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From the editor
in this issue
We have lots of information for 
the upcoming Annual Convention 
at the Tradewinds Island Grand 
Resort. The resort is located right 
on the beach and plans to be one 
of the best locations yet. Informa-
tion on how to register for the 
convention and the hotel can be 
found on page 4. 

I want to thank everyone who 
contributed to this issue. From 
Tomo Tabata’s “Step by Step’ 
tutorial to Emily Anthony and Ce-
lestia Ward’s board game through 
“Carnyland”, this issue has some 
interesting content.

Maybe you have been thinking of 
hosting an ISCA sponsored mini-
con. All you have to do is form a 
local chapter. Find out more start-
ing on page 15.

Also we have some more infor-
mation about the Japan minicon 
which will be happening in Osaka 
this July. The tragedy that hit 
Northern Japan did not directly 
affect the area where the mini-
con will be held. Our thoughts go 
out to everyone who has been 
touched in some way by this 
tragic disaster, especially our 
Japanese members and their 
families.

You could win 
Starting immediately, all mem-
bers submitting content that is 
approved and printed in Exagger-
ated Features will have a chance 
at winning a $100 USD Apple 
Store gift card! The drawing will 
happen at the Annual Convention 
and will be taken from names of 
all contributors for the previous 
four issues. So if you have had 
a drawing or article printed in the 
last two issues, you have already 
been entered. Though you do not 
have to be at the convention to 
win, you do have to be a member 
in good standing with all dues 
up to date. See page 3 for more 
details.

Your art on the coVer
Also, for the next issue, the cover 
will be chosen from one of the 
showcase submissions. See 
page 29 for all the info.

That’s it. Let me know if you 
have any ideas for an article or 
cartoon. I look forward to hearing 
from you!

Debbie “debbo” Burmeister 
Exaggerated Features Editor/ 
Art Director 
efeditor@caricature.org

on the coVer...
Tomo Tabata depicts the founding members of the ISCA 
Japan chapter carrying a traditional shrine used in Japa-
nese festivals. They are getting geared up for the Osaka 
Minicon which happens in July. Tomo also has a great 
tutorial on page 10.

Caricature by Kabetsu
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Letter  

     thePresident
Hello ISCA members! This edition 
of the EF is another great copy with 
some fantastic articles from our 
members! Let me say right away, a 
big thank you to everyone who has 
contributed and to our editor Debbo, 
who continues to do an excellent job 
of putting it together for us. We truly 
have a professional publication!

As I write, Japan is trying to come 
to terms with the earthquake and 
tsunami, along with the nuclear 
danger from the damaged reactors at 
the Fukushima Plant. We are pleased 
to report that our members in Japan 
are safe and well and we continue 
to hold them in our thoughts and 
prayers. The Osaka Minicon is 
still going ahead and that will be a 
very special minicon for everyone 
involved and for ISCA. We offer our 
support in any way we can to Japan.

I know you will enjoy this edition but 
before you turn the page let me share 
with you what ISCA has been up too 
since the last edition of the EF!

Convention: it seems like only yes-
terday that we were in Vegas at the 
last convention but four months have 
flown by since then! So we are all 
very excited about this year’s 20th 
Annual Convention that is taking 
place at the beautiful Tradewinds 
resort in Florida—more about that 
further on in the EF. We have an-

nounced that we are to hold a Prize 
Raffle on the Banquet night, a new 
addition to the proceedings and the 
lucky winner will receive a one year 
Professional membership to ISCA!

Along with more great seminars 
and our guest speaker, Drew Fried-
man, the convention is set to be yet 
another great success! So let me en-
courage you to join us and why not 
sign up now, by registering via the 
ISCA website, to receive the early 
registration fee of just $180.00!

ISCA is all about its members and 
it is at its best when they participate 
with the organisation. We continue to 
work with the forum and we are most 
grateful to everyone who is giving 
their time to support this, from the 
forum moderator, thank you Roger 
for doing a great job, to members 
running competitions and we thank 
our own Klaas Op de Beeck for 
creating and running his monthly 
competition which includes a prize!
So if you have not been on the forum 
for a while, stop by and see what you 
have been missing!

Project 200: We are currently work-
ing on a short film project to post 
on the ISCA website. The idea is 
that we put together short clips of 
members saying “Hello” in their 
native language and then make a 
short video to be placed on the home 

page of the ISCA website! It looks 
possible that we shall be filming 
members while we are at the conven-
tion this year to help us complete the 
project. We will then have a greater 
international feel to the website! It is 
very exciting!

ISCA Europe Minicon in Girona 
is taking place in April and this is 
another very exciting convention that 
I know will be a great success! We 
look forward to news and pictures 
from the minicon and hearing about 
the art and fun of the minicon. A big 
thank you to Jan Op de Beeck and 
José Manuel Rodriguez Berge for 
organising and running the minicon!

Thank you to every member, for your 
continued support and involvement.

I look forward to hearing from you 
all and meeting you at the 20th ISCA 
convention in Florida this Novem-
ber! ISCA 2011 is a great year for 
Caricature!

 Steve Hearn 

Steve Hearn
President 
International Society of 
Caricature Artists

Australia  7 
Austria 1 
Belgium 5 
Brazil   1 
Canada   29 
Chile    1 
Denmark 1 

England   2 
Finland    2 
France  3 
Germany 7 
Great Britain 5 
Greece 1 
Hong Kong 1 

Indonesia 1 
Ireland  5 
Italy     1 
Japan  28 
Malta   1 
Netherland  
  Antilles 1 

Netherlands 6 
New Zealand 2 
Panama  1 
Philippines 1 
Puerto Rico 3 
Romania  1 
Scotland  1 

Singapore 3 
South Korea 18 
Spain   7 
Switzerland 1 
Taiwan    1 
UK  20 
USA  337

isca memBershiP as of 03/19/2011
505 members representing 33 countries

from
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 tracey iverson - Manager

2011 isca  
Board oF directors-uPdate

correction
On page 13 of the Post 
Convention/ Winter 2011 
issue, the wrong photo was 
used for Shinichi Miyachi’s 
wall. A photo of Shinichi 
Kokawa’s wall was printed 
instead.

The correct photo can be 
seen here. We apologize  
for the error.

To see more of Shinichi 
Miyachi’s work, please go 
to his website:

www.shinichimiyachi.com

Tracey Iverson has served as ISCA man-
ager since 2006, and has recently been 
asked to handle the day-to-day financial 
activities for the organization. She main-
tains the member database, forum access, 
membership communications and has as-
sisted in organizing the past 4 conventions. 
If you’ve had questions regarding forum ac-
cess, member directory web pages, dues 
or EF, chances are you’ve talked to Tracey!

Iverson holds a Bachelors Degree in 
Advertising and Public Relations, and a 
Masters in Business Administration. Her 
background includes corporate marketing 
communications and event planning.

Along with her ISCA duties, Tracey works 
as a freelancer for a variety of clients. She 
resides in Ferndale, Michigan with her 
husband and 3 young children.

Enter to Win!

submit an article, cartoon  
or showcase item to 

eFeditor@caricature.org. 

if your submission is printed in 
Exaggerated Features, you will 
be entered in the drawing at the 

annual convention for an  
apple store gift card!

deadline for the next  
issue is may 20th.

Members must be in good standing at the time 
of submission and at the time of the annual 
convention to be eligible. Drawing to be conducted 
at the awards banquet from all printed submissions 
printed in the previous four issues. Printed 
showcase, panel cartoons = 1 entry. Printed full 
page articles, How-to, and cartoons =3 entries. 

$100 usd 

apple store gift card

Caricature by Lorin Bernsen



Join Us In Sunny Florida for the 
20th Annual 
ISCA Convention!
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November 13-18, 2011 
Tradewinds Island Grand Resort  
St. Pete Beach, Florida

Featuring Guest Speaker  
Drew Friedman 

Join Us In Sunny Florida for the 
20th Annual 
ISCA Convention!
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Registration is now open!
ISCA members can register at http://caricature.org/cari-
cature_convention.php  Simply select the number of mem-
bers and guests you’d like to register, and hit Submit.
You’ll be directed to PayPal, a fast, free, and secure method 
of payment. You can pay with MasterCard, Visa, American 
Express, or Discover!

You can also pay via check or money order.
Send check payments to:

ISCA
922 W Drayton
Ferndale, MI 48220
USA

Registration Information
$ 180 USD Early registration  
(until 11:59pm on Aug. 30, 2011 )

$ 225 USD Regular registration  
(Sept. 01, 2011 - Nov. 02, 2011 )

$ 250 USD Late/onsite registration  
( Nov. 02, 2011 or later)

$125 USD  guest registration, 
regardless of registration date

ISCA CONVENTION REFUND POLICY
100% of your registration fee will be refunded  
if you cancel by 9/1/11

75% of your registration fee will be refunded  
if you cancel by 10/1/11

50% of your registration fee will be refunded  
if you cancel by 10/15/11

*You also have the option to carry over your registration fees-  
to the 2012 convention by contacting the ISCA Manager.

Airport Info
The Tradewinds Island Grand is easily accessible  
from three (3) major airports:

St. Petersburg/Clearwater International Airport (PIE)  
about 30 minutes from resort

Tampa International Airport (TPA)   
about 40 minutes from resort

Sarasota-Bradenton International Airport (SRQ)  
about 50 minutes from resort

SuperShuttle services all three airports.  
www.supershuttle.com

Hotel Information
Tradewinds Island Grand Resort
5500 Gulf Boulevard, St. Pete Beach, FL 33706

Call the Group Reservations Department: 800-808-9833 and  
mention ISCA for your discounted rate! Or reserve online at  
www.justletgo.com/isca (No promo code is needed -just select  
your dates and click “check rates”) *Make your room reservations  
by Thursday, October 13 to get the ISCA discounted rate!*Room  
rate is available for 3 days prior and 3 days after the convention.

The ISCA/Tradewinds Resort  
package includes:
• $99/night rate for Hotel Parlor Rooms
• 20% Food & Beverage discount card, good  
at all 14 bars/restaurants at the resort
• Free Resort Amenity Package (a $25/per  
day value!) includes: wi-fi in guest rooms and  
common areas, Daily coffee and local  
newspaper, Domestic in/out faxes,  
Use of the Business Center, Use of fitness  
center and tennis courts, Beach Cabana  
(1 per room), Miniature Golf & Paddleboats.

Standard Parlor Room An oversized hotel 
room with two queen beds, sitting area, and 
dining table for four makes this the perfect 
choice for guests who need accommoda-
tions for extended stays. With 400 sq ft to 
sprawl in, and only steps away from several 
dining outlets and outdoor recreation, you’ll 
have your own spacious retreat every night! 
All parlor rooms include wet bar with mini 
fridge, microwave, coffee maker, toaster, 
and mini-bar; hairdryer, iron/board. 



We simply cannot ignore it! Social web-
sites like Facebook and Twitter and here 
and are making a big impact on people 
as well as businesses. 

But what does it mean to you and I as 
caricature artists? What impact does it 
have on our businesses? 

I guess you have seen the Facebook 
pages that run the caricature competi-
tions. They are doing a great job with 
many artists taking part! That is one way 
a social site can be used, to engage 
people of a similar mind set to join in 
and have fun together! There is nothing 
wrong with that and it has been going 
on ever since the World Wide Web first 
arrived! 

Will this mean that sites—like Face-
book—are only good for this type of ac-
tivity? The good news is no! Facebook 
and other sites can help your business! 

First, we have to understand the big 
picture about how we use social sites for 
making any business stronger. What is it 
we want to achieve? The first and most 
obvious thing is more work, more sales 
and more profit, but is that really the 
whole picture? 

I offer to say “no.” If you approach a 
social site simply looking for more work, 
then you will be disappointed. 

But then that’s not the only aspect to 
running a business. Customers are 
very important, even sometimes called 
KINGS and you know what, they really 
are! A business that understands how it 
can build a stronger customer relation-
ship, as well as a positive customer ex-
perience, is going in the right direction. 

This is where a social website becomes 
a great way to help your business! Not 
only is your customer looking for a deliv-
ery of the services you are offering, they 
also want to make a connection to you! 
Adverts that companies are running on 
the television today have a whole new 
approach to their relationship with a cus-
tomer. This forms a strong emotional link 
with the customer and helps sell more 

products. It is a proven fact and com-
panies like Procter and Gamble would 
not spend huge amounts of money on 
adverts that form a connection if they 
did not work! 

So where do social websites fit in with 
all this? There is no way you and I can 
afford to advertise on prime time televi-
sion, but the next best thing is to use 
social sites, not to advertise but to build 
a very positive customer experience and 
a personal connection.

By having a Facebook page you can 
connect to your customers, both old, 
present and new. Tell them you are on 
Facebook and invite them to add you 
as a friend. Once they do they are then 
connected to you. That is very powerful. 
Now you need to use your Facebook 

page to post content. Here is the hard 
part but it need not be that difficult. 
When you post, keep in mind your cus-
tomers are reading what you put up and 
on your page! So make it interesting, 
make it fun, make it relevant to why they 
would buy from you, make it educational 
and keep it clean! you can add personal 
stuff, as this will help develop you as a 
brand with your customers! 

The other benefit that comes from this 
approach to social sites is this: you will 
grow your audience and then people will 
tell others about your services.There 
you have an excellent way that news 
about your business will reach a wider 
audience! This has the potential to cre-
ate work for you! yes it really can! I have 
had work because I am using facebook! 
Keep in mind that it is another addition 
to everything else that you are doing to 

market your business. Facebook is not 
a stand alone avenue, it must be used 
in conjunction with your other marketing 
activities. This way you have a stronger 
presence to promote your business 
and also connect with your customers. 
When I post out booking forms and 
receipts and any other printed material 
to customers, I always have printed on 
there an invitation to add me as a friend 
on Facebook and also to follow me on 
Twitter! 

Customers of tomorrow are the kids of 
today and trust me, they know facebook 
and twitter and will connect with you 
quickly! They live and breathe this stuff!

So see social websites as an addition 
to your marketing plans, a great way 
to connect to your customers, a way 

to create a positive experience of your 
business, build customer loyalty and 
enhance your business! 

Why not tell people that they can con-
nect to you on social sites on your web-
site, your blog and the printed material 
you send out! 

Have fun with it all and keep in mind that 
your customer is interested in you and-
wants to read what you post and have to 
share with them!  

Steve Hearn uses Facebook and Twitter to 
build his customers experience of his services 
and has found that his customers love this! 
He has also gained new work through these 
social sites! Steve is very keen to help others 
understand and use this internet technology to 
enhance their businesses, too!  

�

by Steve Hearn / President of ISCA

Is It a 
Social Thing? 
Helping your online marketing

Facebook is not a stand alone avenue, it 
must be used in conjunction with your other 
marketing activities. This way you have a 
stronger presence to promote your business. 
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As discussed briefly at the 2010 ISCA  
Annual Convention in Las Vegas, there is 
no “international copyright” that automati-
cally protects your work throughout the 
world. Every country protects copyright 
slightly differently, for different lengths of 
time, and with different methods of en-
forcement. For example, the rules regard-
ing ownership, assignment and licensing 
can vary greatly from country to country.  

However, there are certain international 
treaties that have helped standardize 
copyright law and to create certain 
minimum rights to copyright owners. 
These include, among others, the Berne 
Convention for the Protection of Literary 
and Artistic Works, the Universal Copy-
right Convention, the World Intellectual 
Property Organization (WIPO) Copyright 
Treaty, the WIPO Performances and 
Phonograms Treaty, and the World Trade 
Organization (formally General Agreement 
on Tariffs and Trade – GATT). 

The Copyright Office provides an exten-
sive and excellent outline of the countries 
that are members of various treaties: 
http://www.copyright.gov/circs/circ38a.pdf. 
The World Intellectual Property Organiza-
tion also provides a list of members to cer-
tain treaties: http://www.wipo.int/treaties/
en/ip/berne/. Similarly, Wikipedia provides 
an easy to read table: http://en.wikipedia.
org/wiki/List_of_parties_to_international_
copyright_agreements. 

The Berne Convention is particularly well-
known and often cited. The Berne Con-
vention requires that any country that is 
a signatory to the treaty treat a copyright 
from another country the same way that it 
treats a copyright from its own country. In 
other words, all member countries must 
grant copyright protection to authors who 
are nationals of any other member country.  

For example, both France and the 
United States are signatories to the Berne 
Convention, which means that a French 
national who owns a copyright in France 
can enforce his copyright in the United 
States with the same rights that a United 
States national could enforce his rights 
in the United States. Similarly, a United 

States national who owns a copyright in the 
United States can enforce his copyright in 
France to the same extent as a French na-
tional could enforce his copyright in France.  

The Berne Convention also established 
certain minimum rights to copyright owners. 
For example, all signatories must offer 
copyright protection that lasts for at least 
the life of the author plus 50 years (except 
for photographic and cinematic works). For 
photographic works, the Berne Convention 
provides for a 25 year protection from cre-
ation and for cinematic works a minimum of 
50 years after its first showing, or creation if 
it has not been shown.  

Note that this is a minimum and that coun-
tries may grant additional or longer rights; 
for example, in the United States, copy-
right for an individual author lasts for the 
life of the author plus 70 years. Wikipedia 
has an extensive list of different copyright 
lengths available at http://en.wikipedia.
org/wiki/List_of_countries%27_copy-
right_length. As with everything else on 
Wikipedia, be sure to verify the source 
before you rely upon it.  

Another minimum established by the 
Berne Convention is that all signatory 
countries grant copyright protection auto-
matically; that is, there is no requirement 
for copyright registration.  

In accordance with this minimum, re-
call that in the United States, copyright 

automatically exists as soon as the work 
is fixed in a tangible means of expres-
sion and there is no requirement of 
copyright registration. However, as has 
been discussed in previous articles, in 
the United States, there are extensive 
benefits to copyright registration, even if it 
is not required, such as the availability of 
statutory damages and attorneys’ fees in 
an infringement action.  

In light of these treaties, you should not 
despair if you are faced with copyright 
infringement outside the United States. 
Though the rights may be different in each 
country, most industrialized countries 
are members of one or more of these 
treaties and recognize the copyright of 
foreign nationals. For instance, the Berne 
Convention has 164 contracting member 
countries. The websites cited above give 
you lists of the countries that are mem-
bers so you can track down whether a 
particular country where infringement may 
be occurring will afford you any copyright 
protection. 

Unfortunately, just as tracking and en-
forcement of your rights can be difficult 
and costly in the United States, it can be 
even more so internationally. Nonetheless, 
there are numerous resources online to 
lead you in the right direction (see links 
above) and an attorney experienced 
in anti-counterfeiting and international 
enforcement can assist in simplifying your 
enforcement measures.  

Meaghan Hemmings Kent is an intellectual 
property attorney in the Washington, D.C. 
office of Venable LLP. She advises clients on 
all areas of intellectual property law, including 
copyright, trademark, patent, trade secret, right 
of publicity, domain name law, and anti-coun-
terfeiting. She can be reached at 202-344-
4481 and mhkent@venable.com. The views 
expressed in this article are those of the author, 
do not constitute legal advice, and should not 
be attributed to Venable LLP or its clients. 
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International Protection 
of Your Copyright 
With globalization and the expansion of infringement  
online, many artists and other copyright owners have  
become more concerned with protection of their  
copyright outside of the United States. 

QuicK Facts
Every country protects copyright 
slightly differently, for different 
lengths of time, and with different 
methods of enforcement.  

Countries that are signatories to 
the Berne Convention, at a mini-
mum, must grant all other signa-
tory countries automatic copyright 
protection. 

The Berne Convention has 164 
contracting member countries. 

by Meaghan  
Hemmings Kent
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It’s happened to all of us who’ve drawn caricatures for any length of time. you’re drawing 
along, entertaining guests/customers with your wit and pen. Then the next person who 
comes up to be drawn has a physical and/or mental disability. Whether it’s a minor disabil-
ity or a major one, knowing how to handle this as an artist is important. Drawing them and 
the “challenges” they personally face, can be a real challenge in and of itself.

Over the years, I’ve drawn hundreds of 
people with different “challenges”, minor 
and severe: Autism, Down’s Syndrome, 
war vets who were missing various parts 
of their bodies or faces, kids with serious 
burns all over their bodies, “little people”, 

and lots of terminally ill children. My heart 
goes out to all of them, and I truly con-
sider it a privilege to be able to draw them. 

you may wonder why I would be moved 
to write an article about this sensitive 
subject. It’s quite simple actually; every-

body I draw with “challenges” reminds me 
in some small way of my oldest daughter, 
Brady Ann. Brady didn’t have an easy 
entry into this world, you see. When she 
was born twelve years ago, the doctors 
who delivered her said she’d probably 

   Drawing 
“Challenges”



never walk, never use her hands, and was 
probably mentally retarded. A geneticist 
diagnosed her with a condition called 
Arthrogryposis Multiplex Congenita (AMC). 

It is basically characterized by low muscle 
tone, sometimes non-existent muscles, 
and multiple contractures of the limbs. 
Some people diagnosed with AMC learn 
to walk, but some are never able to. Like 
all conditions, there are wide ranges in 
severity from patient to patient.

Today, after several surgeries, lots of 
therapies, and tons of prayer, Brady is 
a happy, productive pre-teen in gifted 
classes at her school. She walks unas-
sisted and does indeed use her hands. 
In fact she has won several awards, 
local and national, for her art. She’s a 
talented artist and has had her heart set 
on being a caricaturist since she could 
first talk. 

This past summer, the national AMC 
Convention was held right here in our 
hometown of Orlando, FL. It was an 
amazing experience for us, and Brady, to 
be able to meet other kids and adults from 
around the world who share some of her 
challenges. Some of you may be aware 
that my company, Caricature Connection, 
provides caricature artists all over Walt 
Disney World property. At the AMC con-
vention, Caricature Connection donated 
three artists for an afternoon, drawing AM-
Cers and their families. The artists were 
myself, my buddy Ted Tucker , and Brady 
herself ( both of them have attended past 
ISCA conventions, by the way ). We had 
an incredible time giving of ourselves, of 
our talent and time, to these precious 
families. It was especially poignant for the 
ones who got pictures by Brady.

Of course, getting back to the premise of 
this article, the first thing I had to decide 
going in to this event was HOW do I draw 
the AMCers? Like I said, Brady’s case 
was pretty severe early on, but now she 
is doing so much better. Many others with 
AMCare much more affected. It can truly 
be a horribly disfiguring condition, with 
mangled arms, hands, and legs. But these 
kids (and adults) are not their condition… 
they are so much more than that. It is not 
a disability; it is a DIFFability. Most of them 
can do the same things you and I can do, 
they just may do it a little DIFFerently.

The last thing that you want to do when 
drawing someone with complications is to 
make them feel worse about themselves.  
At this specific event, since most AMCers 

are affected below the neck, the easy an-
swer was to draw “Head Only” caricatures. 
With some conditions, you can’t say or do 
the same. 

Let’s say a customer is in a wheelchair and 
asks to be drawn as a dancer. What do you 
do? Do you draw her in a ballet outfit IN the 
wheelchair? Do you draw her with a stan-
dard dancing child body with no wheelchair 
in sight? Do you draw her dancing, but with 
the wheelchair drawn off to the side? All 
these questions can run through your mind 
as you try to figure out what to draw on the 
paper. I wish I had a cut and dry answer to 
these questions, but I don’t. Every person 
is different and embraces their situation 
differently. Some people are proud to be 
in a wheelchair and have accepted their 
situation. These people would be offended 
if you DIDN’T draw them in their wheelchair. 
However, some hate their situation, are in 

denial, or may even be embarrassed, and 
want you to draw them without a chair in 
sight. 

As an artist, and a parent to a child with 
challenges, I can give you a little bit of 
direction on this. It’s actually quite simple 
advice that can be used in everyday life 
when dealing with people that are differ-
ent than you and I. Simply treat them as 
though you would treat any other cus-
tomer. It is not a problem or inappropriate 
to ask “would you like to be drawn with, or 
without your wheelchair?” It is a simple, 
direct question and no one should be of-
fended by it.

Another helpful thing is to be aware of the 
level of exaggeration you use when draw-
ing these special customers. These days, 
in most of my work, I rarely go for much 
exaggeration anyway. I draw a version of 
the person that looks as though they were 
dropped into a “Cartoon World”. This style 
works very well for those customers with 
challenges. I’ve dropped what little bit of 
the “go for the throat” kind of caricatures 
that I ever did. Of course I respect that 
style, but it’s just not what I’m personally 
after with my art anymore. I like to give 
people a positive experience and entertain 
them as much as I can, while still keeping 
a good likeness. Whether this is your style 
or not, to me it is definitely the smarter 
and safer option when dealing with this 
type of client.

In closing, the important thing about 
“Challenging” caricatures is HEART.  
Put yourself into your model’s shoes. 
Try to imagine what it’s like to deal with 
what they deal with every day, and 
thank God you don’t have to. Then, 
draw from that place.

With caricatures we all have a talent that 
can make somebody’s life, even if just for 
a moment, a little bit brighter and happier. 
And isn’t that what it’s all about?

Keelan Parham is a past President of the  
International Society of Caricature Artists  
and a member of the National Cartoonists 
Society. He is the author of “Let’s Toon:  
CARICATURES”, a freelance illustrator, and 
owner of Caricature Connection. His company 
site is www.CaricatureConnection.com . See 
more of his work and keep up with his life and 
travels on his blog at www.keelanparham.
blogspot.com  
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To learn more about Arthrogryposis Multiplex Congenita, or to 
give to the AMC Support foundation, visit www.amcsupport.org
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I want to share my ‘STEP by STEP’ process  
for drawing caricatures from photos. 

The most important thing for me is to capture 
the model’s character on the paper. It’s much 
easier drawing live at the caricature booth, 
compared to the difficulties of working from 
photos. Therefore I always look at many differ-
ent photos of the model to get a feel for their 
character, and exercise my imagination, to try 
to draw a caricature I can be happy with.

Materials: Japanese square art board  
(SHIKI-SHI), pencil (B6), eraser, watercolors, 
water color pencils

Once I have a 
rough idea of the 
final image, I start 

my rough outline in pencil.

I try to make a mental 3-D image 
from the photos. It’s impossible 
to do this from just one photo. I 

have to use all the various angles and 
expressions. I think this is very important 
because this first step will determine the 
quality of the final piece. Good pre-visual-
ization makes for a good piece of art.

1STEP
  

I draw the face 
shape. The 
main goal of my 

process is to get a good 
likeness. I think if I can get 
a good likeness with just 
the outline, the hard part is 
already done.

3STEP
  

2STEP
  

STEP 
STEPby

by Tomokazu Tabata
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I start painting with 
watercolor. First of 
all I decide where to 

place the light source. This time 
I placed it in the opening of the 
flask. With that done, I start 
painting in shadows.

6STEP
  

The sketch is complete. His work involves 
chemistry, so I drew a white lab coat and a 
flask as if it were a genie’s lamp.5STEP

  
Next I decide the nose position. After that I double 
check overall proportions, then I draw the eye-
brows, the mouth, and then the eyes last.4STEP
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Then I paint the background. It’s an  
important tool to help express the mood.  
The theme this time is a “colorful explosion.”8STEP

  

After that, I add the base skin tone, 
add color to the cheeks and green 
to his sparse mustache.7STEP

  

Next I draw the hair.  Since my caricatures are in a 
cartoon style, I don’t have to worry about drawing every 
single hair perfectly.  I’m careful not to be too realistic.9STEP
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I draw the outline with a water color 
pencil. This model has light skin, so I 
decided to use light brown.

Lastly, I paint the highlights from the light source. Since the primary 
color in this piece is red, bluish highlights are really effective as a 
complementary color.

It’s complete.

10ST
EP

  

11ST
EP

  

FINISH!  

Tomokazu Tabata lives in Kawasaki 
on the outskirts of Tokyo with his wife, 
fellow ISCA caricature artist Yuko 
Zengo. He has won numerous awards 
at both the Annual ISCA conventions 
and the Japan minicons. Recently, 
he and fellow artists formed the first 
official Japan chapter of ISCA and will 
be hosting a minicon for the first time 
in Osaka.You can see more of Tomo’s 
work at http://www.tomotabata.com/ & 
http://biz.tomotabata.com  
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st. louis chaPter:

President: Share Faerber

Vice-President: Colin Adams

Treasurer: Jim Parrish

Secretary: Ryan Roe

Korea chaPter:

President: yonie Woo

Vice-President: Spring Lee

Treasurer: Won young you

Secretary:  young Jin Kim

Puerto rico chaPter:

President: Gary Javier

Vice-President Brenda Berrios

Treasurer: Conce X. Viera

Secretary:  Hector Avila

JaPan chaPter:

President: Tomokazu Tabata

Vice-President: Kunikazu Noguchi

Treasurer Chihiro Miura

Secretary: Etsuko Takahashi

euroPe chaPter:

President: Jan Op De Beeck

Vice-President: Jose Manuel Berge

Treasurer: Emi Sato

Secretary: Emi Sato

if you are an isca member who knows and/or works with a number of caricaturists,  
or if you would simply like to “spread the word” in your area about isca and the art  
of caricature, then please consider starting a local chapter! 



��

ISCA will make every effort to 
assist each Chapter with hold-
ing a Mini Con or recruiting new 
members by providing the following 
benefits: 

(1) A “WELCOME” CERTIFICATE 
with all the ISCA Board  Members’ 
signatures on it. The formation of 
the Chapter will be announced on 
the Forum, on ISCA’s Facebook  
page, and in EF.  

(2) The use of the ISCA LOGO on 
banners, flyers, T-shirts,  and other 
promotional materials and  mer-
chandise.  

(3) A document detailing the HIS-

TORy of ISCA, which  includes the 
names of past Presidents and past 
Guest  Speakers. This document 
will serve as a written introduction 
to new members, providing infor-
mation  about the organization’s 
growth (from about 20 members 
to over 500) since 1992, and citing 
the BENEFITS  (networking, friend-
ship, prestige, Annual Conven-
tion,  awards, etc.) of joining ISCA. 
The Board Members are currently 
making an effort to translate this 
document into several different 
languages for the ease of reading 
and understanding.

(4) Recruiting materials (like 

back-issues of EF, old Convention 
T-shirts, and ISCA pins) will be pro-
vided by  the ISCA Board Members 
to SUPPORT the new Chapter in  
all its endeavors.  

Please note: the benefits outlined 
above apply to  all existing Chap-
ters, as well as new ones.  

The ISCA Board Members encour-
age the formation of  various Chap-
ters throughout the world, not just 
as a recruiting venue, but also to 

“spread the good word” about the 
art & business of caricature, and 
to create unity and goodwill among 
the artists who practice it.  

Each Chapter should choose its own 
name. The name should reflect the city, 
state, country, or region encompassed 
by the Chapter. All members of each 
Chapter must first be dues-paying 
members of the ISCA in good standing 
and must live in the designated region.

Each Chapter shall be responsible for 

electing its own Board Members and 
conducting its own affairs. 

Though a minimum of three members 
is required to form a chapter, there is 
no limit to the number of people who 
make up a Chapter. 

Each Chapter should elect its own 
officers, hold its own meetings, and 

manage its own funds and affairs. 

Any events held by each Chapter, such 
as a Mini Con or fundraiser, will be fully 
sanctioned by ISCA, and as such, the 
use the ISCA logo on all promotional 
materials is permitted and encouraged. 
Minicons should first be approved by 
the board.

First, gather up your friends and 
colleagues, and hold a get-together 
of some sort. Nothing fancy...just an 
informal meeting. Be sure to bring 
with you some copies of the most 
recent EFs, along with any Conven-
tion photos or drawings you might 
have. If you have internet access, 
you may want to pull up our website. 

Talk to the group about what ISCA 
is, and what being part of it has 

meant to you (the impact it’s had on 
your life, your career, or your art-
work). Tell them about our Conven-
tions, and how much fun they are to 
attend. Be sure to mention the vast 
potential for making new friends, 
meeting other artists from different 
parts of the world, and sharing trade 
tips, tools, and techniques. Once 
you’ve met with your fellow artists 
and introduced them to ISCA, you 
will then be able to gauge the level 

of interest in joining the organiza-
tion. you can then mention the idea 
of forming a Chapter, and see who 
might be interested in helping to 
run things. Once you have at least 
3-4 people willing to serve as Board 
members, and a head count of 
potential members, please contact 
Lorin Bernsen, or any ISCA Board 
Member and let them know you 
would like to form a new Chapter!
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mini-con in osaKa 
2011 details
Venue Osaka  
University, Osaka, Japan @ [http://
www.osakafu-u.ac.jp/english/]

convention Fee:  
Overseas participants 15,000JPy

how to attend:  
Download the Registration form at 
[http://iscajapan.blogspot.com], and 
fill out and send it to [iscajapan@
gmail.com]. Artists traveling from 
abroad can pay on the first day of 
the convention.

awards  
Best caricaturist / Best caricature / 
Retail competition / Speed  /  
Likeness competition/and more!

access  
Fly to the Kansai airport [http://www.
kansai-airport.or.jp/en/index. asp].

*We will try to arrange a shuttle bus 
from the airport to the university di-
rectly. Please let us know when you 
will arrive at the airport when  
you get your airplane ticket.

hotel  
Since the venue is a university, 
there are no guest rooms. We have 
chosen the HOTEL SUN ROUTE 
SAKAI as our official hotel for its 
reasonable rates of 5,300 JPy per 
person per night, which includes 
breakfast. We have also arranged a 
shuttle bus from the hotel  
to the University each morning and 
evening for guests.

contact  
Derek Edwards  
derekedwards8@hotmail.com 
(English) 

ISCA JAPAN  
http://iscajapan.blogspot.com 
iscajapan@gmail.com
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an isca mini-con will be coming to osaka, Japan this summer!
There were a lot of great caricaturists at the mini-cons in 2007 and 2009, not only 
from Japan but from all over the world.

This time our mini-con will be held in Osaka which is the second largest city after 
Tokyo. Osaka has a wonderful culture, many famous landmarks like Osaka castle 
and unique food dishes, and the people are very friendly and energetic. Many tour-
ists visit Osaka because it is close to another famous sightseeing area, Kyoto.

This mini-con will be unique in that it will be taking place at a university. The Osaka 
Prefecture University is a proud sponsor of our convention. It will be a great chance 
not only for the artists to enjoy the spacious facilities, but a chance to share our 
passion for caricatures with everyone on campus.

We are arranging some interesting seminars and workshops.  First will be “Draw-
ing Session” showing how to draw live given by four artists. The next will be with 
JERO, who won first prize at the ISCA mini-con in Tokyo 2009. He will give his first 
workshop. There will also be one by the President of the Japanese Academy of 
Facial Studies. 

We are looking forward to meeting many ISCA members, let’s have a crazy time in 
Osaka!!

WA-SHOI!!

monday, July 4
14:00~ 
Registration
16:00~18:00 
Retail competition
18:30~21:00  
Ice-breaker reception
21:00~  
Competition  
drawing time begins!

*All day and night free  
drawing time!

tuesday, July 5  
10:00~11:00 
Speed & likeness  
competition
14:00~15:00 
Seminar: Drawing Session 
by four artists (Tomokazu 
Tabata,yusuke Takagi and 
more)
15:00~16:00 
Workshop: by JERO

wednesday, July 6
18:00 
End of drawing time/  
Finishing wall displays
18:00~19:00 
Cleaning
19:00~21:00 
Voting on Artwork

thursday, July 7
13:00~15:00  
ISCA Japan chapter  
Business meeting
15:00~17:00 
Seminar: by Hiroshi  
Harashima
17:00~20:00 
Awards Banquet
20:00 
Doors Close

convention schedule

Hello everyone!
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Ever since I started drawing cari-
catures it has been about getting 
attention as much as it is about making 
money. I get a kick out of being able to 
do something most people can’t....even 
if people occasionally mutter “I hate 
you” while I’m drawing.  

Over the last 15 years I’ve done a lot of 
caricatures purely for publicity’s sake. 

When my friend Scott and I went to 
Madison to see the Rolling Stones...I 
made a bed sheet caricature of Mick 
and the gang. We were a big hit with all 
the tailgaters...many of which insisted 
on having their photos taken with us. 
We also made the nightly news on two 
TV stations.

In 1997 the Green Bay Packers were 
going to New Orleans to play the Patri-
ots in Super Bowl XXXI. My doctor, and 
fellow cheese-head, Charles Kaufman 
was taking his family to the game and 
wanted me to make him some posters.

One of these posters was a caricature 
of Vince Lombardi holding the Lombar-
di trophy and saying “We got it back!” 

At the end of the game, when the 
Packers won, Kaufman unfurled his 
Lombardi caricature (that he had 
smuggled in in his pant legs) and 
held it up high for the cameras. The 

caricature not only made the national 
television coverage but was featured  
in newspapers around the world!

This year the Packers made it back  
to the Super Bowl, facing off against 
the Pittsburgh Steelers in Dallas. I  
was watching the game when, to 
my surprise, my Lombardi carica-
ture flashed on the screen!  Doctor 
Kaufman had managed to get the 
caricature into the Super Bowl and 
 into the national spotlight again!

Thanks to big new HD televisions 
people could even read my signature 
this time.

For weeks afterwards I was getting 
calls and e-mails from people who  
saw my art. Some from people I hadn’t 
seen in years...some from old NCN 
conventions.

Even walking down the street people 
mention it to me.  

Has all this free publicity helped my 
business?  I can’t say I’ve gotten any 
gigs just because of the Super Bowl .... 
but I’m sure it doesn’t hurt. My regular 
customers seemed to get a big kick out 
of seeing my stuff on television. 

I’m just enjoying my 15 minutes while 
it lasts.  

I didn’t make 
it to the  
Super Bowl 
But my 
         caricatures   
              did!by Rex Rubenzer

rexrube@yahoo.com



Since 2006 the Scottish Cartoon Art Studio has exhibited 
and published our caricatures of well-known figures under 
the title Fizzers—a Scottish word meaning faces which is 
itself a corruption of the French “visage”.

Last year we were happy to unveil our first permanent 
exhibit of Fizzers caricatures. The Chanter pub, a very 
popular watering hole on Bread Street in Edinburgh’s 
historic Old Town, was refurbished in September 2010. 
When it reopened, regular patrons were greeted by a 
gallery of framed reproductions of Fizzers caricatures 
including actor Sir Sean Connery, comedian Billy 
Connolly and crime novelist Ian Rankin. 

The pub sits at the foot of Edinburgh Castle, home of 
the world famous One O’Clock Gun, a cannon fired as a 
daily time signal since 1861. The longest-serving gunner 
was Staff Sergeant Thomas “Tam the Gun” McKay who 
was responsible for the signal between 1979 and his 
untimely death in 2005. It was only appropriate that such 
a definitive Edinburgh character as “Tam the Gun” be 
included in the selection at The Chanter. 

The 17th of November marked the 5th anniversary of his 
passing and members of the McKay family gathered at 
The Chanter for a special presentation. We were delighted 
to give the artist Brian Flynn’s original caricature to the 
McKays as a token of our esteem and in gratitude of their 
effusive praise during the artwork’s original exhibition at 
the Scottish National Portrait Gallery. 

Terry Anderson has worked alongside Scottish Cartoon Art Studio 
founder Chris Sommerville for twelve years and has been a 
member of ISCA for four. A former student of the Joe Kubert School 
of Cartoon & Graphic Art in New Jersey, he is an editorial cartoonist, 
character designer and illustrator as well as caricaturist. 

Find out more about Fizzers caricatures at our  
youTube channel:  
http://www.youtube.com/user/FizzersCaricatures 

When in Edinburgh, please visit The Chanter:  
http://www.thechanterpub.co.uk/   

Fizzers at The Chanter:
Permanent caricature  
exhibit in Edinburgh

1.Artist Brian Flynn with his caricature of “Tam the Gun”. 2.Brian 
presents his original artwork to Joyce McKay, Tam’s daughter. 
3.Artists Tommy (l) and Chris (r) Sommerville with their carica-
tures of Sean Connery and Andy Murray. 
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The computer has taken over. It is running our 
lives, not least our art. Every day I look around 
the internet and I’m bombarded with digital 
art, sometimes done badly, sometimes done 
extremely well. I find it saddening that there 
are more and more artists growing up not even 
knowing how to paint traditionally. 
Digital has become the ‘norm’. However, the 
simple fact is that without traditional paintings 
(and the materials used to create them), we 
would not have the visual information to 
inspire the textures and naturalistic look that 
can be recreated in digital form. 
Here’s my definition of the differences between 
digital and traditional painting: 
when we paint digitally, we are 
painting with light, but when we paint 
traditionally we are aiming to capture 
light with paint. 
This is a huge difference! To understand it 
fully, we must first look at the basics. In terms 
of colour, there are two systems that are 
used: Additive colour, when we are mixing 
with light (digital) and subtractive colour, 
when we are mixing with pigment (paint). The 
additive system, as used by televisions and 
computer monitors, has RGB (Red, Green, 
Blue) as its primary colours. The subtractive 
system, as used in paints and inks, has RyB 
(Red, yellow, Blue) as its primary colours. 
Colour theory aside, to paint well with 
software such as Photoshop, Corel Painter 
or Sketchbook Pro, we must have a greater 
experience of painting in traditional mediums 
such as oil, acrylic or watercolour. And here’s 
why... 
Digital media will never inform how we 
paint traditionally. 
The first digital painting experience I had 
was around 2005, when I started using Corel 
Painter Classic ( a free software bundled with 
my first Wacom Tablet). The pieces I created 
were very basic and far from painterly. The 
problem wasn’t with the software; the problem 
was with the artist using it. I remember Roger 
Hurtado (former ISCA president and a most 
excellent airbrush caricature artist) saying 
to me at my first convention in 2006 that 
he preferred Photoshop and that I should 
try it. It took me a few months to take up 
his suggestion, but when I did, I discovered 
something that both enhanced my skills 
and held them back at the same time: The 

eyedropper tool. I could pick colours (and 
values) from a photo reference and use them 
to paint my caricatures. I thought it was great, 
because the software was choosing my 
colours and values for me. I didn’t have to think 
about anything (I sincerely doubt that Roger 
was suggesting I do this, because when I look 
at his digital work it is very much dictated by 
his airbrush painting experience. It has that 
smoothness to the rendering, and the colour 
choices are also original and not copied from 
any reference.) 
I was allowing the software to sap my 
originality! 
A motivation had been stopping me from using 
traditional paints, and it is the same motivation 
stopping many new artists. Fear. I was afraid of 
making mistakes. With digital, we can work in 
layers. If we don’t like something we’ve done 
we just hit the delete key and it’s gone. Just 
like that! This creates an environment where 
we are shielded from the consequences of 
making mistakes, which means we are allowed 
to keep making them! 
With traditional paints a mistake is harder 
to erase. Harder, but not impossible. This is 
the biggest misconception, that mistakes are 
irreversible. Not true! With acrylics, they dry so 
quickly that you can paint over them in minutes, 
even seconds. With oils, a cloth and some 
thinner can wipe away unwanted paint. The 
best option is to make sure your sketch is as 
good as you can make it. This guarantees that 
fewer mistakes are made. 
Also, when we paint, the surface has texture. 
Even if our surface is ultra-smooth, the paint 
itself will have a texture, depending how thickly 
we use it. The texture of digital art has to be 
artificially generated. Personally I have yet 
to find a software (Corel Painter, Photoshop, 
Artrage) that will mimic the feel of putting brush 
to canvas. Even if I had a cintiq, I would still be 
using a pen and so not really painting. 
Painting digitally is a lot of fun. I really enjoy 
the speed and convenience of it. But the more 
I use it, the more I miss painting with oils. I 
feel my creativity being sapped all over again. 
Spending too much time in the digital world 
makes me forget what’s real. It’s fun to take 
a little detour, but sooner or later we have to 
remind ourselves of reality. 
One of the disadvantages of producing 
traditional art is reproduction. Getting an 

Painting
Digital vs. Traditional
by Paul Moyse
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accurate representation of the original is an 
art in itself. The majority of magazine and 
editorial illustration is now produced digitally 
due to the ease of delivery. A piece can be 
created as a file and delivered in seconds via 
email. Gone is the need to spend a fortune 
sending the original artwork via courier. 
Another disadvantage is storage. Unless the 
artwork is going to be stored and displayed 
at a gallery, you will have the issue of 

where to keep your originals. Having said 
that, beautiful works of art can be created 
on paper, board or many other surfaces, 
and at any size. There are also a huge 
range of materials to explore out there: oils, 
water-soluble oils, pastels and egg tempera, 
gouache, watercolour, acrylic, pens, pencils, 
markers, the list goes on! 
To sum up, I cannot recommend highly 
enough the need to paint using traditional 
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materials as an essential part of any 
artist’s training. Whether you’re producing 
caricature, portraits, landscapes or 
cartoons, your knowledge must have a firm 
foundation. My aim for my online course at 
http://advancedcaricature.co.uk is not only 
to teach the fundamentals of exaggeration, 
proportion and structure, but also to dispel 
the fear of painting by giving as much 
practical knowledge as possible. 

Knowledge is power. The more we 
know about the painting process, the 
more powerful our art will become! 

Paul Moyse is an illustrator, fine artist and teacher 
based in the UK. His three main loves are teach-
ing, painting and spending time with his girlfriend 
and daughter. His course website is http://ad-
vancedcaricature.co.uk.  
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Tendencies. The word, in carica-
tures means, the habits an artist 
has when making decisions in his 
drawing. With regards, purely, to 
the act of caricature, tendencies 
are a hindrance in every respect.

A beginning artist might have the 
tendency of giving everyone the 
exact same nose shape. A third 
year artist may routinely space the 
eyes far apart, or close together. 
Perhaps a veteran will have more 
subtle habits. It might be that he 
gravitates toward rounded off 
shapes or parallel lines or some 
other kind of formal preference. 

Now, you might ask, could it be 
that you are calling “tendency” 
what is, in fact, a deliberate style? 
My answer is that, deliberate 
or not, tending toward certain 
types of forms over other types of 
forms is detrimental to likeness. 
A beginning artist will use style 
as an excuse, one which exhibits 
an unwillingness to observe and 
study the features of the face, and 
it could be that a tendency is part 
of a legitimate style as well, but 
that doesn’t keep it from hindering 
likeness, which we can all agree is 
one of the most important aspects 
of a caricature.

Think about The Simpsons for a 
moment. It can’t be denied that this 
is a fine cartoon with a successful 
and memorable style, but if you 
consider its depictions of various 
celebrities, you must acknowledge 
that the tendencies that make up 
The Simpsons style also limit it’s 
capacity for likeness, and since 
a caricature artist’s first order of 
business is the depiction of an 
individual, style can’t be used as 
an excuse in the same way. 

When it comes to retail caricature, I 
am of the opinion that aggressively 
avoiding personal tendencies is 

one of the best things a beginning 
artist can do for his growth. I say 
this because I’m aware of the pres-
sures from the ignorant masses 
that come to get drawn. An artist 
could easily allow himself to evolve 
to please the audience but every 
drawing will, then, eventually, in-
evitably be stamped with a familiar 
set of elements, namely: big glossy 
eyes, tiny noses, bright toothy 
smiles, perfect symmetry, and 
observation will fall by the wayside 
because there are enough people 
who don’t want to see what they re-
ally look like that a beginner won’t 
get much positive reinforcement for 
his clunky attempts at honesty.

The caricaturist might permit, first, 
the repetition of one element that 
the crowd has responded favor-
ably to. Then other features will 
creep in. When stepping back to 
assess the likeness of his draw-
ing, his mind will, unconsciously, 
not factor in the repeated features, 
but only judge those other parts 
of the drawing that were actually 
decisions. He won’t scrutinize 
the “style” part of the drawing, but 
rather see it as the dish that car-
ries the rest of the ingredients.

To resist this phenomenon, the 
artist needs to see every face as 
a completely new and different 
adventure. He needs to be very 
careful about his assumptions, be 
aware of his tendencies, and take 
all praise and criticism with a grain 
of salt. In doing this, he will force 
himself to strengthen his observa-
tion skills and, thus, his ability to 
make insightful judgments about 
a face.

But try, though, as we may, to fight 
them, tendencies will always be 
there. In retail caricature, I think 
this is particularly apparent. I can 
feel myself rolling quickly through 
questions in my head. “Are the 

Tendencies
bad habits are 
hard to break by Aaron Philby



eyes far apart or close together? Is 
the nose high or low? Is the head 
short and fat or tall and thin? Big eyes 
or small eyes? Big mouth or small 
mouth? Big nose or small nose?” 
And “neither” is rarely a satisfying 
answer, and time limits the number of 
questions we can ask. So, there are 
always tendencies. 

Me, I like drawing eyes far apart a 
little too much, and I like high shoul-
ders or no shoulders at all. I tend 
toward rounded off shapes. Those are 
just a few of my tendencies, but each 
time I do drawings live, I seek excep-
tions to these characteristics. I feel 
good when I do a drawing that doesn’t 
fit my mold because then the drawing 
doesn’t feel so familiar to me. It’s a 
pleasant surprise. 

I compiled a short list of tenden-
cies (see drawings above for visual 
reference) that we as retail caricature 
artists all deal with simply because 
of the nature of the business when 
we have five minutes, the vanity of 

mankind, and the need for money as 
our obstacles:

Smiles (with teeth)
Contrived asymmetry (like big 

eye little eye)
Big head, little body
Straight on face (as opposed  

to ¾ or profile)
Sexy lady, goofy guy
Big ears
Big boobs
Orderly hair shape
Cartoony looking

These are only a few that I thought of 
off the top of my head. They are all 
choices that show up frequently in park 
sketches that have less to do with the 
possibilities in caricature and more to 
do with what is convenient for dealing 
with our customers or our time limita-
tions. Not everybody has orderly looking 
hair, but disorderly hair is a pain to draw 
and unflattering besides. Big head/little 
body solves the problem of head to 
neck ratio by ignoring it completely but, 
for some reason this is what makes a 

•
•

•
•

•
•
•
•
•

drawing a caricature to many people. 
Sometimes the guy looks normal and 
the gal looks crazy, but if you squint just 
right, the guy looks goofy, the girl looks 
pretty, and everybody’s happy. 

Always remember this: There are no 
shortcuts when it comes to art. There 
are plenty of shortcuts for getting by 
and making the sale, but I hope you 
want more than that. Every struggle 
you engage in translates directly to 
something within you being strength-
ened. People like honest funny draw-
ings. I’ve seen enough reactions to 
know that most people like what we 
do. Rejects and laughless disgusted 
stares are sometimes, though not 
all times, the result of the customer 
hoping for the greatness that we were 
unable to provide. We need to seek 
first honesty and be careful not to slip 
into tendencies, thinking we’re bigger 
than the face and we got it whipped. 

Aaron Philby is a caricature artist living in 
San Diego. His website is:  www.aaronphilby.
blogspot.com  
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Tendencies
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Pierce brosnan as James Bond  
by Antony Marriott/UK

Anne Hathaway  
by Dimitris Efstratiadis/GREECE

Earl Hickey  
by Derek Edwards/JAPAN

Sarah Palin  
by Kent Roberts/USA
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Anne Hathaway  
by Elizabeth Pankey/USA

��

Spring
Hathaway
of making

you
Smile.

Kitano “Beat” Takeshi
by Tomo Tabata/JAPAN

Gaddafi  
by Gary Javier/Puerto Rico

Are you  
Cover  
Worthy?
The cover for the next issue will be 
chosen from Showcase entries! To be 
considered submissions must be por-
trait orientation and must meet the 
following printing requirements:
File Size: 8.25 x 10.75 inches 

Color can extend to the edge, but please note 
anything outside 8 x 10.5 inch area may be cut off 
when the magazine is trimmed. 

File should be at 300 dpi for the best quality

Higher consideration will be given to items artwork 
not already posted on the internet.

Email to EFeditor@caricature.org. 

Be sure to include your name in the file name.

Deadline is 
May 20th.  



922 W. Drayton Street
Ferndale, MI 48220 USA

More information inside!!!!

Upcoming Minicons 

Where: Gran Ultonia Hotel, Girona, Spain

Guest speaker: Joan Vizcarra

Convention fee: 70,00 euro  
Guest fee: 40,00 euro
Fee includes a welcome drink (2 tickets),  
participation to the convention, and the farewell 
dinner on Friday evening 22th of April.

for More inforMation:
José Manuel Bergé (Spanish, English):  
http://www.vdeberge.com/esp/contacte.php 
emi sato (Japanese, English): 310emi@gmail.com 
Jan op De Beeck (Nederlands, English, Français, 
Deutsch): jan.opdebeeck@telenet.be

Girona        
   Minicon

April 19 - 22, 2011


