
THE CARICATURIST’S 
 QUARTERLy



�

From the editor
Whether at a theme park or mall, or at the local fair or 
carnival, many of us have drawn in a retail setting before. 
This issue focuses on just that: the world of retail. And like 
anything, it has its ups...and downs. 

My first foray into caricatures was at a local theme park in 
1996. I worked at a Tom Richmond-owned booth under the 
fine tutelage of Ed Steckley. The days were long, the hot Missouri summers were exhausting, 
but the experience was priceless. I improved my drawing skills, gained confidence in drawing 
in front of an audience and proved to my parents that I could make money by drawing! So I 
can relate first-hand to much of what is in this issue. Especially those red and white striped 
uniforms in the comic “Don’t Tell Tom”. Only, being female, my red and white striped shirt also 
had puffy sleeves, which was even worse!

In addition to articles and comics on retail, there is a recap of the minicons that took place. 
Meaghan Hemmings Kent has returned with another legal article, this time focusing on copy-
right issues. Ed Steckley also gives us insight into his thought process behind caricatures.

If you have a change of address, please contact Tracey Iverson at manager@carciature.org. 
And as always, keep those submissions and feedback coming. The next issue will be a free-
for-all, in other words, no set theme. Though if you have ideas for step-by-step and how-to 
articles, I would especially love to hear from you. 

Debbie “debbo” Burmeister 
Exaggerated Features Editor/Art Director 
efeditor@caricature.org

 
 

oN THE COVER

Jeremy Townsend depicts a scene that many of us can relate to: a typical day in the life of a theme 

park caricature artist. See pages 8 through 11 for even more from Jeremy and his collaboration with 

Joe Bluhm for a comic with the same theme!

A Day in the    
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Caricature by Glenn Ferguson

Greetings fellow NCNers! That may be the last time I get to say that here. More on that later. Well, 

hopefully by the time you read this, the warmth of Spring will be arriving in your neck of the woods.  

It has been another brutally cold winter up here in the Great Lake State. I’ll be glad to put away my snow 

blower and parka this year. 

I would like to take a moment to congratulate Debbie Burmeister on her one year anniversary as our 

Editor & Art Director for Exaggerated Features. Debbie has done a remarkable job creating an exciting 

and useful magazine for us each quarter. Every issue has covered so much useful information for our 

members that they never grow old. I always keep my back issues so I can refer to them again and again 

when I need information about certain topics that have been covered. I’ll definitely be keeping this issue 

for a long time as well.

Last year, one of my favorite issues of the EF featured everything about being a “party” or gig artist. 

The information in that issue alone justified the cost of an annual membership fee in the NCN. Well, 

we have devoted this entire issue to the “retail” or theme park artist. If you currently work in a retail art 

environment or have thought about doing so, this issue is definitely for you! 

In other news, we announced our guests of honor for the 2009 annual convention in Sandusky, OH. In 

case you don’t read our online forum…or follow me on Twitter…or are a friend of mine on Facebook...

or read Tom Richmond’s Blog, let me tell you here right now. Instead of having just one guest-

of-honor as we usually have, this year there will be four of them. Our guests of honor are some of 

MAD Magazine’s best & brightest artists: Sam Viviano, Mark Fredrickson, Hermann Mejia and Tom 

Richmond! You will not want to miss this year’s historic convention. In fact, we will also be allowing 

non-members to attend the guest seminars for the first time as well. So even if your friends haven’t 

joined the NCN...yet…they can sit in on the presentations and meet this unusual gang of idiots in person. 

Speaking of the NCN, I’d like to take a moment to mention something I alluded to earlier. You are now 

reading the very LAST issue of the NCN magazine. That’s because our new name will be in place by 

the time you receive your next issue of Exaggerated Features. As much as I look forward to our new 

identity, I admit I have had a hard time letting go of our old name. I have noticed many of you already 

calling our organization, ISCA now. I may be the last person still calling us the NCN. But that ends with 

this issue. From now on, we will be the International Society of Caricature Artists. Long live ISCA! With 

that being said, our attorneys have been drafting our brand new constitution which will be included in the 

next issue of EF. Each of you will have the opportunity to vote on its passage before we offically adopt 

it. So be on the lookout for it in a few months.

Once again, on behalf of the rest of the board, I’d like to thank all of the members for their continued 

support. If any of you wish to volunteer to help out the NCN…ah...ISCA, please contact me via email at 

prez@caricature.org. We are always seeking members who wish to work on committees to help organize 

our annual convention, provide stories and photos for EF, help moderate our online forums or just help 

spread the word about the NCN to other artists. It’s great to be part of this unique group. So enjoy this 

latest issue and we’ll see you on the NCN…er… ICSA forum! 

NCN President 

ISCA
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As caricaturists, you create original works 
everyday, and those original works are 
covered by copyright. Copyright exists in 
your original work as soon as the work 
is “fixed,” i.e., put into a tangible medium 
of expression, such as pen on paper. As 
the “author” (legal term for the creator 
of a copyrighted work), you likely own 
those copyrights (ownership is discussed 
below). With ownership of that copyright, 
you control, among other things, who may 
reproduce, display, distribute copies of, 
and make derivatives of that work. Un-
fortunately, there may come a time when 
someone, be it a customer, contractor, or 
third party, violates one of your exclusive 
rights, thereby infringing on your copyright. 
This article will review some things that 
you can do now, before infringement, to 
increase your chances of prevailing against 
an infringer later. 

Determine Who owns the Copyright in 
Your Work: The first thing to work out is 
whether you own the copyright in the works 
that you are creating. As the “author,” you 
will likely own the copyright in your work. 

However, if you created the work as part of 
your duties as an employee, your employer 
will own the copyright of the work. Further-
more, even if you created the work on your 
own time and with your own resources, 
your employer may still own the copyright 
in that work if the type of work is consid-
ered within the scope of your duties as an 
employee. Take a look at your employ-
ment agreement or other paperwork that 
describes your duties as an employee. 

If you were commissioned to create 
the work, you may or may not own the 
copyright in the work, depending on the 
terms of any written agreement entered 
and depending on the type of work cre-
ated. If there was no written agreement, 
you still own the copyright in the work. If 
there was a written agreement that said 
you “assigned” the copyright in the work, 
then the party that commissioned the work 
likely owns the work. If there was a written 
agreement that said the work was a “work 
for hire,” the party that commissioned the 
work owns the copyright only if (1) both 
you and the party commissioning the work 
signed the agreement, and (2) the type of 
work commissioned is listed in the catego-
ries of “work for hire” in the Copyright Stat-
ute. The categories do not include artwork 
as a category, but they do include works 
specially ordered or commissioned for use 
as a contribution to a collective work or as 
a part of a motion picture or other audiovi-

sual work. Take a good look at any written 
agreements to determine who owns the 
copyright in the work. Work for hire is a 
particularly complicated area where many 
mistakes are made between artists and 
those that commission those artists, so it 
is best to have an attorney review agree-
ments whenever possible. 
Importantly, you should remember that the 
ownership of a copyright is separate and 
distinct from the ownership of the mate-
rial object in which the copyrighted work is 
embodied. In other words, transfer of the 
physical embodiment of the work (i.e., the 
caricature itself) does not transfer the copy-
right in the work. That means that you still 
own the copyright in your work even when 
someone pays you to create a caricature 
of them and they purchase the resulting 
caricature, and they may not make copies 
of that image (including electronic copies) 
without your permission. 
include a Copyright Notice on Your 
Works:The owner of the copyright should 
include a copyright “notice” on the work. A 
copyright notice typically takes the form: © 
[year of publication][owner’s name]. Publi-
cation occurs when you distribute, or offer 
to distribute copies of the work; sale of the 
original work is not considered publication. 
For unpublished works, the U.S. Copyright 
Office recommends a copyright notice such 
as: “Unpublished work © 2007 John Doe” 
where the date is the creation year rather 
than the publication year. 
While a copyright notice is not required, 
they are extremely beneficial and you 
should always include one. By including 
a copyright notice, you put the public on 
notice that the work is protected by copy-
right, you advise the public who to contact 
for a license, you decrease the chance 
that someone will claim that your work is 
an “orphan work” (one where the copyright 
owner is unknown and cannot be found), 
and you eliminate the infringer’s defense 
of “innocent infringement.” A successful 
defense of innocent infringement greatly 
decreases the monetary damages you 
can recover from an infringer, so including 
the notice helps ensure you recover the 
amount you are entitled to. 
Consider registering Your Copyright(s): 
Like copyright notice, while registration 
is not required for protection, it provides 
definite advantages. Also, registration is 
required in any event before a lawsuit may 
be instigated to enforce your copyright. If a 
copyright is registered before the infringe-
ment begins, the copyright owner can 

seek to recover attorneys’ fees and “statu-
tory damages.” Statutory damages dictate 
a minimal amount of monetary damages. 
Without registration prior to infringement, 
a copyright owner is limited to “actual” 
damages caused by the infringement and 
may not recover attorneys’ fees. While 
“actual” damages can be large if the in-
fringer has made a lot of money from the 
infringement, they can be very small if the 
defendant has not made any money from 
the infringement and if you cannot show 
that you have been monetarily damaged 
by the infringement. In addition, registra-
tion within five years of publication of the 
work also creates a presumption that the 
copyright is valid, so the infringer then 
has the burden to prove that it is invalid. 
Without registration, you have the burden 
to show validity of the copyright. 
Copyright registration is considered a 
good deal in the intellectual property field 
because it is inexpensive compared to 
trademark registrations and patent ap-
plications. To further cut costs, rather than 
registering each and every work individu-
ally, you might consider registering a group 
of your works as a collection if they are 
unpublished.  

Stay tuned for the next issue of  
Exaggerated Features, where the next  
installment will discuss what to do when 
you are faced with a potential infringement 
of your copyright.  

Meaghan Hemmings Kent is an intellectual 
property attorney in the Washington, D.C. 
office of Venable LLP. She advises clients 
on all areas of intellectual property law, in-
cluding copyright, trademark, patent, trade 
secret, right of publicity, and domain name 
law. She can be reached at 202-344-4481 
and mhkent@venable.com. The views 
expressed in this article are those of the 
author, do not constitute legal advice, and 
should not be attributed to Venable LLP  
or its clients. 

infringement of  
Your Copyright 
        by Meaghan Hemmings Kent
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As most of you know, I call Universal Studios and Islands of Adventure my home. I’ve been 
there for around thirteen years and in theme parks in general for fifteen years working under 
Fasen Arts. I remember thinking to myself once fellow NCN member Chris Galvin, the manager 
at Six Flags over Texas, gave me the job, “This will be a fun job for maybe a couple of months 
or so, but that’s all.” Boy was I wrong. Not only did I choose to make caricatures my career, 
but doing theme park caricatures is an even more specialized field. I never remember that 
one being a choice in my high school guidance counselor’s office. To say I’ve learned a lot 
over the years is like saying Tom Richmond is strong or that Roger Hurtado thinks he’s great. 
Theme park life and doing caricatures in a theme park is a lifestyle all its own, and presents 
unthinkable challenges, rewards, and human interaction you can’t find anywhere else. Come 
along with me as I attempt to explain some of the highs and lows of park life, how it differs from 
any other type of artistic career, and a few unbelievable stories thrown in.

Theme Park Life
Article and illustration  
by Glenn Ferguson
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Theme Park Life The Basics
It seems simple enough...you sit in a 
chair at a crowded theme park with 
samples of your work in front of you and 
you charge different prices for a drawing 
that will hopefully bring a smile and/or 
laughter to the guest. Generally, that’s 
how it is supposed to work in its simplicity. 
However, lots of other factors present 
themselves after just a short amount 
of time in the proverbial chair. Initially, 
hopefully, you should be an artist with 
solid drawing skills and coloring skills. 
Sounds simple enough. But there is more 
to it than just that.

You must also be a good 
communicator You have to talk  
to people all day long. Unlike a studio 
artist, you cannot sit in silence and just 
be creative and brilliant. You gotta open 
your mouth, and since you are in a 
family friendly environment, that which 
comes out of your mouth should not only 
be appropriate, but pleasant, kind and 
friendly. Sarcastic is fine, but demeaning, 
insulting, or degrading will sooner or l 
ater get you escorted out. 

You have to be a salesman Like 
 it or not, this is retail, baby, and you  
have to sell each and every drawing  
you do to a potential customer that walks 
up to your booth and shows interest in 
your product. If you know nothing about 
marketing or promoting a product,  
working in a theme park is an amazing 
crash course in learning how to sell 
what you have to offer. Sitting around 
waiting for the customer to discover 
you’re “brilliant” will teach you how to be 
a starving artist. Next to you, more often 
than not, will be another artist. Maybe 
two or three. You don’t have to like them, 
but you have to get along with them. In 
a sense they are your wingmen. They 
support you and you support them, and 
if you aren’t considerate of one another, 
they will become more than just a 
competitor of you, but your enemy… 
so get along with your coworkers and 
come up with a system that works  
for everyone. 

You have to be an entertainer As 
most gig artists will tell you, your guest 
will appreciate conversation, a few jokes 
or kidding around, but most importantly 
smiling. You’d be amazed at what you can 
accomplish just by smiling while doing it. 
The artist who seems friendlier, happier, 
and whose guests seem to be enjoying 
themselves more is guaranteed to attract 
the most business. 

You have to be good with money 
Basic accounting and bookkeeping 
skills are also important. In the eyes of 
the theme park, you are a merchandise 
vehicle. They don’t care how talented  
you are, but they care about every dollar 
that goes through your hands. It seems 
like a lot to handle at times, but if you 
keep your head screwed on straight, it 
can be a lot of fun, while maintaining a 
lucrative income. 

The Stuff They Don’t Tell You
It’s amazing the stuff you get to  
learn and deal with when you work in 
public service and a retail environment. 
There are things and situations that 
any retail artist will tell you that aren’t 
necessarily in the job description. Here 
are a few….

The stupid roam free I know in any job 
dealing with the public there are ignorant 
and moronic people to deal with on a daily 
basis. However, they seem to thrive in a 
theme park environment and given the 
concept of a caricature artist retail stand 
in their midst is like parking a NASCAR 
in a trailer park with the keys in it. I get 
the usual pretty standard, “Do the frame 
come widdit?” and, “Can you draw her 
even though she ain’t here?” Also, I am 
truly convinced, that there can never be a 
sign big enough, flashy enough, or lit up 
enough to get people not immediately to 
ask, “How much?” immediately followed 
by “How long?” But once in a blue moon, 
I’ll get a gem that’ll just blow me away. 
After telling a guest we could hold her 
drawing while she enjoys her day and 
she could pick it up later she came back 
asking for her picture. After I was unable 
to find it I asked, “When did you have it 
done?” She said, “September”. It was 
two weeks before Christmas. Every 
retail theme park artist deals with these 
situations. There was this very heavy 
woman who said she wanted me to draw 
her sexy for her husband, I reluctantly 
said, “Ookaaayy.” I looked down to get a 
piece of paper and test my airbrush and 
when I looked up she had taken off her 
shirt and bra and was “presenting” herself 
to me to draw with nothing but a smile 
from waist up. 

We love you, we hate you If you do a 
good drawing, with great line quality, nice 
composition, solid structure, likeness, 
and exaggeration, you’re bound to get 
people complimenting you...they tell 
you everything positive…”You’re really 
good, that’s amazing, that’s so cool”. 
But when someone has an opinion, 
they’re also not shy about spewing the 

negative. “That don’t look nuthin’ like 
her”, and “I wouldn’t pay for that if I were 
you”, seem to be the norm, but eventually 
you’ll get REJECTS. The book by fellow 
NCN member Joe Bluhm pretty much 
covered this subject, but everyone gets 
them, they are unavoidable. You simply 
cannot please everyone. I do try though, 
as I am fairly successful only getting a 
reject once a month or so, despite my 
reputation at the conventions, on a scale 
of 1 to 10 of exaggeration I usually draw 
about a 5. Unless I get a good feel of them 
or they are British…the British can take 
anything funny. Most rejects go civilized, 
but I’ve been cursed out three times and 
spit on once, but never hit or assaulted. 
Sometimes it goes the other way and they 
either love the drawing emphatically, or 
laugh at the drawing so hard it startles 
me. I have had a couple of occasions 
where people have peed themselves 
laughing, admitted it, and even bragged 
about it. One lady laughed so hard she 
fell on the ground and was “screaming” 
laughing that security came because 
they thought she was having a seizure or 
heart attack. One instance I know a guy 
got his drawing tattooed on him…a park 
drawing, not a studio piece. A number of 
people turned my drawings into business 
cards and promotional materials without 
my knowledge until one day they give me 
a card showing me “how good my artwork 
is”. It’s because of this you should never 
draw a house with a “Sold” sign on it in 
a park. The instance I wish I could forget 
but I am unable to…This nice mentally 
handicapped boy watched me as I drew 
and as I began to color the drawing he 
couldn’t contain his excitement and threw 
up...all over me.

Our park, our rules Something that 
non-park people don’t always consider 
is that you must obey the park. They 
make the rules by which they wish you 
to conduct yourself and your business. 
First off, that means uniforms. Very 
fortunately Fasen Arts has been blessed 
by being able to avoid any uniform or 
“costume” that is completely embarrassing 
or uncomfortable, but I’ve seen some 
that range from ugly colors to a rainbow 
wig shy of a clown suit. There are also 
little weird “rules” they like to set all the 
time, like you have to point with two 
fingers because it’s offensive to some 
nationalities, or that anyone you see with 
an open map you’re required to ask them 
if you can help them find something. You 
can’t walk in certain areas, eat in most 
areas, or chew gum anywhere near a 
guest. I know it sounds ridiculous at times, 
but you get pretty used to it, and as long 
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as you don’t upset the park, the  
park leaves you alone. 

The Cool Stuff
Like any job it has its ups and downs,  
but park life offers some things you  
can’t find anywhere else. 

Practice First off, you draw every  
single day you work. Not just two days 
a week, or for two hours a day, but most 
every day you work, you’ll draw most of 
the time you’re in the chair. When you’re 
not drawing, you’re practicing drawing 
each other, drawing samples, etc. But 
you will get better at drawing simply 
because you draw every day. Discipline 
is hard for some artists, but the very 
nature of working in a park takes care of 
that. Imagine it as an artistic boot camp. 
Sooner or later, you’ll find yourself drawing 
every day, even on your days off.

Camaraderie We have roughly twenty 
artists working with us in Orlando, and 
every day we get to draw next to someone 
new. That means every day we have 
someone else from which to learn, see a 
different perspective, discuss ideas and 
drawing strategies, and from which to 
grow artistically. We also get help from 
other artists and learn our weaknesses 
and how to overcome them as well. We 
have situations where people wait for 
certain artists….but it is a pure example 
of seeing what appeals to guests about a 
certain artist or their work and it forces us 
to grow and learn. It’s hard to get better 
or grow when we’re the only artist in the 
room. Imagine playing basketball by 
ourself, then suddenly we get a partner to 
play ball with. Our game will grow tenfold 
simply by working with others. To me, 
that’s a school we can’t buy. 

The Famous People  I know this sounds 
a little corny, but working in a major theme 
park, you see all kinds of famous people. 
On New Year’s Day I said “Hi” to President 
Carter as he walked past me about four 
feet away. I have drawn Diana Ross and 
Kid Rock sitting in front of me. I have also 
seen Michael Jackson, Tom Cruise, The 
“Rock”, Wesley Snipes, David Beckham, 
Stephen Tyler, Mariah Carey, Shaquille 
O’Neele, along with other live bands that 
perform in the park like Blink 182, Styx, 
and Jimmy Page. I know it sounds like a 
commercial, but I often think that I’d never 
be able to see this many famous people 
on a regular basis if I did something else.

Multicultural I work in Orlando, the 
largest tourist destination in the entire 
world. I see people from every civilized 
country on a daily basis. Over the years, 
I have gradually learned how to speak 
Spanish, Portuguese, Japanese, and 
French. Oh, not fluently, not well, not even 
enough to get by in a foreign country, 
but “How much? How long? Where are 
the bathrooms?” and a handful of other 
questions directly related to the job I have 
down like I was a native. Also, you get 
to learn the cultures of so many different 
people from all over the planet. You 
get to learn what groups of people love 
caricatures, and what groups of people 
you have a 90% chance of offending or 
disappointing no matter what you draw. 
Do you know how people in Russia react 
to caricatures? How about Filipinos? I 
do…you will too if you ever decide to work 
in a park.

Seasonal Lifestyle Most major theme 
parks are seasonal to some degree. You 
are incredibly slow some times and make 
little money, and then there are times 

you’re drawing CONSTANTLY for 14 
hours a day and a crowd of people are 
disappointed when you eventually have to 
stop. It’s a lifestyle you get used to after a 
while because by the end of the year it all 
evens out. It does mean you sit out in the 
cold, (yes, even Florida gets cold! Sitting 
out in it for 8 hours at a time isn’t any 
picnic either), and amidst the sweltering 
heat in the summer, but its times like in 
the Spring and Autumn when the weather 
is picture perfect and there’s waves and 
waves of Brazilian girls and tourists in 
spandex and bikinis that really make you 
realize that working in a park is one of the 
best places to do what we do. Besides, 
I couldn’t possibly work in some cubicle 
trapped behind a computer screen, the 
left-brained people can have that life. 

The Grand Finale 
At the risk of sounding cheesy, one of the 
best things about working in a park is how 
well it goes hand in hand with the NCN 
and the convention. It’s a great feeling 
to draw all day and go home to be re-
inspired to everything going on the Forum, 
getting ready for the convention, and the 
convention is like the Super Bowl after 
training all year. It’s an unconventional  
and different lifestyle, but it’s a good  
one that I’d be hard pressed to trade  
for anything else. 

Glenn Ferguson is currently the Vice 
President of ISCA. He manages the 
caricature concessions at Universal 
Studios and Islands of Adventure in 
Orlando, Florida. View more of his  
work at www.glennfergusonarts.com.  
He usually smells pretty good in  
person, too.  

Send photos, announcements and ideas to efeditor@caricature.org  
no later than May 15th for the next issue of Exaggerated Features.

In the email subject line, type “For EF:” followed by what you are sending.
(Examples: “For EF: Showcase” “For EF: In the Chair”).

Send all photos as attachments (do not embed in the email)
Save as JPG, 300 DPI. Zipped images are OK.
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iN THE CHAir (Live Works)
Longest side should be  
between 3 and 4 inches

SHoWCASE (Non-forum Studio Piece)
Longest side should be  
between 5 and 6 inches
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Okay, I’ve finally accepted my fate...
I am a baby draw-er. I make my bread 
and butter on the stroller crowd, and I 
will admit it, I’ve actually become quite 
good at it. 
The marketplace dictates all, and 
when you take your skill into the 
marketplace over a lifetime, you find 
out what sells. You find out whether it’s 
the safe, protected environment of the 
amusement parks and casinos, or the 
hard, flea-bitten fair and carnival life of 
a road junkie. 
Contrary to what my friends and family 
believe, not every retail caricaturist 
is a roaming gypsy like me. I’m one 
of the “Free Agents” like Huf, Mikey 
Shields, Harold Wirk, and Owen 
Richardson who work full time, 
completely for themselves, who is out 
there on his own, no fellow artists to 
commiserate with, no one else to help 
absorb  
the losses of a particularly bad  
event...You’re truly out there on the 
frontlines alone. 
Every morning I wake up in my van 
(the infamous “Womb on Wheels”) and 
say to myself; “It’s showtime!!”
When people have to pay, they want 
to dictate the terms of their fun. As a 

survival mechanism, I’ve learned to 
cope with rudeness and ignorance 
through my own policies:

Everyone pays up front. After  
that ugliness is over, then we can 
have FUN!
I use a prominent sign that reads: 
“Absolutely No Refunds!” Keeps the 
dubious away.
No peeking till it’s done! (Keeps the 
suspense building)
I never show or give the finished 
drawing to a seated customer. You 
MUST “Stand Up and Come Take a 
Look” ...(this discourages customers 
from sitting there and just staring at 
it, oblivious to others waiting in line. 
Time is money!)
If I have to take a potty break, 
everyone must wait for me.
No changing your babies diapers in 
my booth! Strollers must move out 
before drawing is done. 

Then there is the constant justifying 
of my prices. Oy, don’t get me started 
on,”Oh, it’s per face...! But we wanna 
do all 12 of us on one page!” 
If I sense someone is nervous about 
“getting done”, (teenage girls are 

1.

2.

3.

4.

5.

6.

Don’t You Love  
   What You Do?                           

Seems I’m constantly reminding the public that the prices are PER  
FACE...“Oh, it’s “PER FACE...Can you draw us all for $15...Puh-leeeze??”

”How quickly we succumb to the female charms”

Casting a cynical eye on the world of retail caricature. 
                             By Sam Klemke

Even some babies can be 
interesting to draw



notorious for this: “we want it, but we 
don’t want to look weird”) I immediately 
discourage them from getting one: “Yes, 
I AM going to make you look dopey, 
fat, ridiculous, funny, etc”...This usually 
challenges them to go ahead and take  
a chance.
Then there are a myriad of other 
problems to deal with, like your fellow 
vendors. I almost NEVER have a 
smooth fair or festival experience.  
It seems like I’m always going to  
war with some neighbor about them 
sticking their display outside their  
booth, blocking mine.
Usually the problem is noise. We 
visual artists have learned the hard 
way that noise can be a huge obstacle 
to overcome. Noise will always trump 
visual in vying for the public’s attention. 
I’m a “sit-down comedian” giving a silent 
performance, usually saving my big 
punch lines for the end. Concentration 
is our real tool of trade, and in the same 
way that a fine piece of music can get 
you into a splendid groove artistically, 
an insidious, pushy, aggressive thug 
with a microphone spouting repetitious 
schtick to all the fairgoers can ruin 
your precious stream of consciousness 
and make you consider breaking a 
commandment or two. 
I once was across the aisle from a 
guy making homemade ice cream. He 
would eye me working and wait till I 
had a good crowd watching me draw, 
then he’d turn on his loudspeaker and 
announce, “Hey Everyone, Free Ice 
Cream!!”, which quickly dissipated all 
my potential customers. 
Working in a mall has its own 
challenges. Malls are hangouts for 
bored teenagers and I’ve learned ways 
of dealing with them. When a gaggle 
of 13 year old boys starts taunting me 
to see if they can mess with me, I just 
look bored at them and point off in 
the distance and say to their leader, 
“Excuse me gentlemen, can I get you 
to please stand over there?”, pointing 
to an object 100 feet away, to which the 
leader will usually say, “come on guys, 
lets get outta here...” 
In my defense, I could never be 
satisfied with drawing conventional, 
generic faces, so I’ve learned to 
enjoy the daunting ordeal of a long, 
busy Saturday working at a hot booth 
surrounded by crass shallow petty 
behavior by pushing myself to capture 
all kinds of facial expressions. (it’s all 
in the mouth, lids and eyebrows) ...and, 
by deploying my “Artistic Agenda”; a 
method I use to size people up quickly 
and gently satirize them, (sometimes 
not so gently). Caricature allows you 
to fudge the truth a bit, which begs the 

question, what the devil IS “the truth?” 
If I get a sitter who wants to look tough, 
hard and bad: “Don’t make me smile”, 
then I will often show them as the 
frightened, conventional conformist they 
truly are...It’s often “Time Released” so 
the full force of the satire won’t be fully 
absorbed until days later, long after I’ve 
left town.
Bimbos, airheads, gangstas, rednecks, 
teenage mothers; they are all rife for 
my nasty-ish pen. Conversely, I get so 
few truly interesting people sitting for 
a caricature (lets not analyze that one) 
that I actually encourage eccentrics, 
lunatics, iconoclasts and smart people 
in general by gushing over them for 
sitting in the first place and flattering the 
phooey right outta them.
But hey, I’m not bitter. It’s the life of a 
retail caricaturist: it’s not just a hobby; 
it’s what I do for a living!  

For more info on Sam and his 
caricatures, visit his website at http://
www.ultimessence.com or check out 
his book “Party of 1—Road Kill of an 
Itinerant Caricaturist”.  
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Don’t You Love  
   What You Do?                           

Paul Gaunt’s elegant 
line work proves you 
can do creative and 
playfully stylized work 
in the retail arena

Casting a cynical eye on the world of retail caricature. 

Malls can be very strict, often forcing you 
to work at a cart. Hard to conform for an 
idiosyncratic free spirit like me. You may 
recognize this customer as former NCN 
prez, Trudy Nash, who was schmoozing 
with me this day in Albany, NY. 

Fellow road warrior, Miguel Luna

Above: Tom ‘huf’ 
Hofstead, 50 year 
veteran. One of 
the titans of retail 
caricature
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Drawing a Line  
           in the Sand

Words by Joanne Brooker           
Photos by Kahlil De Pio
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Let me tell you a story about a town called 
Dubai. A poor desert place, that barely kept 
its people fed. Then one day as they were 
fishing for some food, up from the ground 
came bubbling crude…black gold, Arab Tea.
In thirty seven years Dubai has grown from 
an outback fishing and pearling village to a 
Mega City boasting a lot of its tallest, biggest, 
weirdest projects. This is a city where Rolls 
Royce convertibles cruise like golden whales 
amid shoals of Lamborghinis, Bugattis and 
Jaguars. This is the city of have it all or have 
nothing. How did I end up here?
I began the “retail” side of my artistic career 
after leaving News Ltd after working ten years 
as an editorial illustrator. I was invited to work 
in China for a Shanghai-based promotions 
company. This was the fastest ever training 
in retail caricature imaginable! Six hours 
a day, six days a week, each caricature to 
take no longer than four minutes throughout 
thirteen cities the length and breadth of 
China. There are a LOT of people in China 
and I drew most of them!
I travelled all over South East Asia, India 
and Turkey, using caricature to connect 
with people. I continued using my art to 
travel all over Australia. I was hooked! Soon 
word got out and I was invited to exhibit and 
take workshops in countries as different as 
Bolivia, Spain and Iran. 
It seemed the natural way of my life to continue 
this here in the Middle East. I wanted to find 
a way to break though the language and 
cultural barriers in Dubai and to connect with 
the people that live and work here.
I hooked up with fellow caricature artist, 
Danesh Mohuiddin and photographer, Kahlil 
De Pio, and we set out to draw the diverse 
people of Dubai.The plan was to randomly 
draw a caricature of whatever face we take a 
fancy to, and hand it over in return for a smile 
and a photo. 
We began our journey around Dubai at 
Karama, a popular rundown district for cheap 
knock off designer gear. A group of trendy 
Iranian lads jumped at the chance to be 
drawn. After an hour of drawing high hair, 
flash T-Shirts and tight jeans we headed to 
Satwa, another cultural melting pot in Dubai.
We drew the cobblers from Pakistan, 
cheerful and skillful barbers from Kerala, 
and energetic bread makers from Iran. 
Everywhere we gathered a crowd of people 
all enjoying the show. All of these places are 
slated to be demolished in Dubai as they 
rush to cover its land in riches. However, not 
all riches can be calculated in cash. 
We then headed for the Dubai International 
Finance Centre, the Wizard of Oz temple of 
Money Making. As expected, this was a harder 
nut to crack. Eventually they persuaded the 
suit brigade that they could be drawn by us, 
WITHOUT any obligation on their part and 
receive the artwork for free! 

Then off to the smelly chaotic Diera Fish 
Market. Amidst the noisy jostling crowd, 
caricatures of the fish mongers were created 
and received with great gusto and shouting. 
The fruit market was next. The sellers in their 
colourful fortresses of fruit were surprised to 
be entertained by us passing crazy artists. 
Finally we arrived at Jumeirah Beach 
Residences, the new “Happening Place” 
for trendies, locals, yuppies, families and 
“People That Need to Be Seen”. We passed 
these people and headed for the weary 
construction workers finishing their shift. 
Our drawing quickly drew a fascinated 
crowd of on-lookers eager to see what was 
happening. The workers were energized 
with the prospect of being drawn and taking 
home an unexpected gift. Not only did each 
person receive their caricature for free but 
the people watching had an opportunity to 
participate and interact in the creation of the 
caricature.
On their journey we proved that art can 
be used to break barriers of language and 
culture. Art can open up communication 
between people who might not normally 
approach each other. We are now inspired to 
go out into the world with our pen and paper 
and bring people together. CARICATURISTS 
FOR PEACE, MAN!
Our next project…we are heading to the 
Labour Camps, the camel farms, the 
mosques, the night clubs...you name it we 
will bust in with pens at the ready and make 
our mark on Dubai! 
Ok..this is not strictly “retail” as this art 
project is a labour of love. In case you think 
I am crazy, let me tell you that I also take 
large chunks of money from rich tourists in 
return for live caricatures. This seems like a 
fair ying yang situation to me!
If you want to find where I am working in retail 
caricature…head over to a little place called 
Palm Jumeirah. It was created with sand in 
the shape of a giant palm tree right into the 
ocean, as you do, here in Dubai. There is a 
hotel in the middle called Atlantis. Look it up 
on YouTube. Bit over the top, suits me well. 
There you will find me, drawing caricatures 
for rich tourists, dragging in the dirhams to 
fund my next Caricature Adventure!

Joanne created award-winning editorial 
illustrations for News Ltd newspapers of  
Australia for ten years. After leaving 
the newspaper world in 2001 she was 
encouraged to pursue her interest overseas. 
Since 2002 Joanne has accepted invitations 
to work throughout the world as a Caricature  
Entertainer. She begins her latest project 
living and working in the United Arab  
Emirates in Dubai. For more info, visit 
http://brookerstudio.blogspot.com or www.
thebrookerstudio.com. 

Drawing a Line  
           in the Sand
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No matter if you are a quick-sketch 
party artist or an illustrator working  
in publication, the fun really lies in  
the whole drawing process by  
building on the basics of caricature.

We all learn early on how to draw  
a face, hopefully good enough to 
make a decent living at it. Two 
relatively side by side eyes, a  
nose somewhere below them and  
a mouth below that, and on and 
on (indeed, if you can get a decent 
likeness of a face that’s sitting  
in front of you, you’re more than 
welcome to stop learning right  
there and coast through the rest  
of your time as a caricaturist! I’ve 
known many who’ve done this, but 
hopefully you will want to rise above 
the average cookie cutter caricature 
shtick and push yourself to become 
the best artist and caricaturist you 
can be!)

The purpose of this article is to 
build on the basics of caricature that 

are already in place. The goal, of 
course, is to bring more to the table 
and create the best caricature of a 
subject as possible. This means going 
beyond being good at drawing eyes, 
noses, mouths, etc, and diving deeper 
into the character of the subject 
you’re drawing. Simply ‘grabbing on’ 
to one physical attribute and blowing 
it out of proportion is the easy way out 
of thinking critically about caricature. 

To begin thinking critically about 
caricature then, you have to start 1) 
by looking beyond the face and using 
keen observation of the subject as 
a whole, 2) by understanding the 
importance of first impressions and 
using your instinctive (and automatic!) 
mental snapshot, you will use less 
obvious physical attributes such as 
posture, disposition and attitude to 
your advantage, and 3) by leaving 
your personal biases and agenda 
at home you will make this all work. 
(That last one is often the hardest for 
most artists, me included!)

Trusting Your instincts, 
or stop second guessing 
yourself and your abilities
Picking up on the subtleties of an 
individual is what we, as humans, 
are instinctively good at doing. 
Evolutionarily speaking, being able to 
consciously and unconsciously read 
people allows us to sense if someone 
is a threat, if they’re approachable, 
or even if they are someone we may 
want to get to know better. (There 
are probably some caveman/hunter/
gatherer evolutionary ideas in there 
somewhere. This is the so-called 
fight or flight response that humans 
have acquired through the years. But 
thinking about that hurts my brain 
even more.) However, the ability to 
harness this knowledge, bringing 
it from the unconscious to the 
conscious is what makes a mediocre 
caricature artist a great one.

Trusting your instincts and remaining 
objective, though easier said than 

Train 
YourBrain

How-to Develop Your 
Caricature Instincts

Article and illustration
by Ed Steckley
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done, is the key to getting to the soul 
of the individual you’re depicting. 
Close your eyes, take a deep breath 
and relax for a few seconds. Open 
your eyes, look at the subject and let 
your pencil just draw. The more you 
agonize over every little line, the less 
successful the drawing will be. 

The first impression, or 
judging a book by its cover
After you gain more experience 
and learn to let your instincts guide 
your abilities, you’ll appreciate the 
importance of the first impression.  
The mental snapshot you strike 
up in your head in that first split 
second is just as important as careful 
examination and study of 
the subject, regardless 
of whether you’re 
drawing live or  
from photos.

In addition to that, 
it’s impossible to 
stress enough 
the importance 
of character traits 
beyond the basic 
eyes, nose and mouth. Physical 
attributes such as posture and 
expressiveness of head tilts, and 
hands, as well as disposition and 
attitude, are more important and 
lead to a more successful caricature 
than simply drawing a big nose 
on someone with a big nose and 
hoping for the best. The more unique 
qualities you can pick up about a 
subject, the more successful you will 
be. And the first impression is where 
you can find most everything you 
need to know.

A good way to practice using the 
first impression to your advantage is 
by doing gesture drawings. Go to a 
coffee shop with a sketch book (or I’ll 
see you at the bar). Quickly glance 
at someone across the room (who 
doesn’t know you’re drawing—no 
one likes a voyeur!) and immediately 
do a five or ten second sketch of 
that person’s silhouette, without 
looking back up until you’re done. 
Then try the same type of approach 
with someone’s face, and alternate 
between far away silhouettes and 
close up faces. Be as sloppy and 
sketchy as you want; the point of this 
is to teach yourself to interpret the 
instinctive mental snapshot and put 
only that on paper. In doing these, 
over time you’ll learn to trust your 
eyes and trust yourself. With lots of 

practice, you’ll eventually find that 
even if all your drawings are of people 
sitting, the differences between each 
person will be much greater than 
you may have imagined if you’ve 
never given the importance of the 
first impression a second thought. 
Eventually, translating the mental 
snapshot will become more and more 
instinctual and will eventually find it’s 
way into whatever type of caricature 
(or any art, for that matter) you are 
approaching. 

Eliminating unnecessary 
biases, or Satire vs. Sarcasm
We all come to the table with biases, 
both good and bad (though few would 

be happy to admit it). With that 
said, realize that a caricature 

can and often does speak 
as much about the  

artist who created  
it as it does about 
the subject!

Generally, how an 
artist regards his 

or her subject will 
be reflected in their 

representation of that 
subject. Like it or not, the artist comes 
through. How much so is what we 
want to control. 

If you’re in a bad mood when doing a 
caricature, that same caricature would 
have looked and felt very differently 
had you been in a good mood  
at the time! For example, drawings 
that come off as “mean”, regardless 
of their quality, are more often than 
not, a true representation of how the 
artist is feeling, whether it is about 
the subject in particular, or the artist’s 
disposition in general. That ‘mean’ 
vibe (the gut feeling it gives you) 
came from somewhere! 

On that same note, an artist who is 
upbeat with a great sense of humor 
will have the tendency to create 
images that reflect this in the subject, 
whether intended or not. For a good 
example of this, look back at any 
1950s horror comic by the great 
Jack Davis. Though the images 
are gruesome sequences of death, 
torture, suspense and murder, Jack’s 
legendary sense of humor and laid 
back nature somehow reassuringly 
peek through.

But, with all that said, the more 
objectively the artist sees the subject, 
the more the actual subject will shine 
through in the artwork, and the artist’s 

conscious or unconscious agenda will 
fade to the background, hopefully, 
subtly, merely enhancing  
the drawing for the better (as in the 
Jack Davis example), rather than 
overpowering it.

Although caricature is, by definition, 
an artist’s comment on a subject, and 
therefore biased, having a greater 
understanding of what you are 
contributing to the character of your 
subject is another thing that separates 
the good caricaturists from the great. 
Being true to yourself, understanding 
your feelings and how you relate to 
the subject from the beginning will 
help you more accurately control  
and manipulate your interpretation  
of the subject.

This doesn’t mean that you can’t  
have fun and give someone a big 
nose, for example, but there is a  
fine line between satire and sarcasm. 
Sarcasm, in this regard, being  
nothing more than satire with the 
addition of a (usually mean spirited) 
personal agenda!

Remember, knowing who you  
are and being honest with yourself  
as an artist, as well as viewing  
each subject as a clean slate  
are the keys to remaining objective 
and fair to your subject and this will, 
in the long run, make you a much 
better caricature artist.

Ed Steckley has been a practicing and 
instructing caricature artists since 1991. 
He now lives in New York City and works 
as a freelance illustrator. In addition, he 
really likes tacos.  

Brain
How-to Develop Your 
Caricature Instincts
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The NCN(iSCA)at the      
      NYCC in fEB? 
                     by Scott Hamilton

As the treasurer and a member, I try to promote our organization as 
much as possible. But with my limited circle of caricature artists in 
Massachusetts, it’s tough to get the major word out. Attending comic 
book shows as a guest is great but I’m usually the only caricaturist 
there. After getting board approval, we purchased a half-table for the 

New York Comic Con, the east 
coast’s biggest comic book 
and related media convention.
I set up with copies of 
Exaggerated Features, 
Fractured Atlas info and 
examples of work. I also had a 
sign that said, “Ask me about 
the ISCA.”  
The first couple of hours of the 
convention is always devoted 
to exhibitors, dealers, artists 
and guests. It is a great time 
to walk around without being 
mobbed by a throng of fans 
and you can hear yourself 
think. I spoke with many 
artists about the ISCA. I told 
people about our worldwide 
organization of fabulous folks 

who can draw, too. I mentioned a couple of famous names as well  
as our yearly convention. Most seemed sincerely interested, a  
couple very much so.
As soon as the doors opened on Saturday, the place was filled to 
the brim with convention-goers. I had a few friends stop by and say 
Hi. I also had a couple of folks ask me to draw sketches in their 
sketchbooks. It’s quite an honor to be included in sketchbooks as 
people are looking for a free head sketch in their books from a variety 
of artists. I drew for a couple of kids, gave them advice (which they 
asked for) about how they should learn to draw better (draw every day 
and draw everything!) and the rest of the day I spoke with folks about 
the ISCA and practiced some new techniques in my sketchbook. 
Sunday was the best day of the show for a couple of reasons. First, 
I spoke with MANY people about the organization. One girl chatted 
with me for over a half hour. I told her about the recent convention, 
memberships, the forums, etc.  She was new to the live caricature 
world and was very enthused about her craft.
The other reason was that when people saw my name stopped 
and asked for my autograph and a picture. Two girls even asked 
me to sign their convention passes! I’ve been doing caricature and 
superhero cartooning for over 16 years at conventions and this was 
the first time I felt like a celebrity.  
Being a member of this organization is a pleasure, a privilege and is 
the best thing I’ve ever done for myself and my art.  If there had been 
more time I would have had a super display with ISCA screaming out 
to all who came by. Next time we’ll be a presence.
I encourage all who attend events whether as an artist or a viewer 
talk to folks about the ISCA. If you see a caricaturist just ask them 
point blank, “Hey, have you heard of the ISCA?”  I’m sure they’ll be 
interested in hearing about it and in turn you can feel proud to have 
told people about your caricature family! See you at the next show!!!  

On January 2, 3 and 4, CU2009 took place in Hotel Dreijeroord in 
Oosterbeek, the Netherlands. It was a great success, as always. The 
atmosphere among the 24 participants was very warm and motivating. 
Guest speakers were Johannes Veerenhuis-Lens about teaching yourself  
to be creative, and Liesbeth Beckers about the ins and outs of Photoshop. 
Both were very inspiring seminars!
This year there was an extra competition, the best ‘Live performance’. 
It was a hilarious part of the CU, with the colleagues surrounding the 
artist, with well-known remarks: ‘I won’t fit on the paper’, ‘do you do this 
for a living’, ‘my nephew can draw too’. On the last day, we found Hotel 
Dreijeroord in the snow, a beautiful picture! 
Because of other initiatives for minicons in Europe, we’re not sure if  
there will be a CU in 2010. Maybe we will move it to 2011. We feel it’s  
time for a change, and we’ll keep you informed about it!

CoMPETiTioNS AND WiNNErS
Best Black and White:
1 - Xi Ding
2 - Jan Op De Béeck
3 - Jan Op De Béeck

Best Color Piece:
1 - Jan Op De Béeck
2 - Jan Op De Béeck
3 - Klaas Op De Béeck

Best Portfolio:
1 - Liesbeth Beckers
2 - Jeanet Willems
3 - Jan Ibelings

Best Live Performance:
1 - Radboud Wanders
2 - Jan Ibelings
3 - Jeanet Willems

Best Cartoon:
1 - Dirk van der Auwera
2 - Martin van Gelder
3 - Jan Ibelings

Best Over all:
1 - Jan Op De Béeck
2 - Xi Ding
3 - Jan Op De Béeck
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Article and Photos 
by Johanna  
            Veerenhuis-Lens
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outstanding Caricaturist 
1st place  -  Jero
2nd place -  Ryohei Yamashita
3rd place -  Tomb
4th place -  Shinichiro Hashimoto
5th place - Miki
6th place - Yuta Honma
7th place - Court Jones
8th place - Kenichi
9th place - Sosuke Narita
10th place - Yuri Matsubara
Best Caricature
1st, 2nd & 3rd place -  Jero
Best Color Technique
1st place -  Nachi
2nd place - MayukoTaki
3rd place - Ryohei Yamashita

Best Black and White
1st place - Kenichi
2nd place - Court Jones
3rd place - Shinnosuke
Speed Competition
1st place - Yoichimaru
2nd place - Chihiro Kagami
3rd place - Kosaku Yamamoto
outstanding Exaggerated Style
1st place - Toru Tanaka
2nd place - Sosuke Narita
3rd place - Jero
outstanding Design Style
1st place - Miki
2nd place - Yuri Matsubara
3rd place - Kunikazu

Most realistic Style
1st place - Yuta Honma
2nd place - Ryohei Yamashita
3rd place - Chihiro Kagami
Best Studio Piece
1st place - Court Jones
2nd place - Shinichi Miyachi
3rd place - Miki
Best rookie
Tabata Award - Umekazu Tabata
Kage Award - Ryuji Imada
Ito Award - Nachi
CoPiC Award
Keisuke Chiba
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Above is just a small selection of the outstanding work that was seen at the Tokyo Minicon. 1 - By Ryohei Yamashita. 
2 & 3 - By Jero. 4 - By Kage. 5 - By Shinnosuke Nakajima. 6 - By Yuta Honma. 7 - By Yoshie Hirano.

Even with only two days of drawing time, the quality of work produced at 
the second NCN minicon in Tokyo was phenomenal. Each artist was able 
to choose their best four works for display and judging on the final day. 
The convention was capped off by an awards banquet with entertainment 
provided by Nobuyuki Daishi, a retired sumo wrestler who has taken up 
singing traditional Japanese songs for his career. Thanks again to Copic, 
Caricature Japan, Asakusa View Hotel and Too Corporation for helping make 
this Minicon possible. And thanks to the cherry blossoms, known in Japan as 
sakura, for making an early showing again for us this year!!
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John Sprague
Pennsylvania

In the C h a i r

L. Aggie Derocher
Florida



��

Warren Simpson 
australia

Taylor Smith
CaliFornia
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Rita Kirkman
texas

Scott Hall
ohio



Angie Jordan 
Pennsylvania

Rene Pulido
CaliFornia
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Phillip Seymour Hoffman
by Brian Oakes

Ben Franklin
by

Kent Roberts

Showcase



Ice Cube
by

Klaas Op de Beeck

Michael Stipe
by 

Ferdie Aberin
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Axel Rose
by  

Scott Hall

The Rolling Stones 
by

Roland Napoli



Reach Your 
Target Audience!
Exaggerated Features (EF) is a magazine like no other in the world. This 
quarterly trade publication is �lled with business tips, artistic inspiration, 
articles on method and more. Whether it's a tutorial, submitted live or 
studio art, an interview of a famous artist, or just how to help your 
caricature business, this is content you can’t �nd anywhere else!

Next issue details
Shipping Date: June 30th
Deadline to reserve space: May 15th
Final art due: June 1st 

Format: 32 page full-color magazine-style newsletter. 

Target Audience: Artists whose main focus is caricature but 
are involved in other facets of art such as illustration, painting 
and sculpture.

Distribution: 600 Worldwide
Mailed directly to members of the National Caricaturist 
Network every three months for 4 issues a year.

Contact efeditor@caricature.org for more information.

Member Color Ad Rates
1/4 page (4w x 5h inches)  $100
1/2 page (8w x 5h inches)    $125
3/4 page (8w x 6.5h inches)  $150
   Inside back cover   $325
Full page  (8w x 10h inches) $250
   Outside back cover   $400

Non-Member Color Ad Rates
1/4 page (4w x 5h inches)  $150 *
1/2 page (8w x 5h inches)    $175 *
3/4 page (8w x 6.5h inches)  $200 *
   Outside back cover   $450 *
Full page  (8w x 10h inches) $300 *
    Inside back cover   $375 *

* Associate Membership fee is $45.00 so 
   it is in a non-member's best interest to join.
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922 W. Drayton Street
Ferndale, MI 48220 USA
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18th Annual  
NCN Convention
Monday, November 2nd through  
Saturday, November 7th, 2009 

Kalahari Resort     Sandusky, Ohio 

Room Rate: $99 USD Per night
Price includes unlimited access to the waterpark!  

The convention kicks off with the icebreaker  

reception on Monday night and ends with the  

awards banquet on Saturday evening. Please  

book flights into Cleveland Hopkins Airport (CLE)

More info inside... 

www.kalahariresorts.com


