the forum where links to literally 
thousands of pix can be seen thanks to everyone sharing their snapshots. And don’t forget 
the minicons! By the time this ships, CU 2009 should be taking place in the Netherlands 
(January) and the Tokyo minicon 2009 happens mid-February. 

In this issue, we have our first article by attorney Meaghan Hemmings Kent. Her seminar was 
a huge hit in Raleigh. And due to her popularity, we asked and she has graciously agreed 
to elaborate on some of the questions that were asked at her presentation. This is one not 
to miss. We also have an article by fellow NCNers Huf and Elizabeth Pankey on tips to help 
at tradeshows and events. Also, look out for a new one page comic in this issue by Emily 
Anthony and Celestia Ward, along with our old faithful, Unca Lar. 

In the past year, we have had a couple of theme issues, one focusing on the party artist, and 
one focusing on animation. Our next issue will center around retail and theme park work. So 
send in those ideas!

Debbie “debbo” Burmeister 
Exaggerated Features Editor/Art Director 
efeditor@caricature.org

             
 And the 
 winner is...

oN THE COVER

Continuing the tradition, our cover features this year’s Golden Nosey Winner, Jason Seiler, as seen through 

the eyes of last year’s Golden Nosey Winner, Kage Nakanishi. When asked about the cover, Kage said “This 

idea is from PGA Masters Golf. Who ever won last year puts a green jacket on the new winner. It is just like 

our recent tradition of the previous year’s winner drawing the new Golden Nosey winner on the cover of the 

EF!” Be sure to read Jeff Redford’s interview of Jason on page 12 of this issue.
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Caricature by Glenn Ferguson

Greetings fellow NCNers! Happy 2009!! It’s time once again to tell you all about what’s happening with 

the NCN. And for 2009, there is a LOT that is going on. So let me take a few minutes of your time to 

review what took place in 2008 and set the stage for 2009.

First off, the 17th Annual NCN Convention in Raleigh, NC was a huge success! We had over 200 

attendees with 180 competing artists from all over the world on hand. The seminars were outstanding. 

Ismael Roldan was a wonderful guest of honor to have with us all week long. Everyone enjoyed his 

presentation and had fun with him and his girlfriend, Michelle, while everyone generated artwork all 

week. This year, the competition was fierce. As you will see in this issue, the artwork was off the charts. 

Hosting the convention is a ton of work, but the board did an outstanding job of making sure everything 

went well and kept all the attendees happy. I would also like to thank JoAnn Strelzoff who was such a 

huge help during the convention. She is such a pro when it comes to making the show run smoothly. In 

fact, the awards went so smoothly that I forgot to thank her on stage, so this shout-out goes to her: “Way 

to go, Duchess of the NCN!”.

During the Convention, we had our annual business meeting which lasted less than an hour. It was the 

quickest annual meeting I have ever seen. During the meeting, we discussed and approved our first 

rate increase in over four years. Starting in 2009, all dues will increase by only $5 annually. We also 

reviewed a new version of our Constitution which includes our new name. There are still some legal 

issues to iron out but we will be changing our association name from the National Caricaturist Network 

to the International Society of Caricature Artists (ISCA). Expect to see our new name and logo in use by 

the time we arrive at the next convention in Sandusky, OH in November of this year.

Speaking of the next convention, in case you didn’t hear, it will take place at the Kalahari Resort in 

Sandusky, OH from November 2nd to the 7th, 2009. This is the very first time our annual convention 

will be held in the midwest—and what a place to have it! The Kalahari Resort & Conference Center has 

it all: the biggest indoor waterpark in the U.S., state-of-the-art meeting facilities, spacious guest rooms 

with mini-fridges, microwave ovens and coffee-makers in every room and free internet! If that isn’t 

enough to get you to come, wait until you hear who our guest of honor will be. More on that later this 

year. Meanwhile, if there ever was a year that you wanted to bring your family along to the convention, 

2009 will be the one. The waterpark is included with every room for only $99 per night!

Finally, I would like to say how much I have enjoyed serving the NCN as your president this past 

year and I look forward to continue being your president for 2009 as well. It can be hard work at 

times but the burden is very light when you have a great board working with you all the way. Thanks 

to Glenn Ferguson for all his tireless effort and energy. I am happy that he will be continuing as our 

vice president. Thanks to Scott Hamilton for stepping up to become our new Treasurer. Scott never 

takes himself too seriously but is always a professional when it comes to watching our finances. And 

finally, thank you Lorin Bernsen for stepping up to become our new NCN Secretary. Lorin was a big 

help all week during the convention even before he officially took the post. And once again, thanks 

to our manager, Tracey Iverson for all you do to make sure our members are happy.  There is a lot to 

accomplish in 2009 but with all your support along with our members, I know we will do great things 

together!  Ok, enjoy the magazine! 

                 
                 

                 
                 

                 
           NCN President    
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At the 2008 NCN convention in Raleigh, I 
had the privilege of speaking about Legal 
Matters for the Artist, and it became clear 
that the issue of the right of publicity is a 
hot topic for caricature artists. The right of 
publicity is, in general terms, a person’s 
exclusive right to benefit from, and the right 
to control the commercial use of, their name, 
likeness or persona. What this legal doctrine 
provides is that to use someone else’s name, 
likeness or persona, in a commercial way, 
you need their permission. While keeping in 
mind that this is a convoluted area of the law 
without clear guidelines, let’s see if we can 
break it down a little by answering some of 
the questions that were raised at the 2008 
NCN convention. 

What is the law of the right of publicity? 
Unlike Copyright law, the right of publicity  
is not covered by a Federal statute. Instead, 
it varies from state to state. Some states 
have statutes, some states rely on common 
law (case law) and some states use both. 
The only certain thing is that every state’s 
law is different. In addition, determining 
which state’s (or which country’s) law should 
apply to your facts can be difficult in itself. 
There are potentially three bodies of law that 
can apply: where the person resides (their 
permanent residence, not just where they 
have a home), where the alleged unlawful 
use occurred, or where the user of the im-
age resides. 

What is exempt from the right of public-
ity? Nearly every state recognizes that use 
in connection with news, public affairs, sports 
broadcasts, and political commentary are 
protected speech that trumps the right of pub-
licity. However, when that use becomes com-
mercial (which is subjective and determined 
on a case by case basis) the exemption may 
no longer apply. Easy examples of commer-
cial use are advertising, sports memorabilia, 
and products bearing a photo image sold 
because of that image. 

is artwork exempt from the right of 
publicity law? Generally, no. However, 
there is some case law that has carved out 
exceptions by finding that the artwork can 
be covered as First Amendment speech. 
Note, however, that this exception is not a 
hard line rule because it requires a subjective 
balancing of an artist’s right of expression 
against a person’s right of publicity. An Ohio 
case decided in 2000 involved Tiger Woods 
suing an artist for using his image in prints 
of a montage depicting Tiger playing at the 
Masters in different poses  along with images 
of other great golfers. There, the artist argued 
that his prints were art and were not commer-
cial, while Tiger argued that the prints were 
sports merchandise and were commercial. 

The Ohio court held that the original work  
and the limited edition prints were protected 
by the First Amendment because they  
were a montage that conveyed a message 
and were not merely posters created from  
a photograph.  
In a California case decided in 2001, the 
estate for the Three Stooges sued an artist 
who had created a charcoal drawing of the 
Three Stooges and sold the image as litho-
graphs and on t-shirts. The California court 
held against the artist stating that the image 
was so lifelike that it was not “transformative” 
enough to enjoy the protection of the First 
Amendment. In other words, under California 
law, transformative images are immunized by 
the First Amendment, but images that were 
too lifelike were not. The California court 
went on to explain, that if a person’s image is 
just raw material for original artwork and the 
artistic expression is the dominant attribute of 
the artwork, then the artist’s First Amendment 
rights will trump the person’s right of public-
ity. The California court used Andy Warhol 
portraits as an example of a work where the 
artist’s rights would supersede the person’s 
right of publicity. This test, unfortunately, does 
not provide any definite guidance because it 
requires a court to make an aesthetic judg-
ment on a case by case basis and different 
courts can reach different results.  
In one 2003 California case applying this test, 
the court found that the musicians John and 
Edgar Winter (the Autumn Brothers) were 
recognizable in a comic book but that it was 
transformative because they were depicted 
as half human and half worm and was there-
fore protected. However, a 2003 Missouri 
court found that the use of the name of a 
hockey player, Tony Twist, in a comic book 
was not transformative and was just a ploy to 
sell more comic books. Whether a caricature, 
or any artwork, is exempt from the right of 
publicity law, will depend on an aesthetic 
evaluation of whether it conveys a message, 
whether it is “transformative,” or whether it 
meets some other test that the state decides 
to apply (because remember, each state has 
its own law), and will require thorough review 
of the particular state’s law. 

Are single and original artworks exempt? 
Generally, yes. Many state’s (including Cali-
fornia) include an exemption in their right of 
publicity statutes for single and original works 
of artwork. However, once copies of that 
single work are made as prints, even limited 
edition prints, on t-shirts, on posters, etc. then 
this exemption falters and the balancing of 
rights discussed above is required. For exam-
ple, in the Three Stooges case, the California 
court noted that the original charcoal did 
not infringe on the rights of publicity, but the 
lithographs and t-shirts did.

Are political figures fair game? No. In 
most states, the same restrictions apply to 
use of a politician’s image as to any other 
person. While news and political commentary 
are protected speech that generally trumps 
the right of publicity, commercial use of a 
politician’s image will raise a red flag. For 
example, Arnold Schwarzenegger and Rudy 
Giuliani have both gone after people for use 
of their image. Arnold targeted a bobble head 
doll while Rudy threatened to sue PETA for 
using his image in a mock Got Milk adver-
tisement (“Got prostate cancer?” related to 
milk consumption allegedly being linked to 
prostate cancer).

Are dead celebrities fair game? It depends. 
Some states have posthumous rights (such 
as California, Indiana, Oklahoma, Tennes-
see, Florida, Kentucky, Illinois) while others 
do not (New York, where Marilyn Monroe 
was found to have resided). Even if a state 
has posthumous rights, states vary on how 
long those posthumous rights last. For 
instance, in Tennessee (where Elvis resided), 
posthumous rights last forever, while in Cali-
fornia they last for 70 years and in Florida 
they last for 40 years. 

What do i do if i want to use a person’s 
image in a commercial way? If you create 
a work that you or another party plan to use 
in a commercial way (like in an advertise-
ment, on products, or mass publication of 
your artwork), be sure that you have permis-
sion to use the likeness of anyone who ap-
pears in the work. If the artwork is created for 
another party, ask them to agree to defend 
and indemnify you if a dispute does arise. 
And don’t forget to get it all in writing! 

Meaghan Hemmings Kent is an intellectual property 
attorney in the Washington, D.C. office of Venable 
LLP. She advises clients on all areas of intellectual 
property law, including copyright, trademark, patent, 
trade secret, right of publicity, and domain name 
law. She can be reached at 202-344-4481 and 
mhkent@venable.com. The views expressed in this 
article are those of the author, do not constitute le-
gal advice, and should not be attributed to Venable 
LLP or its clients. 

The right of Publicity: 
Questions from the  
NCN Convention  by Meaghan Hemmings Kent
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Speed Competition
1st Place Steve Dorris

Outstanding Exaggerated Style
1st Place Nathan Kapnicky 

Outstanding Cartoon Style
1st Place Andy Urzua2008  

Award winner
highlights
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Outstanding Body Situation
1st Place Alexander Clare

Most Humorous
1st Place Jeremy Townsend

Outstanding Black & White
1st Place Ryuji Imada

Outstanding Color Technique
1st Place Fred Harper
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Outstanding Digital Technique
1st Place Mark Schmid

Best Studio Piece
1st Place Jason Seiler

Master Caricaturist of the Year
Jan Op De Beeck

Outstanding 3-D Technique
1st Place Johanna Veerenhuis-Lens
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Jason Seiler - Golden Nosey

Glenn Ferguson - Silver Nosey

Brian Oakes - Bronze Nosey
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1. Jeff Redford  
 by Jason Seiler

2. Creation of Adam  
 by Glenn Ferguson

3. Sean & Sheina  
 by Glenn Ferguson

4. Toru Tanaka  
 by Jason Seiler

5. Nate Kapnicky  
 by Tomokazu Tabata

6. Oliver Merlo  
 by Brian Oakes

7. Jason Seiler  
 by Jeremy Townsend

8. Sean Gardner  
 by Jason Seiler

9. Alisa vs. the  
 Cookie Monster  
 by Glenn Ferguson

10. Nathan Kapnicky  
 by Sean Gardner

2008 
Top TEN 

Caricatures of 
the Year

1

2

3 4
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You survived your first NCN Convention!!
So...what did you think?

The convention was a wonderful learning 
experience! Ismael Roldan, a great guest of 
honor. Of all my photos, I like this one with 
Cabbage. 
Maria Cristina Hernandez, USA

It was definitely worth 
the 10,000 mile trip to 
be amongst the most 
talented caricature 
artists from all over the 
world. We all share a 
common passion in 
art and everyone is so 
willing to share and 
learn. A humbling yet 
inspiring experience 
for me! 

Ye Ruoshi, Singapore

CONVENTION= 
Action, fantastic art, 
awesome seminars 
and workshops,sleep 
deprivation (by 
choice!), head full 
of information, new 
friends, a mindbog-
gling abundance of 
talent...I absolutely 
loved every minute  
of every day, a  
“total blast”!  
 

Gwenda Saunders,  
New Zealand
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Likeness Competition
1st Place Joe Bluhm
2nd Place Brian Oakes
3rd Place Chris Rommel

Speed Competition
1st Place Steve Dorris
2nd Place Masashi Anraku
3rd Place Yuri Kato

Guest of Honor Award
1st Place Glenn Ferguson
2nd Place Takayuki Watanabe
3rd Place Jason Seiler

Outstanding Body Situation
1st Place Alexander Clare
2nd Place Jeremy Townsend
3rd Place Brian Oakes

Most Humorous
1st Place Jeremy Townsend
2nd Place Mikey Shields 
3rd Place Brian Oakes 

Outstanding Black & White
1st Place Ryuji Imada
2nd Place Takashi Fujiwara 
3rd Place Sosuke Narita 

Outstanding Color Technique
1st Place Fred Harper
2nd Place Tomokazu Tabata
3rd Place Marlo Meekins

Outstanding Exaggerated Style
1st Place Nathan Kapnicky 
2nd Place Brian Oakes
3rd Place Glenn Ferguson

Outstanding Cartoon Style
1st Place Andy Urzua
2nd Place Tomokazu Tabata
3rd Place Alexander Clare

Outstanding Retail/Party Style
1st Place Andy Urzua
2nd Place Kyle Edgell
3rd Place Noboru Nishida

Outstanding 3-D Technique
1st Place Johanna Veerenhuis-Lens
2nd Place Karel Op De Beeck
3rd Place Dan Smith

Outstanding Abstract/Design
1st Place Kunikazu Noguchi
2nd Place Andy Urzua
3rd Place Trudy Nash

Outstanding Digital Technique
1st Place Mark Schmid
2nd Place Jason Seiler
3rd Place Takayuki Watanabe

Best Studio Piece
1st Place Jason Seiler
2nd Place Liesbeth Beckers
3rd Place Tomokazu Tabata

 

Portfolio Competition
1st Place Jason Seiler
2nd Place Paul Moyse
3rd Place Tomokazu Tabata

Master Caricature of the Year
Adam English by Jan Op De Beeck

Master Caricaturist of the Year
Jan Op De Beeck

Top 10 Caricatures of the Year
Jeff Redford by Jason Seiler
Creation of Adam by Glenn Ferguson
Sean & Sheina by Glenn Ferguson
Toru Tanaka by Jason Seiler
Nate Kapnicky by Tomokazu Tabata
Oliver Merlo by Brian Oakes
Jason Seiler by Jeremy Townsend
Sean Gardner by Jason Seiler
Alisa vs. Cookie Monster by Glenn Ferguson
Nathan Kapnicky by Sean Gardner

Caricaturist of the Year award
Jason Seiler - Golden Nosey
Glenn Ferguson - Silver Nosey
Brian Oakes - Bronze Nosey
Tomokazu Tabata
Fred Harper
Paul Moyse
Nathan Kapnicki
Ryuji Imada
Takayuki Watanabe
Sosuke Narita

2008
Annual Convention awards recap
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Jeff redford: i am talking with Jason 
Seiler, winner of the Golden Nosey for 
the 2008 Convention that was held in 
raleigh, North Carolina. it really was 
your first year competing, wasn’t it?
Jason Seiler: Sort of. I came in 2003 
when Kruger and Op de Beeck were first 
there. My wife was about three months 
pregnant. She was there, and really, 
really sick. So I only did a few drawings 
and I wasn’t into it seriously. Mostly, I 
was walking around, observing. So I 
really didn’t compete the first time I was 
there. And actually I wasn’t even there 
that often. 
Jr: So 2008 was the second time you 
attended a convention and the first 
time you really competed?
JS: Yeah.

Jr: So how did you feel about your 
win, and the competition? 
JS: Well, I feel extremely honored that 
I won. I’m still—I don’t know if the word 
is “shocked” because I worked very, 
very hard. To win all that I did win, was 
overwhelming and a huge honor. But it 
meant even more because of the friend-
ships with the other artists. I think that is 
what makes it so special and cool—to be 
able to let your friends and peers vote for 
you. But as far as my first time and my 
experience with competing, it was a lot of 
fun. There was so much energy. I think I 

could have gone for another day, at least 
another day. But I was pretty trashed by 
the end...

Jr: Does anyone’s work stick  
out particularly?
JS: My friend, Fred Harper, from New 
York was sitting next to me. He is a tal-
ented painter and has some great  
color techniques...I also thought Paul 
Moyse did some excellent work. Jert’s 
work is excellent too!  It was overwhelm-
ing how much artwork there was. It was 
pretty unreal. 

Jr: i thought so as well. You have 
been painting and drawing probably 
since you were a kid. So tell me 
basically how you got started. i know 
your father is an artist... 
JS: Yeah, I grew up with a father as an 
artist and I really didn’t take advantage 
of anything he tried to teach me. I kind  
of blew him off a lot, like most kids tend  
to do. I wanted to do my own thing...I  
was pretty seriously geeked out on  
drawing since I was in at least the second 
or third grade, to the point where I didn’t 
really play with other kids...My dad would 
tell me I should go outside and play... 
but I would get bored and ten minutes 
later I would be back in my room. My dad 
gave me his old drawing table from his 
college days. And bascially all I ever did 
was draw. 
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Jr: Did you ever feel pressure to go 
this way or did it just evolve and your 
parents just let it happen?
JS: Actually, my dad tried to talk me out 
of being an artist, at one point. My dad 
is a fine artist and there is not a great 
market for that kind of work. I don’t think 
my dad was hoping that I would become 
an artist. But I think he saw the passion 
that I had and the ambition. I would come 
home from school, get my homework 
done as fast as I could and draw for 
hours and hours. I think he supported 
what I did, but he never pushed it on me 
or forced me to draw. 

Jr: Did you go to art school?
JS: I sort of went to art school. I had 
always wanted to go to art school, but 
things just didn’t work out the way I 
wanted. I moved to Chicago when I was 
18 and I ended up getting married when 
I was 20. So art school didn’t really hap-
pen. But I still wanted to go really bad. I 
was also in some...not really famous or 
successful bands, but we put out several 
CDs. So that was pretty much my life for 
a few years-touring the country, putting 
out albums and stuff like that. I was in 
three different bands. And then I still did 
my art on the side. 

My art was slowly picking up and I 
started getting more illustration work. 
Caricature work here and there. Things 
for me started to change when my wife 
was pregnant. Us having a child together 
kick-started everything into gear. I sort of 
freaked out the night my wife 
went into labor. That night I 
had my first go at “really” 
painting, all while my wife 
was in labor. She had a 
friend coaching her and I 
ended up freaking out... 
I remember thinking 
to myself, “My gosh, I 
am never gonna make 
it if I don’t learn how 
to paint.” and, “ How 
am I gonna support my 
family if I can’t paint.” 
Up until this point, I had 
always been afraid to 
learn how to paint. So I got 
out some paint and did my 
first of many paintings. And I 
haven’t stopped since. 

JR: What was that first 
painting of?
JS: It was a watercolor of Owen 
Wilson. I remember thinking about 
different artists that I wanted to one day 
compete against, artists like Daniel Adel, 

Roberto Parada, Ismael Roldan 
and Philip Burke. I realized that 
these guys all can paint. And at 
the time I wasn’t doing any kind  
of painting. 

I started getting work once I start-
ed painting, but I felt like I still had 
things to figure out. I felt that may-
be I could be faster and better if I 
took a couple of classes. So when 
I was 26, I went to an art school 
in downtown Chicago called the 
American Academy of Art. I went 
there because a lot of well known 
illustrators like Alex Ross came 
from there. I just felt it was a good 
school. I went, just to take a class 
or two...but it turned out that I had 
to do the whole sha-bang. It would 
be nice if an art school could 
sprinkle fairy dust or wave some 
magic wand and just like that you 
could have it all figured out. The 
truth is, it’s a lot of work. So I went 
to college for three years. Dur-
ing those three years, my work 
really started totake off, I did work 
for Time Magazine while I was going to 
art school, so that was cool. I ended up 
getting so busy that it was really difficult 
to continue with my schooling. It got to 
the point where I was turning down work 
from magazines so that I could go to 
school to get work from magazines. So it 
really didn’t make sense. 

During my last semester, I went to New 
York and met with many art directors. Ev-

eryone was asking me why I was still 
going to school. What’s the point 

and why are you going? I said to 
them that I thought you had to 

have a degree to work profes-
sionally. They told me I  

was ready now and none 
of them ask to see a 
degree; it’s the work that 
talks. So I talked to my 
wife about quitting school, 
and she was more than 
thrilled because it was tak-
ing up my entire life. So I’m 
no longer going to school, 
but I am still paying  

it off. Drawing and painting 
from life and basic anatomy 

classes made going to art 
school worth it! 

Jr: That’s great. And do you 
think those are important 

foundations to have ?
JS: It may sound a little goofy 

since I won caricature artist of the year, 
but I don’t really consider myself a cari-

cature artist. Instead, I consider myself 
more of a portrait artist who stylizes and 
uses exaggeration to create something 
cool and original. The word “caricature” 
sometimes gives people the wrong idea. 
They just think that they are some quick 
little drawings. A lot of artists I see at 
theme parks are doing more complicated 
drawings than what people in the regular 
world think of when they think of carica-
ture. So anyways, I try to stay away from 
the “C” word. Anatomy classes, learning 
stucture, and learning how to draw, and 
paint how the masters would paint-all of 
that goes in play with everything that I do 
with my work today. I might be exagger-
ating or pushing someone’s features, but 
I am using the same techniques as if I 
were painting or drawing like a fine artist. 
I feel the same rules apply. 

Jr: i know you mentioned some 
people you would like to be like 
robert Parada, ismael roldan. Was 
there anyone that really sparked you 
to a new level? 
JS: It’s kinda funny. When I first started 
doing caricature, I didn’t really know that 
there was anybody else doing it, didn’t 
even know what I was doing had a name. 
My Mom and Dad used to take me to the 
Mall of the America. And I think that is 
where Tom Richmond’s booths are. I  
remember I would just stand by the 
caricature booths, watching those art-
ists draw for hours while my parents 
shopped. So early on, Tom Richmond’s 
work was something that helped me to 
see structure and exaggeration. 
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For years I kept trying to draw in a more 
exaggerated way and then tried to render 
or paint them in a realistic way. I thought I 
was being original and clever. Then my Dad 
bought Kruger’s book, Stars. I was like “Oh 
my gosh, This guy is doing exactly what I’m 
‘trying’ to do.” That book totally changed 
everything. And right now that book is barely 
holding together. If you go to the last few 
pages, they will start to fall out.

Jr: So it’s really been a great reference!

JS: Yeah, at first, Kruger’s work was a big 
inspiration for me. At first I was trying to em-
ulate his style. I have always had the ability 
to look at someone’s work and pretty much 
figure out what they’re doing ...So when I 
studied Kruger’s stuff I began to understand 
structure and anatomy a little more though I 
never studied anatomy before that. Kruger’s 
work really helped me develop in that way.

At one point, I met Thomas Fluharty who is 
also an excellent painter and caricaturist, 
and he has done a lot of covers for maga-
zines. He told me, “Your work has a quality 
that is good enough to be published any-
where. You could be huge...But your problem 
right now is that your work looks too much 
like Kruger’s. Close your Kruger books and 
take what’s good from him, like structure and 
painting techniques. But make it your own. 
Do something on your own. Basically, find 
your own shoes and fill your own shoes.” 
That was some good advice. I didn’t real-
ize at the time it was so obvious that my 

work was Kruger-ish. So I listened to Tom’s 
advice. I closed my Kruger books, and I just 
started to try and develop my own draw-
ing style. Before that, when I would draw 
someone, I’d look at how another artist may 
have drawn them just to see what they were 
thinking. Eventually I stopped looking at 
other caricaturists all together and thought 
“How would Jason draw this?” I would just 
start doing my own drawings and not look at 
any reference. And I did that for about a year 
or so. I started studying poeple more on my 
own. And really through all of that I kind of 
came up with my own voice, my own way of 
drawing and my own style. There were a lot 
of different steps, levels and phases. Now I 
look through my Kruger books for painting 
inspiration, he’s one of my favorite painters. 
But I don’t want my exaggerations to emu-
late him. When I draw people now, it’strictly 
Jason Seiler. I just let my pen or pencil flow 
naturally, I’m thinking about structure and 
about what makes this person special or 
unique and I then explore that. It’s not  
about exaggerating one feature, it’s about 
how all the features work and relate with 
one another. 

Jr: So you are secure in your own shoes 
and you can look at other peoples work 
and whatever you can take from it you 
take but it is all filtered through you. 
JS:Most artists that I am inspired by today 
are not caricature artists. I really like the 
work of Richard Schmid, Sean Cheatham, 
Bill Wray, who used to do work for Mad but is 
more into plein air painting now. I really love 
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his painting. But I think my number one 
influence and inspiration has been Nor-
man Rockwell. I collect Rockwell books 
and flip through those way more than the 
Kruger books. Another influence of mine 
is John Singer Sargent. Within the last 
couple of years, working with Schoolism 
and Imaginism, I have met animators and 
artists from Pixar and Dreamworks, these 
guys are overflowing with talent. They 
keep me humble. 

Jr: You share something with 
Kruger. You said that you don’t really 
consider yourself a caricature artist, 
and neither does he. He’s always 
considered himself a portrait artist. 
it’s amazing that the word caricature 
really never crossed his lips in the 
years that i’ve known him. 
JS: I think I can relate and understand 
that more and more because I don’t 
really consider what I do “caricature.” 
For me, it’s more important that it’s a 
spot-on likeness...Sometimes there’s 
just the right amount of exaggeration. 
Sometimes you don’t need to exagger-
ate at all. Sometimes you can go crazy 
because the subject allows for it. But 
I think maybe something like “stylized 
portraiture” is a little bit more true to what 
I do. I draw and paint how I’m feeling, 
and sometimes I’m not feeling like there 
is a reason to exaggerate. Some of the 
work I’ve done for publication have been 

portraits. Daniel Adel’s work is sort of like 
that, more portrait-like than caricature. 
His work falls into the caricature world 
because he paints small bodies under his 
“portrait” heads. Truthfully, in most cases, 
if you control your exaggeration and 
focus more on story and “character” you’ll 
get more work. Daniel Adel is an amazing 
painter by the way. 

Jr: Do you have any philosophies for 
new people? or up and coming artists 
that are looking to you for advice? 
JS: Well, I truly believe that if you want to 
become a good artist, you need to study 
how to draw anatomy and structure and 
you need to understand the concept of 
light and how light works and values and 
shadows and color temperature. There 
are so many elements like composition 
and storytelling. All these different things 
come into play. It’s not just learning how 
to draw the face. There’s so many differ-
ent things that need to be learned. And 
so many things that you need to fill your 
own personal toolbox of knowledge with. 
And then once you know those things, 
then experiment, push things, experiment 
with color and value control. All that kind 
of stuff. I guess a lot of the students I’ve 
been teaching lately at Schoolism are 
beginners who have never taken any 
classes before. And they just want to 
blow peoples’ faces out of the water.  
Give them huge noses. This is all fine, 

but you need to under-
stand why it is you’re 
doing what you’re doing 
and what you’re actually 
looking at.

The other thing I would 
say is that it’s important 
to have a good work 
ethic, to truly be serious 
about what you do. It’s 
true that I was serious 
early on; some people 
just have that drive.  
But I think it’s important 
to have drive and ambi-
tion if you really want  
to be serious, if you re-
ally want to be profes-
sional. You can’t just do 
it half way. 

You can’t be half-heart-
ed about it. You have to 
be full blown, serious, 
“This is who I am. This 
is what I do.” I compare 
it to studying to become 
a doctor. Think about 
the amount of time and 
work a medical student 

puts into their “art”. In order to succeed, 
they must put everything into it. They’re 
not out partying every weekend or play-
ing video games, they’re working day and 
night, reading and reading some more. 
I’m not comparing being an artist to being 
a Doctor, I’m just saying that we need to 
put more “Serious Time” into what we  
do, especially if we want to be profes-
sional. We shouldn’t settle for mediocre. 
Always aim high and know that you will 
always have something to learn and 
areas to grow in. 

Jr: okay. Well that sounds great. is 
there anything else off the top of your 
head that you want to say?
JS: Well...I’m still blown away. Still so ex-
cited and honored that I won the Nosey. 
You know, I was feeling nervous, when 
I first started, that people were going to 
be too concerned about winning. And too 
defensive. Not friendly. Trying so hard 
just to win. Because I’ve seen that before 
in different competitive arenas. But I 
thought it was just so cool at the conven-
tion because we all worked so hard and 
we all hardly slept. Hardly ate. Just drew 
and painted ‘till we couldn’t hold our 
brushes and pencils anymore. And at the 
very end when we all won the awards or 
didn’t win the awards, everyone was just 
so happy for each other. It was almost 
like it was meant to be and you just...
Whoever won whatever they won, you 
thought, “Wow, they really did deserve 
that.” It was just a real nice healthy 
competitiveness that I saw. And so that 
was one of my favorite things about the 
convention. Making so many new friends. 
Everyone was from the same planet. It 
was really fun, and I’m looking forward 
to coming next year, and drawing some 
more. And I’m hoping to hang out and 
walk around a little bit more. This year I 
just painted a lot.

The convention is amazing. It was  
so much fun and I wish I would have  
gone sooner.

Jr: Yes, yes indeed we have missed 
you. So this is great. Now you will 
return, as a Master. And everyone will 
be running to you for advice. You’re 
one of the elite Golden Nosey winners. 
Congratulations on that.

JS: Thank you much! It really hasn’t quite 
sunken in yet.

All artwork © of Jason Seiler.   
For more of Jason’s artwork or to check out his blog 
go to jasonseiler. com 
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HUF says: The agent and the artist need to be on the same 
page and discover how best to please the client by providing 
an affordable number of pieces of art per hour...We are hired 
at a show booth to make a giveaway item that will create 
goodwill for the exhibitor, and perhaps help gain some busi-
ness from the targeted clientele. 

Artist vs. Client vs. Agent/Broker 
The corporate Client has lots of $$ and is willing to spend 
100% of it for:

Marketing for his product(s) – 40% 
Good will for clients – 20% 
Entertainment – 15% 
Community recognition – 10% 
Employee Morale– 9% 
Favorite charities – 5% 
Fine art investment – 1%

What is good professional behavior? 
Terry Quick: The Artist understands it is a business. Have a 
set of business cards with your agent’s contact information 
instead of your own, promotional materials showing carica-
turist uniqueness and have professional prices.  
Huf says: Understand what business your client is in, and 
that you are a member of the team. Be ready to refer ques-
tions to the proper person on duty. Have a clear understand-
ing with the agent about the difference between your total 
retail fee and the net you receive on an agent-provided as-
signment. Don’t cut price “because there is no commission 
to pay” without the agent...you wind up competing with each 
other. The quoted price should be the same, whether you 
are booking independently or through the agent.  

What is bad behavior? 
TQ: Arriving at event or tradeshow unprepared. Unprepared 
means dressing inappropriately for the client, having insuf-

ficient supplies for the job, and arriving late or leaving early. 
Negotiating new jobs while you are on the clock for a paying 
client is another no-no. 
Huf added: Rudeness, too many breaks, eating or drinking 
at the workplace.

What are good business ethics? 
TQ: Being a team player is very important for your success 
working with an agent, an event planner, a buyer and your 
client. When you team with an agent, keep in mind oppor-
tunities for both your businesses. Your agent is selling your 
talents to clients as you should be selling your agent to your 
contacts. So give out your agent’s business card at agent-
booked events. It is all about being loyal, trustworthy and 
ethical. These traits are important to everyone in business 
as well as the boy scouts. 

What are bad ethics? 
TQ: Being a loner and an egotist. Being inconsiderate of all 
partners, clients and other entertainers. See “bad behavior” 
answer for more clues. Giving out personal business cards 
at agent-provided gigs. 

How much does a charming personality benefit  
the caricaturist? 
TQ: Charm, wit and a friendly demeanor are very important  
for a caricaturist doing live gigs including tradeshows, corpo-
rate parties and other special events. You are an entertainer 
first and an artist second when doing live caricature for the 
public or clients. 
Huf adds: At a trade show, you are a representative of the 
client, a member of a sales team. Be nice.  

When working with an agent/broker, who negotiates 
with the client? 
TQ: You hire an agent to help you get work; the agent nego-
tiates with the client. Keep your pricing schedule consistent 

Howdy Partner!
By Elizabeth W. Pankey

for those of you wishing for greater success at corporate 
events and tradeshows this article is for you. Two experienced 
experts want you to understand the corporate business from 
all sides: the broker/agent, the client, and you, the caricatur-
ist. one of our NCN members, Tom “Huf” Hofstedt, is the artist 
expert and Terry Quick, President of ENTCo international inc.— 
international Conference Services, is the broker/agent, expert.



��

whether working with or without an agent. Do not undercut 
your price if you book directly with a client. Your agent and 
your partnership may suffer or even fail. 

What are the key elements of a good contract?
TQ: The agent takes into consideration your mileage, materi-
als, preprinting charges, attire for the job, lighting require-
ments, minimum time booked, number of breaks per job, 
payment method, and anything else the caricaturist and 
agent wish to include. If there is a chance of overtime on the 
job, the fee is prorated at a minimum of 30 minutes with the 
name of the authorized client contact listed. The caricaturist 
should call the agent first to check if client has authorized 
any overtime and who the actual contact person is at this 
event. The artist receives original contract fee at the end of 
the designated hours or within two weeks with a check from 
your agent who gets paid by the client. Additional payment 
for overtime is routed through your agent as well. 

if the artist gets sick or can’t make a booking, is there a 
back-up plan? 
TQ: Notifying your agent with enough lead-time to find a 
replacement is a good idea. Establish a time limit for cancel-
lation up front. Emergencies happen rarely. It is helpful if the 
artist has a colleague contact list available for just such a 
possibility. 

What is expected of the artist? How many caricatures  
per hour are valuable to the client? Value for the hourly  
rate charged? is art quality the most important? Does  
neatness count? 
TQ: Calculate your hourly rate with this formula: Single live  
caricature price times the number of caricatures you can  
complete in an hour equals hourly fee. Remember to add in 
your agent’s commission.  
Huf adds: The numbers per hour should be “up-to” figures...
we don’t want to be trapped into a guarantee situation. Art 
quality is still important, but the entertainment value and 
speed are more important. Neatness does count since these 
live caricatures are given to attendees for free and represent 
the company client to their customers and prospects. People 
save the caricatures more often than other free handouts. 

What does the client want from a caricaturist?
TQ: For birthday parties, the caricaturist is expected to bring 
fun and laughter to the party. The individual caricatures are 
lasting memories of a good time. 
For tradeshows, Huf usually maintains a line 10 people deep 
waiting for their caricatures to be drawn. During the ten-min-
ute wait, 3-4 salespersons can be kept busy promoting their 
products or services. Also the final piece has the company 
logo and contact info preprinted on it. Huf increases booth 
attendees by 5 to 1. His overhead projector helps promote 
the booth too. 
For corporate functions, clients want clean and professional  
entertainment. And remember Huf’s motto: “If it has no like-
ness, it has no value.”  

What should the caricaturist expect from the agent and  
the client? 
TQ: Respect for and from all sides is a given. Best to work 
with an agent who isn’t a relative of yours. The agent is your 
representative to prospective clients and has the contacts 

to create business for both of you. When partnering with an 
agent you come to terms as to who does what in a written 
agreement. Realistic goals should be outlined along with 
your expected income based on the number of jobs per year. 
If you are an unknown in this arena, it takes a few years to 
build a client base and a professional reputation. 

What does the agent/broker want from the caricaturist?
TQ: The same things the caricaturist wants from his agent!  
The artist represents the agent’s company and the client. Be 
positive. Remember the good ethical behavior.

What do you want NCN members to remember most 
about working with entertainment brokers and corporate 
clients? 
TQ: An agent is your partner. With corporate clients, it is 
their money you want so you give them what they want. 
When you are ready to work with an agent, interview several 
to make sure you will have a good partnership. Communica-
tion and trust are key elements here. 
A buyer negotiates a flat fee with caricaturists and it is 
considered work-for-hire. The buyer employs the artist for 
the corporate client. There are differences between an 
agent and a broker. The agent is hired by the caricaturist to 
represent him and find him work... and the agent is paid a 
commission by the caricaturist. A broker is the defacto buyer 
for the client. He is paid a fee or has a budget for whatever 
services he is providing.... he hires the caricaturist for a fee. 
Many event companies or agencies have people who wear 
both hats. Be sure you know which hat is being worn for 
each job you get.
An AFTRA or SAG agent is hard to find because they repre-
sent actors and performers, but if a caricaturist can find one 
who will represent him/her, the artist would do well to give 
this agent extra consideration. 

The views expressed by individuals are not necessarily those of the NCN or 
its membership as a whole. 
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Emily Anthony 
Pennsylvania

Robert Bauer
Michigan

In  the  C h a i r
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Lee Suckow 
Michigan

Alison Gelbman
new york
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Samuel L. Jackson  
as Mace Windu 

by Paul Moyse

Showcase

Jackie Chan
by

Vivek Thakkar



Jimi Hendrix
by  

George Malek
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Slash 
by

Matt Lorentz
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Imus
by 

Elaine Mills

Tiger Woods  
as a  

Tiger Fish
by

Charles Weiss



Great Composers 
by

Mike Barnett
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Scarface
by

 Glenn Ferguson



The Groomsmen  
by Paul McCall

Your submissions  
for the next issue of Exaggerated Features:

Focus on Retail and Theme Park Artists
Send Your Photos, Announcements and Ideas to

efeditor@caricature.org   No Later than February 15th.

Email Guidelines
Attach JPGs at 300 dpi no larger than 5 x 7 inches. and no smaller than 3 x 5 inches

------------------
Please start the subject line with the words “For EF” followed by what you are sending. 

(Examples: “For EF: Showcase”    “For EF: In the Chair”)
This will allow you to receive an email confirmation  

that your submission has been received.
-------3-------- 
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922 W. Drayton Street
Ferndale, MI 48220 USA

18th Annual  
NCN Convention
Monday, November 2nd through 
Saturday, November 7th, 2009 

Kalahari Resort     Sandusky, Ohio. 

Room Rate: $99 USD Per night
Price includes unlimited access to the waterpark!  

The convention kicks off with the icebreaker reception 
on Monday night and ends with the awards banquet on 
Saturday evening. Please book flights into Cleveland 
Hopkins Airport (CLE)

More info to follow... 

www.kalahariresorts.com


