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imply voicing the different 

style options will help 

increase the chances of you 

drawing differently. Your 

artistic abilities will be growing; 

you will be able to offer more 

than you could before. After a 

number of events, you may 

find your art gravitating toward 

one trend more (by choice this 

time). That becomes your 

brand. You have officially 

rewired your brain and are 

firing new synapses. Your 

energy and excitement will 

feel more genuine to your 

clients. If you are promoting a 

good time, your stock will go 

up, and you will sleep better 

than ever.

Dexter started his caricature career in 2001 

at Kings Island, in Ohio. He settled down in 

Seattle due to his overzealous love for rain, 

coffee, and grunge music. He owns and 

operates Over the Line Art with his best bud, 

Nolan Harris. Currently, Dex is trying to 

create a caricature training manual for his 2 

year old daughter, and his dog. 

Deform and exaggerate their faces with as much passion as humanly possible.  If the “victims” 

see you having fun, chances are they will too.

  8 14 1912
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Sneak 
Peek
Fall 2014

FROM THE EDITOR
On a past trip to Tokyo for a minicon, I 
returned to one of my favorite stores, 
Tokyu Hands. This multi-floor store 
has a little bit of everything, from 
housewares to Halloween outfits and 
decorations, to a huge stationery and 
craft section. 

There among the various knickknacks, 
something caught my eye. What’s 
this? There in the glass case was a 
shiny item that was in the shape of 
something quite familiar. Why, it was 
a Silver Nosey!  And for only 399 yen 
(about 4 USD) it was a steal. So of 
course I bought it! Actually, it was an 
eyeglass holder that just happened to 
be a wonderful silver. It is the closest 
thing I will ever get to anything resem-
bling a Nosey.

Ahhh...the coveted Noseys. These 
bronze, silver and gold awards shaped 
like noses go to the top three “Cari-
caturists of the Year” as voted on by 
all competing artists at the annual 
convention. But if the only reason you 
are going to the con is in the hopes of 
winning an award, you are missing out 
on what I feel are the more important 
goals of the conventions: networking 
and learning. If you have been to a 
convention, you know what I mean. 
And if this will be your first, be pre-
pared to be in for a bit of culture shock. 
Being there with over 100 people from 
all over the world who do the same 
thing as you do is indescribable. You 

will meet amazing people who will 
become lifelong friends and see some 
incredible artwork appear in just the 
span of a few short days.

There are quite a few things in this 
issue to get you excited about what is 
to come in November at the Peppermill 
Resort. But let’s take care of some 
business first.

We say farewell to our current  
president, Chris Galvin, who steps 
down for the next year to spend more 
time with his new wife and his hobby 
of model trains, and of course, his car-
icature business. Wade Collins is also 
relinquishing his position as treasurer. 
Thanks to the both of you for all your 
help in the past years, with the con and 
with all the proofing and questions I 
have had for this newsletter.

We welcome two new members who 
graciously stepped in to fill the two 
vacated spots left on the board. See 
page 6 to acquaint yourselves with our 
new board for the upcoming year.

In this issue, we have a copy of the 
rules and regulations that all participat-
ing artists will need to sign at the start 
of the convention. Please familiarize 
yourself with these and contact our 
president if you have any questions. 
Also, we have the tentative con 
schedule on page 8 as well as a brief 
description of the seminars so that you 
can start planning now. 

After all of the con info, there are a 
couple of articles about improving 
your game in the business of carica-
ture. From Michael White’s rainbow 
fairy explosion (you have to see it to 
know what I mean) to Ryan Foerster’s 
sketch night how-to, I hope there is 
something that you can take away to 
help improve your skills.

We also have a recap of two carica-
ture events that happened in Europe 
during the same weekend in August. 
These are both yearly events, so if you 
missed this year, you might want to 
plan for 2015. Those reviews start on 
page 26. Also, the next ISCA mini-con 
will be held Singapore in 2015 as well. 
See page 7 on where to go for info.

Debbie “debbo” Burmeister 
Exaggerated Features  
Editor/Art Director 
efeditor.isca@gmail.com
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THE COVER WE 

GOOFED!Cover image was created 
by this year’s guest of hon-
or, Sebastian Krüger.

For more on Sebastian, 
see our interview starting  
on page 14.

Sean Connery, “Scotland 
Forever” 2014, 80 x100 cm 
acrylic on canvas
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Con 
Stuff

In the last issue of  
Exaggerated Features,  
it was incorrectly stated 
that Nate Kapnicky’s 
winning cover artwork 
was created in Corel 
Painter. It was actually 
created using Adobe 
Photoshop. 



The Pre-Convention issue of the EF is one 
many of us all look forward to each year. 
Many of us have worked hard all year long 
at gigs, freelance commissions, in theme 
parks and malls, and doing countless gift 
caricatures of CEOs, graduates, families 
and corporate staff. Another two months of 
gigs and a fair or two and we’ll all just need 
to take a break and re-charge our batteries. 
That being said, the 23rd Annual ISCA Con-
vention is just around the corner! But more 
about that shortly. 

Kamal Dollah, President of the Singapore 
ISCA Chapter, and his board, are putting 
together the first ever Singapore Mini-Con, 
June 1- 4th, 2015. We wish them success 
and I hope many of you will be able to 
attend. You can find more info at  
www.singapore2015.wordpress.com! 

I wish to welcome two new board members 
to ISCA, Jon Casey and Chris Moore for 
2014-2015. Both of these guys are amazing 
artists.  And I know they, along with Nolan 
Harris and Matt Zitman, will make for one of 
best boards in recent years for ISCA. 

I must give a big THANK YOU to my fellow 
board members, Wade Collins, Nolan Harris 
& Matt Zitman! These gentlemen have been 
a pleasure to work with over the past year. 
Wade has worked tirelessly at conventions, 
as webmaster, and negotiating with the 
hotels. Great work, my friend! Matt worked 
hard at last year’s con and has continued 
all year with help lining up seminars. He 
has found a new vendor for our Noseys 
and sponsors for the Reno Con. And Nolan, 
well, what hasn’t he done? His ongoing 
monthly caricature contest has been a BIG 
hit all year. He’s written articles for the EF, 
lined up seminars for Reno and was instru-
mental, along with Jon Casey, in bringing 
Wacom back to Reno! My hat is off to all 
these guys!

I must also say a big “Thank You” to Tracey 
Iverson, ISCA’s manager. Tracey does a 
lot of the behind the scenes business that 
keeps ISCA chugging along, renewing 
memberships, processing your payments, 
and at the conventions she manages the 
day-to-day work with the hotel and the 
board to make things run as smoothly as 
they do each year. I would also like to thank 
Debbo Burmeister, who besides planning 
her wedding this year to fellow ISCA mem-
ber Court Jones, puts out the outstanding 
Exaggerated Features magazine you’re 
holding in your hands right now. Thanks, 
Debbie, for this outstanding publication you 
put together for ISCA!  I also want to say 
“Thank You” to Mr. Jeff Redford, for putting 
us in touch with this year’s Guest of Honor, 
Sebastian Krüger, and for his exquisite 
calligraphy on our convention awards scrolls 
each year. You do an awesome job for us. 
Jeff. Thank You! 

Speaking of the convention, this issue 
announces our seminar lineup and includes 
some information about the Con rules for 
our main competition that will help you 
prepare for ISCA’s 23rd Annual Caricature 
Convention in Northern Nevada. From long-
time convention attendees to our members 
making their first trip to the Con, the conven-
tion is the perfect place to rejuvenate your 
batteries and get fired up about the world 
of caricature. This year we welcome back 
two giants in caricature from our previous 
conventions. Sebastian Krüger is our guest 
speaker. 2014 will mark his third appear-
ance as our guest of honor and he is very 
happy to be returning to show us his latest 
work and answer your questions for him. 
Read the interview here and then make 
plans to visit him in person in Reno! We are 
also welcoming back Mr. Joe Bluhm, Story, 
Concept, Illustration and Art Director at 
Moonbot Studios, previous Golden Nosey 

winner and previous ISCA Board member 
to our convention. Joe will present two sem-
inars and compete in the Masters competi-
tion. Welcome back Sebastian and Joe! 

The board is proud to announce six spon-
sors for this year’s convention in Reno:  
Wacom, Kaman’s Art Shoppes, Inc., 
Polyform, Prismacolor, Strathmore and 
Chartpak. Wacom will give a one-hour 
presentation of its products and have repre-
sentatives with us on Thursday and Friday 
at the Con. ISCA will debut the WACOM’S 
CHOICE AWARD—awarded to Wacom’s 
favorite digital piece created on a Wacom 
device. Polyform Products will be donating 
Super Sculpey for our 3-D artists. 

I’ve enjoyed serving as President this past 
year, which was my fourth year on the 
board. After the convention, I will be ready 
to return home to Texas, where I can focus 
on my family and other clubs, my grow-
ing business, two dogs and the cat. And 
in case you didn’t know, I got married in 
August! Some of you met my wife, Kathy, 
at last year’s convention in St. Pete Beach. 
Besides my model railroading hobby and 
our Christian faith, she and I are looking 
forward to home improvement projects, 
traveling, and spending time with her sons 
and daughter and all the grandkids!  

See you in Reno!!! 
Cordially,

Chris Galvin 
chris@BlueLineCaricature.com
 
President  
International Society  
of Caricature Artists
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      Letter  

    the Presidentfrom
Chris Galvin

President

Farewell
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Registration
ISCA members can register at
http://www.caricature.org/conreg.php  Simply select the number 
of members and guests you’d like to register, and click “Pay Now.”
You’ll be directed to PayPal, a fast, free, and secure method of pay-
ment. You can pay with MasterCard, Visa, American Express,  
or Discover!

You can also pay via check or money order.
Send check payments to:

ISCA
922 W Drayton
Ferndale, MI 48220
USA

Registration Information
$ 270 USD Regular registration (Sept. 1, 2014 - Nov. 1, 2014)
$ 295 USD Late/on-site registration (Nov. 2, 2014 or later)

$160 USD guest registration (regardless of registration date]
Guests receive access to the main ballroom, ice breaker, welcome 
breakfast and banquet. Does not include seminar entrance.  

Day Pass: Monday - Thursday  $60
Day Pass holders receive entrance to the seminars and  
ballroom, on the day that the pass is valid.

Day Pass: Friday only  $100
Day Pass holders on Friday, 11/21 receive entrance to  
seminars and to the Awards Banquet.

Friends & Family Pass  $20
Allows the guest of a paid member entrance into the ballroom for 
the day of the pass only. Must be escorted by the ISCA member at 
all times.

Gold Member: VIP Guest Pass  $25
ISCA Gold Members may purchase a guess pass to  
the VIP Event.

ISCA Convention Refund Policy
75% of your registration fee will be refunded  
if you cancel by 10/1/14
50% of your registration fee will be refunded  
if you cancel by 10/15/14
*You also have the option to carry over your registration fees 
to the 2014 convention by contacting the ISCA Manager.

Airport Info
Reno–Tahoe International Airport (RNO)  
about less than 10 minutes from resort
Free Airport Shuttle -The Peppermill features an easy and conve-
nient airport shuttle which departs from the valet area outside the 
Hotel Lobby, and runs every half-hour beginning at 4 am. The last 
shuttle departs from the Peppermill going to the airport at 11:30 
pm. In addition, the airport shuttle departs from the airport going to 
the Peppermill every half-hour beginning at 4:15 am, and continuing 
to 11:45 pm. This shuttle picks-up at the North exit of the Baggage 
Claim area.

 
November 16-21, 2014
Peppermill Resort Spa Casino  
Reno, Nevada

Join Us Again in Reno, Nevada 

23rd Annual 
ISCA Convention!

HOTEL INFORMATION:
Peppermill Reno Resort, Spa & Casino
2707 South Virginia St, Reno, NV 89502
(775) 826-2121 or (866) 821-9996

Call the Group Reservations Department: 800.282.2444

Be sure to mention the ISCA Discount Code: MISCA14

*Register by Thursday, October 10 to get the ISCA 
discounted rate!*

The ISCA Convention Package
All rooms include the following amenities:
• 24-hour room service
• Fully-stocked refreshment centers
• Custom-made high quality mattresses
• Luxurious triple sheeting and linens
• Goose-Down and non-allergenic foam pillows
• Generously-sized terry cloth towels
• Writing desk
• Two telephones
• High-speed Internet access and voice mail in every room
• Radio alarm clock
• Pay-to-view movies
• Hair dryer and Vanity mirror
• Iron/Board
• Self-Service Express Check-in/Check-out Kiosks
• Video check-out
• Connecting rooms are available
• ADA Accessible

In addition to the standard amenities, each Tuscany  
suite offers:

• 42" LCD High Def television
• All Tuscany Tower rooms and suites feature custom 
made plush pillow-top king size beds

• Several phones including cordless
• Original hand-painted artwork
• Spacious, elegant marble bathroom with his and hers sinks
• European soaking tub and separate marble enclosed shower
• LCD High Def television in bathroom
• ADA Accessible
• 10 Award-Winning Restaurants
• Renew, Rejuvenate, Restore at Peppermill’s Spa & Salon
• Fully-Equipped Gym and Resort Fitness Center

Peppermill visitors and guests have access to our parking 
garage in addition to complimentary valet parking. RV and 
oversized vehicle parking is available for hotel guests only.

All rooms are a 5 minute walk or less from the elevators 
to our ballroom. Room rates start at $79 per night for 
double occupancy. Additional guests are $10 per person 
with the exception of children under 13. There is a 4 
guest maximum.

Cancel 24 hours before your reservation to avoid any 
charges. Holidays and Special Event dates require 
cancellation 72 hours before your reservation.

Featuring  
Returning 
Guest 
Speaker 
Sebastian 
Krüger
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Jon Casey
I came to ISCA, like many 
of our members, as a theme 
park artist, drawing at parks 
throughout Virginia and Cali-
fornia during my high school 
and college years. My love for 
cartooning and caricature car-
ried me into an arts degree at 
college, where I studied paint-

ing, printmaking, and art history. After graduation I moved to 
San Francisco, where my skills as a caricaturist allowed me to 
earn a living drawing on Fisherman’s Wharf. Along with an in-
terest in the arts I have a love for entrepreneurship that helped 
me to create BayAreaCaricatures.com and build relationships 
with clients such as Facebook, Google, Dropbox, LinkedIn, 
and many more. Since 2008 I have worked primarily in digital 
mediums, where I’ve had an opportunity to use a vast array of 
both tablet platforms and art programs. As a digital caricature 
artist in high demand, I have traveled throughout the United 
States, in London and Spain. I’ve been hired to create art us-
ing digital tools for Wacom, Microsoft, and Apple. In the past 
year, I’ve worked to create a line of button up shirts for Treats 
Quality Apparel, where I advise on social media and business 
development, as well as create custom designs. Most recently 

I was asked to be a speaker at the first mDAC (mobile digital 
arts and creativity summit) in Palo Alto, and launched Cartoon.
guru, a platform to grow illustration and event services for 
private and corporate clients nationwide.

I am happy to accept a nomination from the board to join for 
2015! As a member of ISCA’s board, I look forward to being 
a part of the team in helping to grow our organization. The 
previous board members have created an organization with 
a strong following and deep personal relationships between 
members that has kept our conventions a part of many mem-
ber’s lives each year. My focus as a member of the board will 
be to grow our membership by opening up our doors to as 
many artists as possible. I will advocate for opening up parts 
of our organization to the public so that we can show both 
artists and non artists alike the joys of caricature. Using social 
media platforms, targeted advertising, and doing what we do 
best as caricaturists, our organization can grow in outreach 
beyond those of us that make a living at the art form. By 
reaching out to our members in Europe, Asia, and elsewhere, 
we can solidify ourselves as an international organization. 
Apart from my involvement with the board as a team, I will be 
happy to work on information for our members on questions 
about moving into digital formats, or how to utilize web sites 
and social media to build business.

6

Chris Moore
I started as a caricature artist 
in 2008, working for Fasen Arts 
first at Hard Rock Park in Myrtle 
Beach, South Carolina and then 
Universal Studios in Orlando, 
Florida. In 2012 I moved to Iowa 
and joined forces with fellow 
ISCA member Kira Layli, where 
we own and operate an enter-
tainment/retail caricature opera-
tion. Before becoming a carica-
ture artist, I spent seven years 

in the world of graphic design, doing everything from 
packaging design and branding campaigns, to manag-
ing the art department of a small daily newspaper. I also 
spent time as a scenic artist while in Orlando, creating 
props, sets, etc. for some of the world’s best theme parks, 

including leading a team of scenic artists on the set con-
struction for Sea World’s Christmas show.
It’s not hyperbole to say that joining ISCA and attending 
my first convention in San Antonio two years ago was a 
life changing event.  At the time, I was completely burned 
out and had pretty much given up on caricature. Being 
surrounded by so many talented artists who had such ex-
citement and enthusiasm reignited my own passion. On 
top of that, I was introduced to so many amazing individ-
uals that I am lucky enough to now call friends.
It is truly an honor for me to serve on the Board of 
Directors for ISCA, and I would love the opportunity to 
give back to an organization that has given so much to 
me. I believe there are exciting times ahead for ISCA as 
we continue to move forward and grow, and there’s a lot 
of positive energy and great ideas being put forth. I am 
eager to join the efforts to the continued success and 
growth of our great organization.

1301 S Virginia St, 
Reno, NV 89502
(775) 786-1128

www.nvfinearts.com

The newly formed ISCA  
Singapore chapter welcomes 
you to our mini-con on 1st - 4th 
June 2015.
This will be the first time an ISCA 
event would be held in South 
East Asia. The convention will be 
an exciting array of competition 
drawings and seminars. There 
will be a lot of public exposure 
too in the retail competitions and 

exhibitions in conjunction with 
Singapore’s celebration of her 
50th year of independence.
Singapore’s advantageous 
geographic position and efficient 
airport makes it a very acces-
sible and exciting venue. We 
anticipate an interesting turnout 
of artists from countries previ-
ously unexposed to the ISCA 
fraternity. Caricaturists from 

Malaysia, Indonesia, Philippines, 
other South East Asian countries, 
and Australia would make this a 
refreshing experience for all.
Besides, Singapore is still an 
exciting destination for a great 
experience. See you in Singa-
pore 2015. 
Details and registration at:  
www.caricature.sg

Nolan Harris - President
Matt Zitman - Vice President
NEW Jon Casey - Treasurer
NEW Chris Moore - Secretary

Board members for 2014-2015
Providing the on-site 
art store during this  
year’s convention!

THANKS TO OUR 
2014 CONVENTION SPONSORS

7
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REGISTRATION AND BADGES:  
All Convention attendees will be given 
a name badge at registration, which 
must be worn AT ALL TIMES during 
the week. Each individual’s registration 
fee must be paid in full before they can 
receive a name badge. ONLY those 
individuals with name badges will be 
allowed into the competition ballroom 
and seminar rooms during the Conven-
tion. There are two (2) types of Conven-
tion attendees: PROFESSIONALS and 
GUESTS. PROFESSIONALS who have 
registered for the full Convention are 
assigned a competition number, which 
allows them to vote on and participate 
in any (or ALL) of the various compe-
titions. In addition, these individuals 
are entitled to a free T-shirt and goody 
bag. Due to space limitations within 
the competition ballroom, profession-
al artists who have registered on a 
day-to-day basis will NOT be assigned 
competition numbers. They also will 
not receive a T-shirt and goody bag. 
GUESTS will receive unlimited access 
to the competition ballroom, and a con-
vention T-shirt. Guest registration does 
not include goody bag or admission to 
the workshops/seminars. Guests, along 
with professional artists who have reg-
istered on a day-to-day basis, are more 
than welcome to create artwork at any 
time during the Convention, but they 
are not allowed to compete, vote, or to 
display their artwork anywhere within 
the competition ballroom. 

COMPETITION ROOM SETUP: With 
the exception of Board Members and 
certain volunteers, no competing artists 
or guests will be allowed to enter the 
competition ballroom before the posted 
time for opening the room to attendees. 
Any members or guests who leave any 
items in the competition room or set 
up their materials prior to the posted 
starting time will have their materials 
removed from the room until all other 
competing artists have selected their 
space. Each competing artist will select 
an area of the competition ballroom 
to be their work area for the duration 
of the competition. Space is assigned 
on a first-come, first-served basis. All 
attendees are responsible for their own 
artwork, supplies and any other be-
longings they bring into the competition 
room. The ISCA Board of Directors, its 
working staff, hotel staff or volunteers 
are not responsible for any lost or sto-
len items during the annual Convention. 
All art supplies, materials, and personal 
belongings MUST be removed from the 
competition ballroom by the morning of 
the Awards Banquet. Any such items 
left in the room by this time will be 
removed by the Board Members in a 
hurried and disorganized fashion.
 
CREATION OF ARTWORK: ONLY 
those individuals who have registered 
for the full Convention as professional 
artists will be assigned competition 
numbers and allowed to compete, vote, 
or display their artwork anywhere within 

the competition ballroom. This excludes 
registered guests, professional artists 
who have registered on a day-to-day 
basis, paying vendors, and the general 
public. Any artwork found on display 
which was created by anyone other 
than a competing artist will be prompt-
ly removed by a Board Member. The 
awards competition takes place over 
four days, and all artwork to be con-
sidered for judging MUST be created 
during that time, and inside the desig-
nated competition ballroom. Any individ-
ual piece of art which is found to have 
been created outside these parame-
ters will be removed from display and 
disqualified from the competition. The 
award winners will be determined by a 
straight vote, open to all professional 
attendees who have registered for the 
full Convention. 

COMPETITION NUMBERS: All com-
peting artists will be assigned compe-
tition numbers (found on their name 
badges), and must clearly label all 
artwork displayed during the compe-
tition with their assigned number, as 
well as labeling each individual piece 
of artwork with its own number for final 
competition voting reference. Artists are 
required to use NUMBERS, rather than 
LETTERS, to identify each individual 
piece. Use of letters to identify an 
individual piece of art will result in the 
disqualification of that piece. If the ISCA 
Board finds a certain piece of art to be 
improperly numbered, the creator of the 

piece will be notified and given the op-
portunity to fix it before judging begins. 

COMPETITION SPACE: All competing 
artists are allotted a relatively equal 
amount of space on the walls of the 
competition ballroom. In order to allow 
for easier transporting and shipping, 
each piece of finished 2-D artwork must 
not exceed 18 inches (45.72 centime-
ters) in width or 24 inches (60.96 centi-
meters) in height in order to be eligible 
for voting in the competition. Artists 
must use blue painter’s tape (provided 
by the ISCA Board) to display pieces on 
their walls. All 2-D art displayed during 
the competition MUST be contained 
within each artist’s allotted competition 
space. The edges of the artwork are 
allowed to touch, but not exceed, the 
blue tape which separates each space. 
One artist’s use of another artist’s com-
petition space in addition to their own 
is NOT permitted. 3-D artwork will be 
displayed on its own designated table. 
Each piece of finished 3-D artwork 
cannot exceed 8 cubic feet (0.23 cubic 
meters) in size. If the ISCA Board finds 
a certain piece of art to be in violation 
of space requirements, the creator of 
the piece will be notified and given the 
opportunity to either modify or remove it 
before judging begins.  

OTHER COMPETITIONS: Besides the 
Main Competition, the only other com-
petitions to which rules regarding size 
and creation of artwork are applicable 
are the STUDIO and LIKENESS Com-
petitions. For the STUDIO COMPETI-
TION, artwork must be no larger than 
14 inches (35.56 centimeters) in width 
or 18 inches (45.72 centimeters) in 
height. 2-D submissions for this compe-
tition MUST be reproductions–no origi-
nal artwork, please! If submitting a 3-D 
piece for the Studio Competition, then 
original artwork is perfectly acceptable.” 
(For the LIKENESS COMPETITION, 
the size should also be no larger than 
14 inches (35.56 centimeters) in width 
or 18 inches (45.72 centimeters) in 
height, and should be rendered ONLY 
in black and white (with shades of grey, 
if desired). Artists participating in the 
Likeness Competition are prohibited 
from adding bodies/gags to their draw-
ings. Head and shoulders ONLY. The 
focus of this particular competition is 

getting really great LIKENESS. For the 
SPEED COMPETITION: Paper should 
be no smaller than 5½ x 8 inches (14 
x 20 cm). And for the PORTFOLIO 
COMPETITION: Portfolios should be no 
larger than 16 x 22 inches (40 x 55 cm). 

CONTENT OF ARTWORK: All cari-
catures on display in the competition 
ballroom must use Convention attend-
ees or their guests as subjects (no ce-
lebrities, please). While the ISCA Board 
encourages the creation of humorous, 
thought-provoking, insightful, and inven-
tive artwork, we ask that each compet-
ing artist refrain from excessive use of 
adult language, pornography, or subject 
matter which could be considered vulgar, 
lewd, profane or highly offensive to any 
individual ISCA member or to the group 
as a whole. In other words, please keep 
it reasonably clean, and please keep 
editorial comments about your models in 
good taste. The ISCA Board Members 
reserve the right to determine whether 
or not any piece of artwork on display 
is inappropriate or in poor taste. Such 
caricatures are not to be placed on the 
competition walls, posted elsewhere, or 
be distributed for viewing by the Con-
vention attendees or the public. If the 
ISCA Board deems a certain piece of art 
inappropriate or in poor taste, the creator 
of the piece will be notified and given the 
opportunity to either modify or remove it 
before judging begins. 

JUDGING OF ARTWORK: All art 
supplies and materials must be moved 
away from the walls of the competition 
ballroom by no later than one hour 
prior to the judging of artwork. It is 
not necessary to put everything away 
completely; items just need to be away 
from the walls. This will make it much 
easier for everyone to walk along the 
perimeter and move freely about the 
room while voting. All competing artists 
are responsible for moving their own 
materials. Any art supplies which are 
too close to the walls at one hour prior 
to judging will be moved by the Board 
Members in a hurried and disorganized 
fashion. All competing artists must also 
leave the competition ballroom by this 
time, with the exception of ISCA Board 
Members and a select Survey Commit-
tee, who will then inspect the displayed 
artwork in search of any possible 

violations. Artists who are found to have 
artwork displayed which violate any of 
the rules stated above will then be noti-
fied and given the opportunity to either 
modify or remove their artwork before 
judging begins. 

SELLING OF MERCHANDISE: Anyone 
wishing to sell merchandise during the 
Convention must pay for a vendor table, 
which may be purchased prior to the 
Convention, or at the registration table. 
The term “merchandise” refers to items 
like art materials, books, or electronic 
items (in amounts greater than 5 units). 
Individual sales transactions out of a 
large bag or suitcase within the com-
petition room are NOT permitted. Any 
Convention attendees caught selling 
merchandise without having purchased 
a vendor table will be required to pay a 
minimum fine of $50.00 USD. 

GENERAL CONDUCT: All competing 
artists who attend the ISCA Annual 
Convention want to be free to work 
on their caricatures within a uniquely 
creative atmosphere. For this reason, 
we ask everyone to please be courte-
ous of their fellow artists throughout 
the week while inside the competition 
ballroom. As this event grows larger 
and larger every year, excessive noise 
or unruly conduct by one or several 
individuals can really ruin the whole 
experience for the rest of the group. If 
you are listening to music, please either 
use headphones or keep it at a reason-
able volume so as not to disturb others 
who might be sharing your working 
area. Consumption of alcohol is not 
prohibited or discouraged, but it can 
very easily get out of hand. If you have 
had too much to drink, please remain 
outside the competition room so as 
not to disturb the other artists who are 
working there. Any alcoholic beverages 
consumed within the competition ball-
room should not be in plain sight, and 
should be quickly and cleanly disposed 
of afterwards. Any Convention attend-
ee who is found to be in violation of 
these rules of conduct will first be given 
a single warning by an ISCA Board 
Member, and then escorted from the 
competition ballroom if unruly behavior 
is not corrected. 

ISCA 2014 ANNUAL 
COMPETITION 

RULES & PROCEDURES
Once again, each competing artist will be required to agree to the rules and 
procedures below if they wish to compete. All of the rules and procedures 
are printed here so that everyone has ample time to read through them 
before the convention. Please review and contact President Chris Galvin  
at president.isca@gmail.com if you have any questions. 
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ADDING COLOR TO 
YOUR CAREER: HOW I 
LEARNED TO LOVE TO 
DRAW AGAIN  
WITH WILL TERRELL
Will Terrell will demon-
strate techniques for color-
ing a caricature illustration 

with Prismacolor Markers from start to finish 
while talking about overcoming some of the 
obstacles that artists run into in their careers. 
Will Terrell is a cartoonist residing in South-
ern California. Will has drawn comic books 
and caricatures professionally for nearly two 
decades and spent most of that time as a 
freelance illustrator. He’s often seen drawing 
people funny from across the room. 

THE BROAD PATH OF 
CARICATURE, AND 
INTO OTHER FIELDS 
WITH JOE BLUHM
Joe will share the work 
he has done from the 
theme park to editori-

al, to animation, and also share the work 
he has been doing at the award-winning 
Moonbot Studios. 

DIGITAL SPEED PAINTING  
USING PHOTOSHOP WITH JOE BLUHM
Joe will share basic Photoshop techniques 
to achieve cartoon caricatures and ren-
dered work using basic Photoshop tools 
and methods learned in his time in the 
illustration and animation industry. 

CARICATURE 101 WITH MAC GARCIA
Come get introduced to the creative world of caricature! This 
seminar will focus on the thought process of how to create 
likeness through the means of exaggeration. You will learn 
the basics and the commonly used methods, including the-
ories and exercises practiced by the pros. No matter what 
amount of exaggeration you use, you are sure to be motivat-

ed. So show up and let Mac cause your creativity to have an allergic reaction!

LIVE-DIGITAL WORKSHOP FEATURING 
JON CASEY, SALAH KHUDARI, MAC 
GARCIA AND DEXTER ROTHCHILD
Take a trip into the world of live-digital 
caricatures as our dream team of artists 
demonstrate their digital techniques in a 
live-setting. This workshop will feature 
four different drawing programs in action 
as each artist will draw two subjects from 
the workshop audience. The drawing 
demonstrations will be followed by a Q & A 
session, moderated by Nolan Harris.

THE ART OF CARICATURE VS.  
THE ACT OF CARICATURE 
WITH JEREMY TOWNSEND (JERT)
Jeremy shares his thoughts on how live caricature can 
both help and hinder the artistic process. He will share 
some of his insights and philosophies about caricature art 
developed from spending over a decade and a half in the 
chair. PG-13 for language

Sunday, November 16
3:00pm - 8:00pm  Check-in / Registration
7:00pm - 11:00pm  Ice-Breaker Reception /  
 ART FIGHT WITH MATT ZITMAN & NOLAN HARRIS!

Monday, November 17
9:00am  - 10am  Welcome Breakfast / Open address from ISCA President, Chris Galvin
10:00am - 10:30am  CONVENTION BASICS FOR 1ST-TIME ATTENDEES: Nolan Harris
10:00am - 2:30pm  Registration Open; Speed Competition sign-up
10:30am - 11:30am  CARICATURE 101: WITH MAC GARCIA
11:30am - 1:00pm  Submission of Portfolio/Studio pieces for competition
12:30pm - 1:30pm  STEPHEN FISHWICK: ART AND LIFE AFTER CARICATURES 
2:30pm  Competition Room Opens…open competition drawing room open 24hrs/day
2:30pm  Portfolio/Studio pieces on display until 2:30 pm Wednesday
5:00pm - 7:00pm  LIKENESS COMPETITION 
9:00pm - 11:00pm  LIVE PARTY STYLE COMPETITION!

Tuesday, November 18
9:00am - 12:00pm  Registration; Speed Competition sign up
10:00am - 11:00am  SPEED PAINTING WORKSHOP: JOE BLUHM
12:00pm - 1:00pm THE PSYCHOLOGY OF CLIENT HANDLING WITH CELESTIA WARD
2:00pm - 3:00pm  GUEST OF HONOR, SEBASTIAN KRÜGER KEYNOTE
5:00pm - 6:00pm  THE ART OF CARICATURE VS. THE ACT OF CARICATURE” 
  WITH JEREMY TOWNSEND
6:30pm - 9:30pm  SPEED COMPETITION !

Wednesday, November 19
9:00am - 10:00am  Registration
10:00am - 11:30am  ISCA ANNUAL BUSINESS MEETING & ELECTIONS
12:30pm - 2:30pm  Voting for Portfolio/Studio Pieces
1:00pm - 2:00pm  JOE BLUHM: CAREER RETROSPECTIVE
2:30pm - 4:30pm  Removal of Portfolio/Studio pieces
3:00pm - 4:00pm  LIVE DIGITAL WORKSHOP W/JON CASEY, SALAH KHUDARI,  
 MAC GARCIA, & DEXTER ROTHCHILD 
8:00pm - 10:00pm VIP RECEPTION WITH SEBASTIAN KRÜGER  
 (ISCA Gold Members / by invitation only)

Thursday, November 20
9:00am - 4:00pm  Open Competition Drawing
4:00pm - 5:00pm  Artists Must Remove Easels and Materials from the Ballroom. ISCA Board   
 members to review galleries and notify artists of any competition infractions
5:00pm - 8:00pm  Voting on Artwork

Friday, November 21
11:00am - 12:00pm  WACOM DEMONSTRATION
1:00pm - 2:00pm  WILL TERRELL SEMINAR
5:00pm - 6:00pm  Cocktail hour, Art Auction items on display
6:00pm - 10:00pm  ISCA Convention Art Auction & Awards Banquet!
10:30pm - 2:00am  PARTY AT THE EDGE NITE CLUB & CASINO AT THE PEPPERMILL !

Schedule subject to change. Daily Schedule will be posted at the registration table.

2014 Convention 
Schedule

November 16-21 
Peppermill Resort  
Reno, Nevada,USA

Art Fight with Matt Zitman 
and Nolan Harris 
Come see what all the fuss 
is about

GUEST SPEAKER:
Sebastian Krüger

THE PSYCHOLOGY OF CLIENT HANDLING  
WITH CELESTIA WARD 
From the finer points of customer service to tips and tricks 
that will help the client (and you!) get the most out of your 
gig experience. We will cover common speed bumps in 
the booking process, pitfalls of working with a busy party 
planner (or stressed out bride!), and many other challenges 

that caricature artists face. It’s all about navigating the psychological waters of 
your client. Let’s get psyched!

ART AND LIFE AFTER CARICATURES  
WITH STEPHEN FISHWICK
Two-time Nosey winner Stephen Fishwick will walk you 
through his journey of taking a deep passion for art and trans-
lating it in to a career.  From building an effective portfolio and 
showcasing your work in the right venues to creating a strong 
social media presence and exploring licensing opportunities, 

Stephen will discuss how a life in caricatures has given him the tools to succeed.  
Please join Stephen as he shares his excitement for teaching and listen to how 
he thinks you can get the absolute most from your ISCA experience!

WACOM  
DEMONSTRATION
A Wacom representative 
will be speaking in great 
detail about its current line 

of digital tablets, styluses and the amazing 
Cintiq Companion. During this presentation, 
We will dig deeper into the applications of 
these products as they will be answering 
questions from the audience. Afterwards 
members will have an opportunity to test-
drive a few of the Wacom products and will 
get a sneak peek at the new and improved 
iPad stylus.

Sebastian will present a slide show of his art 
career starting from the beginning through 
his illustration work and then progressing to 
his Pop Realism of today.  
The presentation will be followed by a Q&A.



LAKE TAHOE
The 30 minute drive from Reno isn’t just asphalt and yellow lines. 
No, the half hour you’ll spend in the car is filled with beautiful 
scenery, and soon the Sierra mountains rise up around you. You 
can rent a car at the Peppermill and get away to the natural wonder 
that is the largest alpine lake in North America: Lake Tahoe. Go 
ahead, breathe deep: That clean mountain air is quite refreshing 
and the view is exquisite! If snow skiing is on your mind, there 
should be enough snow in the mountain area resorts by the time 
of the convention. Squaw Valley is the granddaddy in these parts, 
legendary for its six mountain peaks and as home of the 1960 Win-
ter Olympics. Its sister resort, Alpine Meadows, is in the midst of a 
five-year, $70 million renaissance, designed to improve all facets of 
the resort experience. The resort boasts the world’s first ski-in/ski-
out Starbucks. One lift ticket gets you into both Squaw Valley and 
Alpine Meadows.
Ski and snowboard aficionados also love Tahoe resorts like 
Kirkwood, Sierra-at-Tahoe, Heavenly, and Northstar. To find the 
ski experience that fits you, visit www.skilaketahoe.com. Even if 
there isn’t any snow, the area offers many hiking trails and parks to 
explore.

NEVADA STATE RAILROAD MUSEUM
2180 South Carson St. (US 395) 
@ Fairview Dr. Open 9 am - 5 pm  
Thursday through Monday. Admis-
sion, $6. This small but satisfying 
museum is a showplace for what 
remains of railroading in Carson City. 
A passenger coach is on display 
here that carried the Golden Spike to 
Promontory, Utah commemorating 
the joining of the first transcontinental railway in the U.S. on May 10, 
1869.  www.museums.nevadaculture.org  

CARSON CITY, NEVADA 
Carson City, Nevada (a 30 minute drive from Reno) is the state 
capitol of Nevada, and has been the Nevada capital since the 
Nevada Territory was established in 1861. I personally drove 
down to Carson City and the drive is scenic and the city main-
tains some frontier architecture and there are some interesting 
historical buildings in this city. Carson City was put on the map 
during gold rush years. Until they began to decline in the 1880s, 
these mines provided Carson City with most of its economic 
importance. A mining railroad worked the mines and remnants of 
it survive today as you can visit and ride a train at the Virginia & 
Truckee Railroad (The V&T).  www.visitcarsoncity.com
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VIRGINIA LAKE PARK
Virginia Lake Park Loop Trail,  
190 E. Liberty Street.
Looking to get in a short jog or walk 
before the day gets started or just want 
a break from the ballroom drawing? The 
Virginia Lake Loop Trail is a local favorite 
for lunchtime strolling, bird watching, and 
running. The serenity of the lake and 
beautiful foliage put the mind at ease, all 
within close proximity of the Peppermill 
Resort.  Additionally, there are various pic-
nic shelters and restrooms for patron use. 
ADA Accessible, 1 mile Paved Pedestrian, 
and bicycling.
Directions:  From the Peppermill it’s just 
a few blocks away. Just ask the concierge. 
From the intersection of Plumb Lane and 
Lakeside Drive in Reno, travel south on 
Lakeside Drive to Virginia Lake.

THE RIVERWALK DISTRICT
Downtown Reno is just minutes from 
our hotel. You’ll find that the Riverwalk 
District is centrally located and only a 
short walk from Reno’s most celebrated 
points of interest. The district is a focal 
point in urban living, eclectic dining and 
boutique shopping, all nestled along the 
natural banks of the legendary Truckee 
River in a safe, fun, friendly area.  
www.renoriver.org  There’s a wine 
walk on the third Saturday of the month. 
A $20 wine-tasting fee gets you a glass 
to sample wine at participating mer-
chants. Our group loves to drink wine, 
but they also have a beer crawl that 
happens every fourth Saturday, if you’re 
staying on to see the sights after the 
conventions ends. For more information, 
go to www.visitrenotahoe.com 

Things To do 
in Reno

Need a break from drawing? Want to see the sights? 
Here is a little sampling of what the area has to offer. 

by Chris Galvin Getting around Reno
RENTAL CARS:  Enterprise Car 
Rental provides convenient pick-up 
and return at Peppermill. You can 
organize your car rental at our Bell 
Desk next to the Hotel Front Desk 
or by calling 775-825-7274, during 
the hours 9am-3pm Monday - Sat-
urday, or 9am-1pm Sunday. 

TAXI: Taxis are readily available 
from the hotel. 

MASS TRANSIT: Reno’s bus 
public transit system now has a 
rapid component, aptly called RTC 
RAPID. It provides service on Vir-
ginia Street between the downtown 
Reno Citi Center terminal and the 
Meadowood Mall station, the bus 
system’s busiest route. Fares are 
$2 for adults.

Free Shuttle Transportation 
To/From Airport:

The Peppermill features an 
easy and convenient airport 
shuttle which departs from the 
valet area outside the Hotel 
Lobby, and runs every half-
hour beginning at 4 
am. The last shuttle 
departs from the 
Peppermill going 
to the airport at 
11:30 pm. In ad-
dition, the airport 
shuttle departs 
from the airport 
going to the Pepper-
mill every half-hour beginning 
at 4:15 am, and continuing to 
11:45 pm. This shuttle picks-
up at the North exit of the 

Baggage Claim area.
Peppermill visitors and 
guests also have access to 
our parking garage in addi-
tion to complimentary valet 

parking. RV and over-
sized vehicle park-

ing is available for 
hotel guests only. 
The Peppermill 
Resort is located 
at 2707 South 

Virginia St. Reno, 
NV 89502  If you’re 

driving to the conven-
tion, The hotel is just South 
of Interstate 80 on State 
Highway 395 (also S. Virgin-
ia Street)

FREE
SHUTTLE
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Who is  
Sebastian  
Krüger?

In the early 1980s, Sebastian Krüger stud-
ied painting and graphic arts, and then 
quickly moved into the professional art 
world, doing illustrations for covers and 
spreads in Germany. He then stepped away 
from commercial work and devoted himself 
solely to free painting. In recent years, he 
has aesthetically moved away from a stylis-
tic “star caricaturist” to New Pop Realism. 
His artistic visions are treasured and col-
lected by other stars of the pop scene, like 
the Rolling Stones, Slash, Robert Rodriguez 
and Steven Tyler, who are friends of his, 
and by art connoisseurs all over the world.

 
Join us on the following pages as we try to 
delve a little deeper into what makes him 
the artist he is today.



INFLUENCES

QYour work is obviously inspired by 
role models, ‘cool’ factors, celeb-

rities, music, and other pop culture 
personalities and images. But what 
artists have pushed you to explore your 
style and technique. Who intrigues you 
and makes you question your work 
and your approach, as an artist? Is it 
a writer? A musician? Other painters? 
I’d love to hear about who you look at 
and what makes you perk up and try 
something new.

A    As a visual working person, I am 
subject to many influences. A 

milestone for me is “Once Upon a Time 
in the West” from director Sergio Leone 
– great characters and amazing lights. 
I admire great and true characters in 
movies, music and life. As I change 
and grow as an artist, thus my style of 
expression changes. Everything is in 
transition. Talking to artists, like the film 
director Robert Rodriguez, helps me to 
understand that I’m not alone on this 
planet – we have similar thoughts. His 
movies are full of art, cool characters 
and plenty of entertainment – that’s 
what I like. 
 
DIRECTION/DESIRES

QYour work has evolved and moved 
from illustration to caricature to 

portraiture in a very natural way. As 
an artist, I understand the desire to be 
constantly evolving and following inter-
ests, even if your interests change or 
vary often. In recent years, your focus 
has been on pop icon portraits, and 
you are very good at it. What, if any, 
other directions do you see yourself 
going? What gets you thinking at night, 
and what wild artistic dreams do you 
have that you have not yet explored, or 
only just started? 

A It’s true, I’m full of many artistic 
ideas. From the mid-80s until 

2003 the art directors have always 
asked for the Krüger style…and I 
have delivered! That was what paid 
my financial obligations! Besides my 
commission jobs, I’ve always painted 
different subjects, animals and even 
my nightmares. If I stop working after 
painting 10 hours in my studio, believe 
me, I get nightmares. My canvas is 
like a stage and it’s hard to leave that 
stage after performing like Keith Rich-
ards when I paint him or an actor for a 
limited amount of time. I need to feel 
the soul of my subjects – that’s hard 
to do, but that’s my intent. If I paint 
for myself, then I must push myself to 

different limits and beyond. Commis-
sions for art collectors are sometimes 
different, but I stop only with a work if 
I’m happy with it. 

SELLING YOUR ART

QThis is a bit personal, so forgive 
me: When selling your art, I 

imagine it is a difficult market to crack. 
Celebrity portraits are impressive, but 
one must really love THAT celebrity 
to pay a good amount to have a copy 
or original on their own wall. How do 
you look at that market, and where do 
you think it’s headed? Is it consistently 
difficult to find buyers and collectors 
for large-scale pop portraits? Or is it 
getting easier with time? And where do 
you see the future of fine art? 

AMy paintings could be both, com-
missions or works for myself. Only 

a few celebrities have asked for private 
commissioned works. I believe it’s 
good to deliver quality – the best quali-
ty, so that collectors get a fair value for 
their pay. I try to be authentic and paint 
what I love – that’s my market. My wife 
and managing company takes care of 
the rest. 

YOUR PAST

QI’d love to hear a bit about your 
past. What were your influences 

as a child, and young adult, whether or 
not they are directly artistic, I believe 
that our environment shapes us, some-
what, and our art as well. What do 
you feel helped you hit a place where 
you were committed to drawing and 
painting? Was it family life? A major 
role model or influence? Talk about 
your past and what pushed you to do 
what you love. 

AIn my childhood I read plenty of 
books and comics and listened to 

Classical, Jazz and Blues music from 
my father’s LP collection. Perhaps 
once a month I would watch a movie 
on our small TV in the living room. This 
was in the late ‘60s and early ‘70s – it 
was a completely different time com-
pared with today’s times. It was hard 
to wait for a good new comic, carica-
ture and graphic stuff, but I was often 
rewarded. This is different from today’s 
times where everything is available 
for kids at any time. It is not as easy to 
distinguish what is really good art or 
simply scrap. 
For me, the highlight of the week was 
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Hunter S. Thompson & Richard Nixon, “Trust Me I Am A Doctor” 2010, 240 x 160cm, acrylic on canvas 

Kurt Cobain and Dave Grohl, “Kurt & Dave 1991,” 2014, 100 x 80 cm 
acrylic on canvas

Walter Matthau, 2002, 70 x 91cm, acrylic on board

Keith Richards “Mr Roll” 2012, 180 x 180 cm, acrylic on canvas
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he scenario is similar every time: You are all 
set up at a party, you have your best marker 
at the helm, and a guest sits down. This is 

the moment you want to make count, and make 
a name for yourself at this event. You say a few 
charming lines and create a crowd-pleasing 
caricature. Your line is growing, filled with eager 
guests. They all want a drawing from you. You 
continue creating the same style of drawing you 
started out with. You want to keep a good 
rhythm. One hour of drawing turns to three 
hours, and all of your drawings have felt 
uneventful, uninspired and you are already 
making a last call for another stamped carica-
ture. You lie in bed at night thinking of how much 
better you could have done. These occurrences 
were the first three years of my caricature 
career. Then, it dawned on me. I needed to 
spice it up and pump up that energy! There is 
more to this craft than just capturing a likeness, 
or creating another safe-cute drawing. You can 
get expressive with your caricatures or just 
deform their faces worse than Quasimodo hung 
over from downing a bottle of tequila.

iversifying your caricature approach 
outweighs sticking with your one-trick 
pony. It’s basic math. If you have more 

variety with your artistic abilities, you can please 
a greater amount of people. The more people 
you can entertain, the more money you can 
make, but before we start retiring and sipping 
on our Starbucks lattes for the rest of our days, 
let’s illustrate a few methods that help facilitate 
this transition.

 

ou want to 
change your formu-
la; you have to communicate 

to your guest, or as I like to call them, 
“victims.” This is easier for some than others; 
but the more you do it, the better you get at it. 
I remember trying to overly exaggerate a sketch 
and the clients were so offended they rejected the 
art. What I didn’t do was prep their expectations. 
Here are a couple of lines I have used that have 
liberated my art and prevented that outcome 
from recurring.

“How good is your sense of humor?” If they say “Good,” 
follow up with: “You just gave me permission to draw 
whatever I want,” and watch them laugh. If they say 
“Okay,” draw them cute.

“If you get upset, don’t blame me. Blame your parents. 
It’s genetic.” At times, this statement will shock a patron.
If that occurs, apologize, tell them they are beautiful and 
draw them cute.

You should take every opportunity to talk about the artistic 
variety you can offer. If a guest prompts with, “How’s your 
day going?” Respond with:

“It’s been great, I’ve been drawing people stupid all day!”
“It’s been awesome, I’ve drawn some cute-icatures, 
sex-icatures, and ready for a scare-icatures!”

Now and then, a friendly reminder goes a long way to 
increasing your success rate.

“Just to warn you, normal folks may view this as malicious, 
but it’s not. This is pure fun and art. Thank you for being 
rad and letting me create this!”

when I traded used comic books with my friends 
to have a new one for studying or when I studied 
images in new released and “forbidden” (by my 
parents) comic books, …like Batman, in the mag-
azine rack at the comic book store. Donald Duck: 
The Born Losers, was a blast! I liked the Disney 
style of painting and drawing this guy (character) 
umpteen times. Thousands of watercolor paint-
ings and pencil drawings later, I discovered the 
great French caricaturist Jean Mulatier and the 
German artist Volker Ernsting and also inhaled 
the Asterix & Obelix comics from Goszinny & Ud-
erzo. As a youth I drew from various drawings and 
later created my own caricatures, which emerged 
to the delight of my classmates and to the an-
noyance of the teachers. Later my art teacher in 
high school pushed me in the right direction to go 
ahead with my art and study fine arts. 
I have to say I was formed and influenced by the 
popular culture of my time – I can’t tell you a reci-
pe of success like 10% Disney, 10% Mulatier... It’s 
more my obsession to finish a painting and start 
another one – again and again.

-Sebastian Krüger
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Sebastian Krüger’s Masterclass workshop  
in Germany. 

2014 marks the 10th anniversary 
of Sebastian Krüger’s Masterclass 
workshop in Germany. ISCA had a 
conversation with longtime friend 
of Sebastian’s and ISCA, Jeff 
Redford. He gave us his comments 
about the masterclasses. Jeff has 
attended the past 9 workshops and 
is going again this year in the third 
week of October. 

Here are some of the details about 
the annual workshops. The aver-
age length of the class is 5 days. 
It usually takes place in the fall in 
September or October. The class-
es the past several years have 
taken place in Barsinghausen, 
Germany, about half an hour from 
Hanover. The artists attending 
spend all day painting, taking notes 
and observing as Sebastian paints 
on a large canvas with acrylics. 
The subjects are determined by the 
yearly theme, villains, rock stars or 
pop culture icons such as Michael 
Jackson. The venue is held at a 
hotel. Artists are supplied with can-
vases, brushes and acrylic paints 
to use for the week. Typically, each 
artist will complete 5-6 small paint-
ings in the workshop. Sebastian 

works on 1-2 faces on large 5′ x 5′ 
or bigger canvases. As you might 
imagine, everyone spends much of 
their time observing as Sebastian 
paints. The instruction is largely 
informal, with Sebastian making 
suggestions to artists as they 
work on their paintings. Artists are 
encouraged to ask him questions 

as he works throughout the week. 
Sebastian paints from 12-15 hours 
each day, breaking for meals three 
times a day. The meals are avail-
able at the host hotel.  

Bernd Schoenebaum, Sebastian’s 
business manager, assists with the 
workshop so that Sebastian can  
focus on painting and be available 
to the attendees. There are a few 
finished paintings on display to view. 
Jeff says what keeps him coming 
back year after year is the cama-
raderie and reunions with other at-
tendees. And he learns something 
new at each workshop that helps 
him with his own painting. Many 
ISCA members have attended, in-
cluding Glenn Ferguson, Joe Bluhm 
and Jeremy Townsend among oth-
ers. The class size is limited to 35 
artists. In 2011, film director Robert 
Rodriquez attended. 

The 10th Anniversary 2014 Krüger 
Masterclass will take place over 
several days from October 12-18. It 
is sold out for 2014. Come to the 
2014 ISCA Caricature Convention in 
Reno to get information on the 2015 
workshop, its cost and other tips.  

Bruce Willis, “Last Boy Standing,” 2013,  
160 x 120 cm, acrylic on canvas
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imply voicing the different 
style options will help 
increase the chances of you 
drawing differently. Your 

artistic abilities will be growing; 
you will be able to offer more 
than you could before. After a 
number of events, you may 
find your art gravitating toward 
one trend more (by choice this 
time). That becomes your 
brand. You have officially 
rewired your brain and are 
firing new synapses. Your 
energy and excitement will 
feel more genuine to your 
clients. If you are promoting a 
good time, your stock will go 
up, and you will sleep better 
than ever.

Dexter started his caricature career in 2001 
at Kings Island, in Ohio. He settled down in 
Seattle due to his overzealous love for rain, 
coffee, and grunge music. He owns and 
operates Over the Line Art with his best bud, 
Nolan Harris. Currently, Dex is trying to 
create a caricature training manual for his 2 
year old daughter, and his dog. 

Deform and exaggerate their faces with as much passion as humanly possible.  If the “victims” 
see you having fun, chances are they will too.

emember, you’re in charge. You are the weatherman and your art is the weather. Tell them 
what the forecast is going to be, and it will work out. People go to a caricature artist for a good 
time. It should be our goal to deliver that expectation on a silver platter.

simplify the different styles into three categories: the Good, the Bad, and the Ugly, and in no way 
does it reflect my opinion on the quality of art.

This can be summed up as a cute, sexy, or standard theme park-esque looking caricature.  
Typically, this is where I fall (and occasionally lapse) into stamping mode.

This section is mostly emotional, risqué, and even violent art. It’s also my favorite style.  
Being a huge action film junky, I feel ultra violence makes the client my immediate “besty!”

20
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How to Host  
a Draw Night
Organizing a “Draw Night” is an 
opportunity to:

• Increase awareness of your 
caricature artwork directly with 
the general public

• Connect with fellow artists and 
spread the good word about 
ISCA

• Hone your drawing eye and 
improve your portfolio

“Good luck is the result of good 
planning.”
The fortune cookie is correct. 
Provide fellow artists with plen-
ty of notice (2-4 weeks) plus a 
follow-up reminder one day before 
by utilizing social media. Make a 

personal invitation to bridge the 
gap between the virtual world and 
the real world. Try a phone call 
instead of a text message, and 
ask for a commitment. On the 
evening of your draw night, bring a 
quality digital camera to take great 
photos in order to promote future 
draw nights. Organizing artists is 
like herding cats, but it’s worth the 
effort: Everyone loves a cat rodeo. 

A successful draw night requires 
good branding so that fellow 
caricaturists know they are in for 
a good time. Think of a hook that 
will get fellow artists excited, and 
find an amazing venue for your 
sketch night.

FLASH DRAW!
The “Flash Mob” is played out, and the “Flash 
Draw” is poised to take its place. At a precise 
time and public location that remains secret 
(except to fellow artists), a dozen or more 
sketch artists show up, drop easel, and begin 
to sketch passersby. At a preordained time, 
artists pick up their easels and make their 
exit. At “Flash Draw” events held on publicly 
owned property, artists do not solicit payment 
for completed sketches but, instead, use 
the occasion to draw for their own pleasure. 
The “Flash Draw” is a grand, public piece of 
performance art that educates the general 
public on the art of caricature, featuring 
performers who possess ultimate freedom. 
(The sales-minded artist will also keep plenty 
of business cards on hand.) The sketches 
created will be truly amazing, but the best 
thing about a FLASH DRAW is that it is the 
one Draw Night for which every artist shows 
up on time. 

DRINK ‘N’ DRAW
Or, if you’re feeling frisky, try a “DRINK ‘N’ 
DRAW.” Seek preapproval from a local busi-
ness to draw patrons of their establishment in 
exchange for free Shirley Temples, back rubs 
and phone numbers. 

CHARITY FUNDRAISER
Free advertising at an event for a cause you 
believe in is both good karma and smart 
business. Draw caricatures for free, and use 
paper preprinted with your contact informa-
tion. Give your mom something to brag about 
by getting your business name on the charity 
T-shirt or banner.

ISCA MINI-CON
After hosting a few successful draw nights, 
you might be ready for a new challenge. 
Chat with your favorite ISCA board mem-
ber for more info on how to get a mini-con 
started in your hometown. A great way to 
show your ISCA pride is by getting others 
involved, and hosting a mini-con is a great 
way to get new faces interested in attending 
our next big convention.

Ryan is the Contract Manager for Kaman’s Art Shoppes 
of Sea World Texas. Send Ryan cute photos of your 
kittens at ryan@partyproart.com. 

Hosting a “Draw Night” in public is 
a great way to prepare for an ISCA 
Convention, but it’s an even better 
way to share your latest convention 
experience with fellow artists (and 
potential clients) back home. 
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At Eindhoven in the Netherlands 
you will find The Bergen, an area 
with various small shops, restau-

rants, bars, etc. For the past four years 
during the last weekend of August, this 
area has transformed into a typical 
French quarter: Montmartre in Paris. 
This year, 40 portrait artists, including 
many ISCA members, came from all 
over Europe (Hungary, Ireland, Portu-
gal, Spain, United Kingdom, Belgium 
and, of course,the Netherlands) to be a 
part of this unique festival! 
With help from sponsors and from some 
of the budget of the local authority and 
Retailers Association, we were able to 
provide a small fee to the artists and 
musicians and pay for promotion and 
equipment for the day. 
The organization partner Company 
Comics (with the help of EnProfil and a 

lot of volunteers) wanted to organize an 
event for entrepreneurs of the area, the 
residents, the public, but not least for 
the artists!
We started the night before with a little 
pre-party, with food and drinks and  
French music. 
Then on August 31, between noon and 
5pm, the artists were spread out over 
the Kleine Berg, Bergstraat and Wil-
helminaplein (streets in the area), sitting 
in small groups, drawing portraits or 
caricatures of the public. All for free! 
There was also a lot of entertainment, 
musicians, a French duo with accordion, 
a chansonnier (singer), local trouba-
dours and also some street theater. 
All artists had one hour of free time to 
move around, see what colleagues were 
doing, have some fun and enjoy the 
event themselves. 

Afterwards, at one of the sponsor 
restaurants, there was a dinner for all 
artists, where they could meet, share 
their experiences, plan visits to each 
other and make plans to come back 
next year. 
In 2015, the organization will have a 
lustrum (our five-year anniversary.)  
Most artists already confirmed their 
appearance, and if our budget will allow 
it, we will be able to invite even more 
artists than this year. 
Since it will be a lustrum, we will try to 
make it a special edition with something 
extra, both for the artists and the public. 

Miriam Claes is the office manager of Compa-
ny Comics and together with Harold Hugen-
holtz organized the festival Montmartre. At 
Company Comics, Harold does the drawing 
and Miriam does everything else!  

Montmartre 
at the

Bergen 2014
Top, Left to right:  Overall view of the 
event on Kleine Berg, one of the fa-
mous shopping streets in Eindhoven
Digital caricatures made by Harold 
Hugenholtz, printed on T-shirts,
David García Vivancos from Spain 
and Erik Elsas (Netherlands), drawing 
at Bergstraat, a pedestrian-only street

Bottom, Left to right: Harold Hugen-
holtz drawing digitally,
Gady Mirtenbaum draws for guests
Jan Ibelings and Marco Bezano, both 
from the Netherlands, drawing on 
Kleine Berg

by Miriam Claes
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The second annual EuroCature 
2014, conference for caricature 
art, took place in Vienna, Austria 

from August 27-30th. Continuing in their 
tradition of strong guest speakers, this 
year included Thierry Coquelet, Court 
Jones, Paul Moyse and Jason Seiler. 
Last year’s speakers included: Jan Op 
De Beeck, Nate Kapnicky, Jean Mulatier, 
Sebastian Krűger, and Jason Seiler. The 
guest speakers shared wisdom during 
their presentations and also spent the 
week creating in the art room with all the 
attending artists.  
Eurocature takes place in the historically 
artistic city of Vienna, Austria, where one 
is surrounded by not only beautiful ar-
chitecture, but also with many museums 
housing some of the most famous art in 
the world. It is hard not to be completely 
inspired by all the creativity that sur-
rounds you.  

Eurocature is held in the beautiful  
Regina Hotel, in the center of Vienna. 
The week begins with an icebreaker 
party, where everyone meets at a 
nearby venue for drinks, food, and 
conversation. The next morning, the 
real fun begins when the theme for the 
caricature drawings is announced and 
guests begin creating in the art room. 
This year, guests could choose from two 
themes: World War 1 or Tolerance.  

Presentations by the guest speakers took 
place in the art room, which fueled the 
creativity in the room during the week.  

At the end of the week, once all the 
final art pieces are created, the famous 
Karikatur Museum Krems, a museum 
dedicated to the art form of caricature 
and cartoon, hosts the artists for a private 
tour. After the tour, the finale of the 
week is an art exhibit in a Vienna gallery 
showcasing all the artists’ work together. 
This year it was hosted at the Galerie 
Augustin. The gallery exhibit is widely 
publicized locally, and many important 
people in the community attend, including 
the local media and even a 5-minute 
report on national TV. It is a very fun night 
for the artists to celebrate together, and is 
followed by a nice dinner where awards 
are given in the following genres: Best 
Studio Piece, Best Exaggeration, Best 
Traditional Piece, and Best Digital Piece.  

There is much care and time put into the 
planning of Eurocature by Bernd Ertl and 
his staff. The event is a creative inspira-
tion for all the artists who attend.  

• The Eurocon 2014 exhibit will be 
showcased again during NEXT COMIC 
Festival in March 2015 

• You can learn more about Eurocon  
on their Facebook page or  
www.eurocature.org 

Tasiir Franz is an artist and a member of ISCA 
with a passion to learn and share with other art-
ists. www.Tasiir.com Amy Aboud is a co-found-
er of Refund Advantage where she works as a 
Marketing Director and is a member of ISCA. 
They currently reside in Louisville, KY. 

EuroCature 2014 
The Creative Inspirational Dream

By Tasiir Franz & Amy Aboud

Photos by Eugen Sares: Opening night at the show at Galerie Augustin. Paul 
Moyse oil painting demonstration. Photos by Bernd Ertl: Court Jones during his 
presentation on digital painting. Thierry Couquelet gives tips on tips. Jason Seiler 
talks about his book during his seminar. Opposite page: a collage of some of the 
artwork either created or displayed during Eurocature.
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The convention starts with the ice breaker and registration on  
Sunday, November 16th, 2014 and ends with the Awards Banquet  

on Friday, November 21st, 2014. 

See inside for more details!

Mark your calendars for the 
23rd Annual ISCA Convention

Peppermill Resort Spa Casino 
Reno, Nevada


