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FROM THE EDITOR
Summer already? If your spring 
has been anything like mine, it has 
been filled with gigs for every-
thing from late-night proms and 
grad nights to daytime birthday 
parties and trade shows. I’ve seen 
the backrooms of casinos and fine 
hotels, drawn on a huge aircraft 
carrier and a small boat. Now is 
the time for summer parties and 
wedding season to heat up, so 
bring it on! 

IN THIS ISSUE  
Thanks to all those who submitted 
content for this issue. It makes 
my life much easier when I don’t 
have to chase people down with 
desperate pleas to fill these pages!  
Please, if you have something you 
would like to submit, just ask. The 
worst thing I could do is say no. :) 
And all those who have something 
printed in Exaggerated Features, 
and meet all the requirements, 
will have their name entered in the 
yearly drawing for a $100  Apple 
Gift Card. The drawing will be 
made at the yearly convention. 
Winners need not be present.

One thing vital to growing any 
business is marketing. With the 
Internet, there are so many oppor-

tunities to utilize social media to 
help that growth. But for many it 
can be overwhelming. Starting on 
page 14, Vice President Nolan Har-
ris talks to Sean Gardner and Nick 
Mitchell, who share the success 
they have had using Instagram.  
This was an eye opener for me.

Former Golden Nosey winner Joe 
Bluhm returns with a Step-by-Step 
article. He also picked the winner 
for our annual cover contest (see 
below.) We also have another piece 
in the educational series by Mi-
chael White, and a great comic by 
the talented Ali Thome. Also, Amy 
Aboud and Tasiir Franz return with 
an interview of Jean-Marc Borot. 

Also, we have all the winners of 
the monthly Facebook contest 
listed with their winning works 
starting on page 12. If you haven’t 
seen the contest, check it out at 
our private members-only group 
page. Members in good standing 
can request an invite on the Face-
book page ISCAmembers. 
 
Debbie “debbo” Burmeister 
Exaggerated Features  
Editor/Art Director 
efeditor@caricature.org

THE COVER
Congratulations to the winner of the cover contest for this issue, 
Nate Kapnicky. Why was this image chosen by guest judge Joe 
Bluhm? “There were many great pieces which would make a 
great cover. What the Louis C.K. piece had that none other had 
was a sharp attitude and pushed exaggeration....” See what else 
guest judge Joe Bluhm had to say about this piece and find out 
more about the artist on page 23.

Caricature by Kira Layli
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Howdy ISCA members!

The board is putting the finishing 
touches on the seminar line-up for 
this year’s annual convention coming 
in November in Reno, NV. You’ll get 
to read all about them when they are 
announced in the Pre-Con issue of the 
EF this fall.

Speaking of the convention, it’s only 
5 months away now! This year the 
convention runs from November 
16-21, 2014. If you haven’t registered 
yet, now is the time to go online at 
our website and get all the informa-
tion you’ll need at, www.caricature.
org. The early registration is due by 
11:59 pm CST on August 31, 2014. 
Starting on September 1st, the costs 
of registering goes up by $55.00. 
Be sure to reserve your room at the 
Peppermill Resort Hotel too. Room 
rates are as low as $79.00 per night 
with Double-Occupancy, then $10.00 
extra per person with a 4 person 
maximum per room. The Tuscany 
Tower rooms are located the closest 
to our convention ballroom and start 
at $89.00 per night with Double-Oc-
cupancy, with additional $10.00 per 
person and a 4 person maximum per 
room. Remember to mention ISCA 
Discount Code: MISCA14 to get the 
ISCA discounted rate!

I was fortunate enough that Sebas-
tian Krüger was recently in Austin, 
Texas in person at his art show there 
that ended May 31st. I got to visit with 
him about his return as our Guest of 
Honor & Keynote Speaker in Reno. 
He is very happy to be at our 23rd 
Annual ISCA Convention! He will also 
be donating two of his pieces to our 
live auction.

ISCA is proud to announce our newest 
chapter, the Singapore Chapter! Mr. 
Kamal Dollah, Chapter President, is in 
the process of organizing a Mini-Con 
in Singapore. Kamal has confirmed 
the dates of the Con to be June 1-4, 
2015 at the Goodman Arts Centre. 
Look for more details coming in the 
EF’s and on the ISCA website and 
Facebook pages.

ISCA is a proud sponsor of a new 
caricature book featuring 2008 Golden 
Nosey winner Jason Seiler, The Com-
plete Artist: How To Succeed In The 
Creative Industry. The print edition 
ships in late June, and the ebook is 
now available for download thru www.
madartistpublishing.com and www.
sketchoholic.com. ISCA will be auc-
tioning two signed books by the artist 
and one original pen drawing by Jason 
Seiler at the awards banquet at our 
upcoming 2014 ISCA Convention!

Serving on the ISCA Board is not 
something everyone wants to do, but 
it is an important responsibility and 
gratifying to those of us that volun-
teer our time and efforts whether for 
one or more years. I have enjoyed 
my time this past 4 years and I look 
forward to passing the torch on to 
one of you. Most members got to 
meet my fiancé Kathy in Florida at 
last years’ convention and by the time 
we see one another again in Reno, 
she and I will have been married for 
three months! We have a good team 
of officers currently and ISCA is in 
good shape going forward!!! I am of-
ficially announcing here that I will be 
stepping down as President to pursue 
the happily ever after! If you’ve con-
sidered joining the ISCA board, now is 
your time to let a “current” member 
know and to have them nominate you 
on the “NEW FORUM”. You can even 
nominate yourself!

Thank You! And I’ll see you in RENO!

Chris Galvin President  
International Society  
of Caricature Artists
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Letter  

    the Presidentfrom

Chris Galvin
President
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Send artwork photos, announcements and ideas to 
efeditor@caricature.org no later than August 15th  
for the next issue of Exaggerated Features.

• In the email subject line, type “For EF:” followed by what you are sending 
(Examples: “For EF: Showcase” “For EF: Idea”). 

• Send all photos as attachments (do not embed in the email) 

• Save all photos as JPG, 300 DPI, CMYK. Zipped images are OK.

• SHOWCASE (Non-forum Studio Piece) Longest side should be between  
5 and 6 inches

• Please name files with the abbreviation of what you are sending and your name. 
If you are sending multiple files for the same category, add the appropriate num-
ber at the end. (Example for Showcase: SCjones.jpg, SCjones2.jpg)

SubmiSSion GuidelineS

Not following these guidelines may prevent your submission from being included. Due to space limitations, there is no guarantee 
that all submissions will be used. Items received for this issue may be held until space is available in future issues.
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November 16-21, 2014
Peppermill Resort Spa Casino  
Reno, Nevada

Join Us Again in Reno, Nevada 

23rd Annual 
ISCA Convention!

Featuring  
Returning 
Guest 
Speaker 
Sebastian 
Krüger
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Registration
ISCA members can register at
http://www.caricature.org/conreg.php  Simply select the number 
of members and guests you’d like to register, and click “Pay Now.”
You’ll be directed to PayPal, a fast, free, and secure method of pay-
ment. You can pay with MasterCard, Visa, American Express,  
or Discover!

You can also pay via check or money order.
Send check payments to:

ISCA
922 W Drayton
Ferndale, MI 48220
USA

Registration Information
$ 215 USD Early registration (until 11:59pm CST on Aug. 31, 2014) 
$ 270 USD Regular registration (Sept. 1, 2014 - Nov. 1, 2014)
$ 295 USD Late/onsite registration (Nov. 2, 2013 or later)

$160 USD guest registration (regardless of registration date]
Guests receive access to the main ballroom, ice breaker, welcome 
breakfast and banquet. Does not include seminar entrance.  

Day Pass- Monday - Thursday  $60
Day Pass holders receive entrance to the seminars and  
ballroom, on the day that the pass is valid.

Day Pass- Friday only  $100
Day Pass holders on Friday, 11/21 receive entrance to  
seminars and to the Awards Banquet.

Friends & Family Pass $20
Allows the guest of a paid member entrance into the ballroom for 
the day of the pass only. Must be escorted by the ISCA member at 
all times.

Gold Member- VIP Guest Pass $25
ISCA Gold Members may purchase a guess pass to  
the VIP Event.

ISCA Convention Refund Policy
100% of your registration fee will be refunded  
if you cancel by 9/1/14 
75% of your registration fee will be refunded  
if you cancel by 10/1/14
50% of your registration fee will be refunded  
if you cancel by 10/15/14
*You also have the option to carry over your registration fees 
to the 2014 convention by contacting the ISCA Manager.

Airport Info
Reno–Tahoe International Airport (RNO)  
about less than 10 minutes from resort
The Peppermill features an easy and convenient airport shuttle 
which departs from the valet area outside the Hotel Lobby, and runs 
every half-hour beginning at 4 am. The last shuttle departs from the 
Peppermill going to the airport at 11:30 pm. In addition, the airport 
shuttle departs from the airport going to the Peppermill every 
half-hour beginning at 4:15 am, and continuing to 11:45 pm. This 
shuttle picks-up at the North exit of the Baggage Claim area.

HOTEL INFORMATION:
Peppermill Reno Resort, Spa & Casino
2707 South Virginia St, Reno, NV 89502
(775) 826-2121 or (866) 821-9996

Call the Group Reservations Department: 800.282.2444

Be sure to mention the ISCA Discount Code: MISCA14

*Register by Thursday, October 10 to get the ISCA 
discounted rate!*

The ISCA Convention Package
•Luxurious Resort Amenities
•All rooms include the following amenities:
•24-hour room service
•Fully-stocked refreshment centers
•Custom-made high quality mattresses
•Luxurious triple sheeting and linens
•Goose-Down and non-allergenic foam pillows
•Generously-sized terry cloth towels
•Writing desk
•Two telephones
•High-speed Internet access and voicemail in every room
•Radio alarm clock
•Pay-to-view movies
•Hair dryer and Vanity mirror
•Iron/Board
•Self-Service Express Check-in/Check-out Kiosks
•Video check-out
•Connecting rooms are available
•ADA Accessible

In addition to the standard amenities, each Tuscany suite 
offers:

•42” LCD High Def television
•All Tuscany Tower rooms and suites feature custom made 
plush pillow-top king size beds

•Several phones including cordless
•Original hand-painted artwork
•Spacious, elegant marble bathroom with his and hers 
sinks

•European soaking tub and separate marble enclosed 
shower

•LCD High Def television in bathroom
•ADA Accessible
•10 Award-Winning Restaurants
•Renew, Rejuvenate, Restore at Peppermill’s Spa & Salon
•Fully-Equipped Gym and Resort Fitness Center

Peppermill visitors and guests have access to our parking 
garage in addition to complimentary valet parking. RV and 
oversized vehicle parking is available for hotel guests only.

Room rates are based on double occupancy. Additional 
guests are $10 per person with the exception of children 
under 13. There is a 4 guest maximum.

Cancel 24 hours before your reservation to avoid any 
charges. Holidays and Special Event dates require 
cancellation 72 hours before your reservation.



President: The chief executive officer 
of the association. He/She holds the 
responsibility of the general and ac-
tive management of the affairs of the 
association, and sees that all orders and 
resolutions of the Board of Directors are 
carried into effect.  

Vice President: Assists the President in 
the management of ISCA, heads up mem-
bership drive and assists in the planning 
and operation of the annual convention. 
Additional duties may include assisting 
with the quarterly publication, Exag-
gerated Features. The Vice President is 
also next in line to ascend to the office 
of President in case the sitting President 
is unable to complete his or her term.  

Secretary: Attends all meetings of the 
Board of Directors and the members, 
records all votes and actions there taken, 
maintains the minutes or records of all 
proceedings, and performs like duties 
when requested by the Board of Directors 
or the President. The Secretary shall give, 
or cause to be given, notice of all meet-
ings of the members and special meetings 
of the Board of Directors.  

Treasurer: The chief financial and 
accounting officer of ISCA shall have 
custody of all funds and securities, shall 
deposit all monies and other valuable 
effects in the name and to the credit of 
the Association, and shall keep full and 

accurate records and books of account 
of the Association. The Treasurer shall 
perform these duties when requested by 
the board of directors or the President, in-
cluding preparation of any accounting of 
financial transactions or proposed budget 
for ISCA.  

As mentioned above, members choose  
four (4) people to serve as the board of 
directors. The Board of Directors chooses 
who will serve the board as officers. In 
most cases, the board will select them-
selves for each office. It’s a little different 
than how we have done it in the past 
and it was strongly recommended by our 
attorneys who are following common law 
practices from most major non-profit trade 
organizations. This election will conclude 
at the annual business meeting during this 
year’s annual convention in Reno, Nevada. 
The new term will begin November 20th, 
2014 and last until the next annual con-
vention in November, 2015.  

Other than President and Treasurer, most 
of these positions are a minimal invest-
ment of your time, roughly a total of 5-15 
hours a month. Most of the responsibility 
of the board members comes into play at 
the annual convention. These responsibil-
ities include helping at registration and 
overall assistance at the event. Through-
out the year, the President will call on the 
board members for assistance in certain 

projects and overall decisions of the 
organization. So, if you think you can 
help ISCA grow, and have a few hours 
a month to spare, nominate yourself for 
a position! All new board members are 
guided through the operations of the 
organization and trained in their position. 
Show your support; join the board!  

Now that you’re interested in the prospect 
of supporting this tremendous organiza-
tion of ours, here’s what you do to submit 
your nomination:  

Submit your nominations on the forum 
in the nominations thread. Make sure 
your nomination is seconded. (Another 
member must post their support of your 
nomination) Then contact ISCA Secretary, 
Matt Zitman, at secretary@caricature.org. 
Nominations must be made no later than 
September 1st, 2014 to qualify for the 
2014-15 election.  

If needed, a ballot will be printed in the 
pre-convention EF for all members to 
vote on and mail back to the Secretary 
by the voting deadline. The top four (4) 
members receiving the most votes will 
become board members. Those members 
who do not make the voting deadline 
may still cast their ballot in person at 
the annual convention during the annual 
business meeting. 

Paraphrased from the ISCA Bylaws:

No fewer than four (4) Directors shall comprise the 
Board of Directors. The Directors shall be elected 
each year at the Annual Member Meeting, by the 
affirmative vote of a majority of the Voting Mem-
bers, provided that a quorum is present. Directors 
shall be at least twenty one (21) years of age but 
need not be residents of the United States (except 
for the office of Treasurer.) Each Director must be a 
Voting Member of the Corporation. No person may 
serve as a Director if such person has been convict-
ed of a felony in their country of citizenship unless 
otherwise approved by the Board of Directors.

The Officers of the Corporation shall be chosen by 
the Board of Directors and shall consist of a Presi-

dent, a Vice President, a Secretary, and a Treasur-
er. No two (2) or more offices may be held by the 
same person. Each Officer must be a Voting Mem-
ber of the Corporation. No person may serve as an 
Officer if such person has been convicted of a fel-
ony in their country of citizenship, unless otherwise 
approved by the Board of Directors. Any existing 
member of the Corporation who has a member-
ship in good standing for a minimum of one (1) year 
is eligible to serve as an Officer except for the of-
fice of President. The President must be an existing 
member of the Corporation with a membership in 
good standing for a minimum of two (2) years.

Below is a description of each officer position 
made up of or chosen by the board of directors:

Call For Nominations 
For the ISCA Board of Directors
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On Caricature, 
Art and Life 
with  
Jean-Marc Borot 
Jean-Marc Borot is a caricature artist from Cler-
mont-Ferrand in Auvergne, France. He took time 
out of his schedule to talk to the members of 
ISCA, and share with us his philosophies on art, 
caricature and life. He has been featured in six 
books, and is currently working on two caricature 
books that will be published later this year.  
Jean-Marc is truly a student of life, and it shows 
in how he strives to find balance between his art, 
his friends and his family. When we contacted 
Jean-Marc, he had just returned home from a 
meeting with his daughter’s teacher. He was in 
great spirits, and excited to share with us! 
 

By Tasiir Franz and Amy Aboud



Jean-Marc, who has inspired you  
in caricature? 
I love many different styles of caricature. Good 
caricatures are what inspire me, who ever 
created them. I admire individual pieces of art 
more than I admire artists. All artists can hold 
my interest. If I had to name just a few, I am in-
spired by artists Sebastian Kruger, Julio Ibarra, 
Jason Seiler, Russ Cook, Mario Alberto from 
Brazil, and of course, Jan Op DeBeeck and Jean 
Mulatier, along with many others.  

How did you first get involved  
in caricature?  
My grandpa died two months ago, and when 
I was going through some of the things in his 
attic, I found some books, from when I was 
five or six years old, that had caricatures in 
them. I was not really interested in “art” at 
this time—only cartoons and comic books, 
although I did like to draw a lot. I literally had 
not seen these books in 35 years! Stumbling 
upon these treasures in my grandpa’s attic 
reminded me of where I first admired this 
art form.  
I attended an art school from the ages of 
17-23 where I studied mainly contemporary 
art.  A teacher approached me and five other 
students to ask us if we would be interested in 
drawing caricatures for a large corporation for 
nine days. I had never drawn caricatures live. 
This was my first experience. I was not trying 
to become a live caricature artist. But, over the 
years, people continued to contact me and I 
would do gigs on the side. I did not feel called 
to do caricature.  I stumbled upon it. I never 
thought that I would make it a career.  

It was not until I had trouble with my day job, 
in 2004, that I decided to start doing carica-
tures for a living and began doing my first 
ever studio pieces. I thought to myself, “Wow! 
Why didn’t I do this before? Why didn’t I start 
this sooner?”  
I never took lessons in caricature.  But, I did 
ask for advice from Jan Op DeBeeck once, 
and the advice he gave me was, “Draw! 
Draw! Draw!” 
 
Did you take Jan’s advice and “draw, 
draw, draw”? 
Yes, I did take his advice to draw a lot, be-
cause everything about caricature and many 
other forms of art begin with drawing.  When 
I create studio work my favorite tool to use 
is a pencil. If I decide to draw in blue pencil, I 
use two different blue pencils-- a Prismacolor 

from the U.S. and a darker one by Staedler 
that is normally used for drafting.  
I have been drawing frequently the last three 
months working on my books. Art is a job that 
can take all of your time. So, I set a time to 
work and then time for my family when my 
daughter gets off school. To be honest, if I had 
a choice, I would not draw as much as I do now. 
I would spend more time travelling and with 
my family.  
I have made a conscious effort to spend a little 
less time this year drawing and more time with 
my family.  
 
How do you come up with the 
concepts for your pieces? 
It depends on if I come up with the concept 
myself, or if a co-author of the books I’m 
working on tells me what he wants.  The point 
between the concept and the exaggeration is 
the point where I make the difference. This is 
the part that always belongs to me… the idea 
of the person before I start to draw.  
The most important thing is to have a good 
feeling of the person. You are trying to figure 
out the truth. If you were to look at someone 
you knew well, like a parent or a spouse, from 
100 yards away, you would recognize who you 
were looking at, even from afar. You would 
know them, somehow. Why is this? THIS is 
what you are capturing in caricature—the real 
nature of the person.  It can be extra-challeng-
ing when you are drawing someone who is 
playing a caricature in a movie because now 
not only do you need to capture the nature of 
the role they are playing, but also the person 
they are outside the acting.  
I always start with 5-10 pictures of the person. 
There is usually an idea in my head of how I 
see this person, and I try to find a picture that 
will fit my idea of what I think the person looks 
like. I will then usually build my caricature using 
the five or so pictures to capture the idea in the 
head.  You need the multiple pictures, to see 
the truth. 
You see, sometimes a photograph will lie to 
you. I am trying to figure out what the truth is. 
You have to discover the truth.  

What makes a successful caricature, in 
your eyes? 
Perhaps simply the fact that people like it. And 
when I say people, I don’t mean caricature art-
ists, but “real” people.  Sometimes, they may 
not know the subject drawn; but, if they don’t 
recognize, for example, Barack Obama in a 
caricature, it means that there is a big problem 
in the piece. 
Only likeness is not enough. To achieve at 
caricature, there needs to be exaggeration 
and sometimes distortions, and humor is a 
plus. Humor depends on the circumstance and 
can also depend on the country. When I do a 
caricature for the my own pleasure, I’m free to 
make really humorous things, even bad jokes, 
and big exaggerations. But I’m not always 
“alone.” I’m not always the only one involved 
in a project, and some times I have customers 
to consider.  8
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One of my favorite things about being an artist is 
the simple fact, that I get to do, something I like 
for living. 
 
Do you feel that caricature is an important 
art form? 
Important to the world? Maybe not. Important 
to me? Yes. Caricature has been around for a long 
time. If you consider there are drawings from 
thousands of years ago that could be considered 
caricature, and humorous, it means that it was 
important in some people’s lives.  
Is art important? Maybe not every day, all the 
time. I know I need to eat. I know I need to sleep. 
I don’t know if I need to draw. I am not sure if 
its something we need in our lives to live. There 
are a lot of people who live their lives without 
caricature in it. Art and caricature are important to 
me and in my life. But, to everyone else… to the 
world?  Maybe not.  
The most important thing is to take time with the 
people you love and to take care of yourself. Find 
balance. If you do not take the time with the peo-
ple you love, your friends, your family—you will 
not be good at your job. You need to feel good, to 
be good at what you do.  

You said once, in regards to art, that each 
person has to “find their own kitchen”. 
What did you mean by this statement?  
This is a very important thought.  Following the 
way of a teacher is okay, but by doing this, one 
is not creating their own art, but walking inside 
the “footprint” of their master. 
As an artist, you need to find your own way, to find 
your “recipes in your kitchen.”   

To learn more about Jean-
Marc Borot or purchase a 
copy of his book “Famous 
Faces”, please visit: 

Jean-Marc’s virtual sketchbook: 
www.leboblogaboro.blogspot.com 

Jean-Marc Borot is also on  
Facebook. 

Jean-Marc’s books: 
L’équipe de rêve –rugby » (ed. 
Drugstore, 2011) 
L’équipe de rêve – football » (ed. 
Vents d’Ouest, 2012) (soccer…) 

“Légendes du cyclisme” (ed. Vents 
d’Ouest, 2012) 
Wanted ! » (editons Valentine , 
2012) 
Légendes du tennis » (ed. Vents 
d’Ouest, 2013) 
Légendes du sport auto » (ed. 
Vents d’Ouest, 2013) 
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Every month ISCA members have an 
opportunity to re-live the convention 
competition experience on the ISCA 
Members Facebook Group.

A subject is chosen on the 1st of every 
month and members have 3 weeks to 
submit an entry. Once the submission 
deadline has passed, members can 
vote for their favorite piece.

Unlike most online caricature  
competitions, the winner of our 
monthly contest is mailed a Certifi-
cate of Victory and a Prize Package!

That's not the only benefit of winning 
the contest. This October each winner 
will be eligible to win a FREE 1 year 
ISCA membership!

You could be       a winner!



You could be       a winner!
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It’s been four years since Instagram 
changed the way mobile users 
share and promote their business-
es and artwork. Since its inception, 
Instagram has helped over 1 billion 
users share their passions with one 
another, many of whom are artists.  
What is Instagram? Instagram is an 
online photo-sharing, video-sharing 
and social networking service that 
enables its users to take pictures and 
videos, apply digital filters to them, 
and share them on a variety of social 
networking services, such as Face-
book, Twitter, Tumblr and Flickr. Many web hosting services also 
allow you to post an Instagram Feed onto your website, which is 
a simple way to update people on your recent events. It is easy to 
become overwhelmed by all of the new and trendy social media 
websites that continue to pop-up. The increasing need to stay 
relevant in today’s market can lead to many artists giving up on 
social media marketing. Instagram can fix that! Here’s how:

Degrees of 
Instagram6How to make Instagram THE  
destination for promoting your art
By Nolan Harris (@nolanium)



The beauty of Instagram is you can easily 
update all of your social media outlets 
at once! Every time you upload a photo, 
websites such as Facebook, Twitter, Tum-
blr and Flickr can be updated at the same 
time with the simple push of a button. 
The integration of hash-tag key words can 
also help people find your work. Popular 
hash-tags for caricaturists are, #carica-
ture #caricatures #illustration #drawing 
and #art , which carry over to the other 
social media sites as well. Continually 
sharing your art with hash-tags can help 
you become more visible and desirable to 
today’s evolving market. Two individuals 
that are a shining example of how well 
Instagram works are Nick Mitchell (@
nickmitchellhatesyou) and Sean Gardner 
(@seangardnerisawesome), the mas-
terminds behind Zombie Caricatures. 
Between their individual artist pages 
and their business page, they have over 
24,000 followers! I conducted an interview 
with Sean and Nick regarding their expe-
riences with Instagram and here’s what 
they had to say: 

How did Instagram change the way you 
promote your business? 
Instagram has the amazing ability to make 
the art world a much smaller place. Insta-
gram gives you the ability to reach out and 
be seen on a different social media platform 
and to potentially connect with a different 
audience then other platforms. It differs 
from other platforms in that it’s essentially 
a picture based app which is great for artists 
like us who are very visually based and feel 
that writing long descriptions can sometimes 
be daunting. This makes for a great platform 
to display your portfolio for everyone to 
see that is easy to navigate, communicate 
with your audience and best of all… it’s free! 
We saw the potential in this platform and 
created our @ZombieCaricatures profile to 
help our business expand by not only using 
it as a way to exhibit our artwork on a daily 
basis, but to also share with our audience 
what events we will be attending, contests 
we are hosting, giveaways and products we 
are offering. It’s another great way that our 
fans can follow us and see what disgusting 
zombies we came up with next.  

What are some tips you have for artists 
joining Instagram to promote their craft 
and business? 
Treat Instagram as your portfolio, only post 
artwork that you are proud of. A good way of 
doing this is to periodically go through your 
posts and delete the ones that are weak. 
Post often! Keep your page exciting and new 
for your followers. Limit the amount of posts 
you make that don’t apply to your art. There 
are only so many photos anyone can take of 

your sloppy dog(s), lumpy headed baby or 
care-free meal (#foodporn) you’ve enjoyed 
before your audience loses interest in you…
or worse, your art. Another key ingredient 
would be to follow other artists that inspire 
you. Like their photos. Comment on their 
work. This will not only help you be inspired, 
but get you noticed. Instagram is a commu-
nity. Some of those artists that inspire you 
will follow you back, and if you’re lucky they 

might give you a shout-out which will help 
you gain new followers and broaden your 
clientele. 
Hashtags can work well on three levels. They 
can help people find you or your business (i.e. 
#seangardner #nickmitchell #zombiecari-
cature, etc.) They are also great to help new 
audiences find your work through general 
searches (i.e.  #caricature  #zombie #art #il-
lustration, etc.) Having popular hashtags such 
as #fun #photooftheday #girl will help you 

reach an even more general audience.
Creating that network is very important and 
will help your business grow. There have been 
so many times where people would come 
up to our stand and get drawn because they 
follow us on Instagram and love what we do. 

Elaborate on a situation where Insta-
gram helped give you more business. 
With every new caricature we draw, then 
post on Instagram, it stirs up new interest 
in people wanting to be drawn themselves. 
Especially if the client posts the drawing 
on their page, tags @zombiecaricatures or 
hashtags us in their post. This will give you 
new followers and more interest, resulting in 
more business and opportunities! 
One of the newest things we’ve been playing 
around with on Instagram are contests. We 
just recently had a giveaway with our new 
book “Zombie Caricatures: Infections and 
Exaggerations.” In order for them to enter the 
contest they had to follow us, hashtag #zc-
bookgiveaway, and repost the image we used 
for the contest (tip: keep it really simple, don’t 
make people go to a website, or give people 
too much to text.) The results were fantastic! 
We gained a ton of new followers, got the 
word out about our book and made someone 
very happy by winning a new copy of our 
book. You have to give in order to receive. It’s a 
very powerful marketing tool. 

Nolan Harris is the current ISCA Vice-Presi-
dent and co-owner of Over the Line Art. Check 
out his art at www.nolanharrisart.com 
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Inspired yet? 
Are you ready to share your 
artwork to a broader audi-
ence? Before you take the 
next step into the world of 
Instagram—check out the 
Instagram feeds of these 
fellow caricaturists for 
inspiration: @jeffstahl_art, 
@corylally, @littlebeasties, 
@alirthome, @emartiste, 
@iscacaricatures
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Golden Nosey  
winner Joe Bluhm 
takes us through  
his process of  
drawing a caricature, 
from start to finish. 

A MAster Piece



Caricature is tough, you all know that. What makes it so tough 
(aside from the blatantly obvious artistic skill requirements and 
problem solving needs) is the decisiveness of it all. Making de-

cisions. Decisions are a product of wants, needs, experience, expecta-
tions, and perhaps the most heavy factor, taste. 

Let’s get in our heads.  
It’s GAME DAY!

Creating a caricature from scratch, digitally, in under an hour, what that 
means, and what you could possibly be thinking.

Along with all these ingredients, there is the 
EXPERIENCE of the artist. I once heard 
someone (unfortunate that I can’t remember 
who, I apologize) relate that artists don’t have a 

“game day.” It’s true. Most don’t. Okay, there’s 
the theme park or party caricaturist who enter-
tains and can succeed with a diving one-hand-
ed leap into the end zone as they place the 
huge swoop of an under-bite while uncle Phil 
spits his beer laughing. And there are those 
lucky talented few like Dan Dunn and Stephen 
Fishwick who draw live in front of the wealthy 
or a stadium of fans, slinging paint on a portrait 
of Elvis for their third “perfect game” this year. 
But most of us sit quietly and contemplate ev-
ery whim and decision with doubt as we move 
along our path towards being “sort of okay 
with’” what we produce. Even the rock stars 
have to do that in order to get to the stadium 
paint-flinging thing! I know those punks spend 
weeks and months perfecting their process. 
Not glamorous. 

So that’s what I’m going to do – I’m going to 
walk through my process in creating a digital 
caricature in under an hour. This often-called 

“speed paint” will be a vehicle for talking about 
our decisions, choices, tastes, shortcuts, 
habits, and whatever you deem worth reading 
between the lines. 

Let’s start. It’s late Spring in the year 2014. I 
am Joe Bluhm, living in Louisiana and working 
at an animation studio. I have not done many 
caricature illustrations or portraits in a while, so 
I’m excited to simply be doing one. But I have 

to be excited throughout the process, because 
as I know from my years doing editorial illustra-
tion, it gets very boring when you are laborious-
ly rendering an expression, face or personality 
which BORES you. So, nothing boring. But 
what bores me right now? I don’t know. 

Not the usual celebrity! Let’s start there. Hmm. 
Who looks interesting. Louis C.K.? He’s one of 
my absolute favorite filmmakers and come-
dians... No, I’ve seen a lot of him done lately. 
Ummmm... Donald Draper (Jon Hamm from 
Mad Men). I just finished watching the season! 

No... I’ve seen even MORE of him done. I feel 
like it’s an easy target at this point. Well at 
least I know that I’m interested in the content 
of recent entertainment. Television and good 
storytelling is something that’s reaching out to 
me lately, and I like the idea of the “character” 
within the caricature, even if it’s subtle, not 
just a portrait of the subject. Okay, so I’m into 
these storytellers or story lines. So who could 
I do that would hold my interest? OOH! Roger 
Sterling! He has expressions, he is attractive, 
he is subtle, he has some lines in his face! 
I’ll look up some photos of the actor John 
Slattery, portraying a character in one of the 
more interesting story arcs on television in the 
last decade. 

Okay... Lots of great photos on Google. I could 
grab a DVD and pause it, but I told myself this 
is a speed painting, an exercise. No need to 
go that far. 

A MAster Piece

By Joe Bluhm
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If you do a quick search on Google there are tons of photos 
that would work. [Editor’s note: Due to copyright restrictions we 
were unable to print the photos here, so please feel free to follow 
along with your own Google search!] Let’s choose one. I could 
pick a dynamic ¾ or profile view – this guy has a GREAT nose 
and forehead – however his character is looking towards me 
on the show a lot. It’s part of his character on Mad Men, and 
that’s what drew me to him. Hmm... I want him to be recog-
nizable, and I could try a profile, but I feel like his steely little 
questioning eyes are such a huge part of his character, and I 
don’t want to lose the chance to illustrate that. Okay, I realize 
it’s a bit less risky, and maybe less material for dynamic illus-
tration, but I’m going to choose a front-view of this dude. The 
photo I choose has some great lighting anyway. 

Now I’ll keep the other photos up so I can look at them from 
time to time, as the nuances and intricacies of his face are 
not always obvious, and definitely get lost when staring at one 
mid-res photo for an hour. 

Okay, ready to go. I’ve been using Adobe Photoshop almost 
non-stop for five years. My job demands it, and the speed and 
efficiency of digital is very important to me, so I am quite com-
fortable with it. I haven’t been painting portraits or caricatures 
as much with it, so it’s a fun fresh thing, using it for something 
that is not what I do day-in and day-out. So, Photoshop it is, 
with a front-view of John Slattery as Roger Sterling, and I’m 
going to go ahead and use a pencil-like brush to sketch, then 
a large painterly brush to paint. I’ll stay in the comfort zone so 
it’s all about my decisions. Keep it simple, Stupid (that’s me). 
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Dude has a tall head. Or a narrow one, at least. So I’m grabbing onto that. 
From there, I’m finding where the features lay... perhaps higher ears, implying 
his light head-tilt (I love how he nods his head forward slightly and stares a bit 
up with a skeptical look at... at who? Who knows... usually Don Draper). So I’ll 
block in the shoulders, hair, ears, eye position, and general proportions of the 
face. From here, I go right into refining the drawing. I think of this as though I’m 
doing a technical drawing. Much of it can be done like a sketch of a new car 
or a transparent cube. Looking at the form and letting scribbles and contour 
lines define form and shape, even if they collide. This is good. The information 
is just a starting point, a record of a thought that will be refined later as I go. 
Every pass has something added to it, so it doesn’t need to be perfect yet. I 
just need to know that I feel good about what decisions I see SO FAR. 

Cool, I have the sketch and I’m happy. I have been doing 
character design under the gun for years now, so I have 
some fast ways of laying down form in Photoshop. Under-
neath the layer of the sketch I’ll block in just a few colors—
local colors, just to give value to the overall piece and 
start my palette. Since I want this to be quick and simple, 
I’ll stick with the reference. I sometimes use the eyedrop-
per tool to sample colors from the photo, but mostly I 
eyeball what I like about the reference and go from there. 
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Colors are blocked in, so now I’ll start carving out the shad-
ows. I like to put a “linear burn” layer (similar to “multiply”, but 
it brings out more saturated and darker tones) just above my 
colors and pick a very light muted flesh color – a sort of grayish 
tan around 5-10% value. With the same brush, I’ll knock in 
shadows. This is easy, fun, gives a lot of form, and does a lot of 
the heavy lifting. Cool. It’s already starting to look how I want. 

Now this is really rough and almost mono-chromatic (doesn’t 
look like skin too much...), so I should probably grab some col-
or variations and paint on top of this. I’m still under the ‘pencil’ 
drawing, and this makes me feel safe... it keeps some of the 
form that I haven’t painted yet, but that’s cool, because I’ll keep 
lowering the opacity of that layer so I’m slowly phasing it out.

This will force me to define the ‘paint’ layers rather than rely on those scrib-
bly lines. So I sample the color of his skin and go rosier and a bit darker to 
paint his cheeks and nose. Skew it a little grayer under his eyes... a little 
more yellow to... well, yeah, I vary it up. Look at the reference, you’ll see 
color shifts in skin. Skin isn’t easy, but if you look long enough you’ll see 
trends and remember them. Then on top of that, you’ll see specifics on 
people and heighten them. I’m going to do this for a few minutes. Just to 
give some color, nothing fancy. 

Skin tone always eludes me. I know some artists who learned very intu-
itively and accurately what makes skin look like SKIN. From my time in 
animation and CG modeling and texturing of characters, I understand the 
principles of subsurface (subdermal) scattering, varying specularity, trans-
lucency and hue shifts due to blood vessels... all that garbage. But I still 
have to look extra hard at reference to make something believable. I bet 
that never goes away. Oh well. 

So we’re ready to start ‘painting’. By that I mean actually choosing values that 
are pushed lighter and darker, to start defining the final value range and hues of 
the painting. How dark do I want to go? How bright and saturated. Time to start 
making some choices. I’ll stick to what I see in the reference... I’d love to play 
with color more and go different places with it, but for this one I feel the need 
to plow through it. Like a practice piece to get brushed up rather than a show 
piece... I’ll stay away from risks right now (I know, I’m a wuss). 

So I continue painting darks above the eyelids and highlights on the forehead. 
This forehead is tricky, and I made mistakes in my drawing. I would like to go 
back and place the brow wrinkles where they “should” be, but I will see how this 
turns out. I want to treat this like my game day. Did I fumble the ball? Maybe... 
kinda... We have to live with that. I’m going to hope I can make it back some 
other way in this piece. 
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Paint, paint, paint. The brush strokes are a bit loose and haphazard. 
They are also a little uniform, as this brush is based in a rectangle 
shape. This is okay. My buddy, Court Jones, once told me that 

“calligraphy” in painting is important, and I’m still trying to get better 
at that, so I’ll consider those obviously digital strokes with perhaps 
too-small-a-brush to be a foul or penalty or something. It doesn’t look 
good, but it’s not horrible, and I can still win the game. 

From here on out, I wish I had more insightful things to say about 
what is being done. I am painting. I am painting on TOP of the pencil 
layer now, slowly phasing it out, entirely. I am getting closer and 
looking closely at one feature or landscape at a time. How does the 
brow meet the cheek, and the cheek meet the bags under his eyes? 
How much texture or contrast should there be? Do we need more 
saturation? These are the little decisions being made for about 20 
minutes, piece by piece, over the entire face. This is the zone. This 
is where I am not planning, not contemplating too much, not taking 
step by step, but rather sprinting and pushing. For me this is zen. 
This is relaxing and rewarding. I am happy and at peace. 

OH CRAP! An hour has gone by and I’m about 
done. It feels a little stiff and straight-forward, 
so let’s add some painterly flair. If we brush 
some softer edges here and there, add some 
color shifts in the background, and a few other 
fun brushy tricks, we can make this feel a bit 
more painterly. That should be enough to cap 
this off at just over an hour. 

So how does it feel? Does it feel good? A friend walked in as I was 
putting the finishing touches on it, and said “that’s XXXing cool!” so 
that felt good. I don’t know if that means it’s good, but I’ll take it. I think 
I learned a little about what I need to do to get better with the next one, 
and that’s all I can ask. It felt like a little victory, but who knows. It was 
fun, and I got something out of it. 

Phew... time to wipe my forehead, take a shower, and rest. See you 
next gameday! 

Joe Bluhm is a Golden Nosey Winner and currently resides in Louisiana 
where he works as an Art Director for the Academy award-winning Moon-
bot Studios. You can see more of Joe’s work at www.joebluhm.com. 
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Nate’s caricature of comedian Louis C. K. was done on a Cin-
tiq using Corel Painter. Chosen by guest judge Joe Bluhm. Joe 
had this to say about the piece: “It takes caricature to a risky 
place that is hard to go, yet maintains an instantly recognizable 
likeness. This likeness is definitely enhanced or supported by 
the pose, expression, environment and lighting.  Each aspect 
of this painting is exaggerated as far as I’ve seen, yet it main-
tains a very instantly recognizable likeness of the subject, 
something that is always incredibly difficult to do, and rarely 
achieved. You can find out more about Nate at his website 
http://www.natekapnicky.com, or follow him on Instagram “little-
beasties’’ and ‘’ natekapbeasted.”

Cover Contest Winner
Louis C.K.

by Nate Kapnicky/USA
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Harrison Ford
by Lorin Bernsen/USA

Beejay Hawn with Daughters  
Truly and Amanda 
by Beejay Hawn/USA



25

John Williams 
by Dean Konop/USA

Peter Dinklage as Tyrion Lannister 
from Game of Thrones

by Dan Almariei/USA
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Robert Englund as Freddy Krueger 
from A Nightmare on Elm Street 
by Mac Garcia/USA

Private Commission 
by Robert LaFontaine/Canada
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Bryan Cranston as  
Heisenberg from Breaking Bad

by Rob Hren/USA

Self-portrait
by Chris Snee/USA
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Private Commission 
by Elizabeth Pankey/USA

Philip Seymour Hoffman  
by Chris Moore/USA



Vladimir Putin 
by Bertrand Daullé/France

Jerry Jones 
by Richard Baratz/USA
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The convention starts with the Ice breaker and registration on  
Sunday, November 16th, 2014 and ends with the Awards Banquet  

on Friday, November 21st, 2014. 

See inside for more details!

Mark your calendars for the 
23rd Annual ISCA Convention

Peppermill Resort Spa Casino 
Reno, Nevada


