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We are going green
Welcome to the first interactive PDF 
edition of Exaggerated Features. Above is 
a photo (thanks David “Bippy” Boyer!)of 
one of the earlier iterations of our group’s 
newsletter. Things are a little different 
now. Though we are past photocopies, 
interactive PDFs are still a little restrictive. 
Email addresses and websites can be 
clicked on, but they will only work if you 
have access to the Internet. Some items, 
like rollover buttons and movies, will not 
work on all platforms. But in general, 
you will have the same info as the print 
version, with the convenience of click-
able links and access to exclusive, mem-
bers-only content. There are some really 
cool things coming down the pike, and 
hopefully we can roll those out in the next 
issue, but bear with us as we transition to 
this new format. 

In this issue 
Thanks to the multi-talented Beau 
Hufford  for providing the new ISCA 
logo and new Exaggerated Features 
logo. His work has helped inspire me to 
do a little fine-tuning of this magazine 

in the near future. Beau explains the 
processes in creating the ISCA logo 
starting on page 9.

I have had quite a few members ask how 
they can host a mini-con in their city. In 
order to do so, and have an ISCA spon-
sored mini-con, you first have to have an 
official local ISCA chapter. On page 20, we 
rehash all the requirements and benefits 
of starting a local chapter. Information on 
the upcoming mini-con in Singapore, as 
well as one in Europe, can also be found 
on pages 6-8.

In addition, we also have another cartoon 
from Emily Anthony, chronicling the trials 
and tribulations of a carnival caricature 
artist. (And this one is more for the ladies!!)  
And a sneak preview of the new American 
Caricature documentary in the works by 
Tom Faraci. Starting on page 12 we have an 
in-depth interview with Thierry Coquelet. 

As we went to press on our last issue, our 
founder, Buddy Rose, lost his battle with 
pancreatic cancer. A couple of our members 
who have known Buddy for a long time 
shared their thoughts and memories about 
the man. See the article starting on page 26. 

In the next issue 
Next month, we will introduce a couple 
of new segments. The first will be Ask an 
Agent.  For more info, see our ad on page 
25. Also, I would like to do a segment 
showing off studios. If you have a studio 
setup, we would love to see it. And if your 
studio isn’t at a point where you would 
like to share, then I would be happy to see 
your gig setup or gig bag. More info can 
be found on page 25, and our first entry 
for both of these will debut in the next 
issue. Send in your ideas, pictures and now 
video!

Be sure to take the survey at the end of 
this PDF so we can see how we are doing. 
The Pre- and Post-con issues will still be 
printed, but for the foreseeable future, the 
two issues in between will be interactive 
PDFs only. This newsletter will continue to 
evolve. Who knows what the format will 
be in another 20 years?

Debbie “debbo” Burmeister 
Exaggerated Features  
Editor/Art Director 
efeditor.isca@gmail.com

The cover
Our cover comes compliments of Rob Hren, winner of  best portfolio 
and best studio piece awards from the latest Annual ISCA convention. 
Starting with this issue, the winner of the best portfolio award will also 
get to provide the cover art for the spring issue the following year. You 
can see more of Rob’s work at  www.instagram.com/robillustration/

From the editor

If you see this icon,  
click for more info!

Underlined hyperlinks 
and Table of Contents  

are clickable too!

https://www.surveymonkey.com/s/HH7L6GB
mailto:efeditor.isca@gmail.com
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Nolan Harris
President

Welcome to the debut issue of the 
Interactive Exaggerated Features! It’s 
hard to believe that over the years this 
newsletter has evolved from an over-
size black-and-white newsprint peri-
odical, to a full-color glossy magazine 
that is now INTERACTIVE! It has been 
our goal to present our members with 
as much caricature content as possible. 
With that being said, I’m sure you will 
all agree that this edition of Exaggerat-
ed Features is the embodiment of our 
agenda! 

I would like to thank our editor, Debbie 
“Debbo” Burmeister, for making this 
revolutionary transition happen for us. 
Over the years, Debbie has dedicated 
so many hours of hard work to make 
this the best magazine it can be. She 
was instrumental in making this change 
happen and did not hesitate to dive 
in and embrace the new format.  In 
addition, I want to thank Beau “B Huff” 
Hufford for updating the design of 
the EF and ISCA logo. Beau has put so 
much time and love into our new look 
and has asked for nothing in return. He 
genuinely wants our organization to 
look as good as possible. Check out his 
article in this issue and you’ll see that 
his process was fueled by his love for 
this organization.

All right, enough bragging about the 
new EF! I have a few announcements! 
As you may or may not have heard on 
our recent editions of the ISCAST Pod-
cast, ALL former Gold Nosey winners 
can compete in every category once 
again. That’s right. We are lifting the 
“one and done” policy and are open-
ing the competition to every artist 
registered to compete, including the 
MASTERS. If the Pittsburgh Steelers 
can win multiple Super Bowls and Meryl 
Streep can win multiple Oscars, why 
can’t a caricature artist do the same? 
In addition, we have decided that the 
1st Place winner of the “Best Portfolio” 
competition will also be awarded an EF 
COVER for the following year. The 2014 
“Best Portfolio” winner, Rob Hren, dis-

played his skills by painting this issue’s 
beautiful cover, which is adorned with 
the not-so-beautiful faces of the current 
board.

Speaking of the current board, I would 
like to thank Matt, Chris, Jon and our 
NEW MANAGER CeCe for all of their 
hard work! Chris Moore has been doing 
a bang-up job managing the Bi-Week-
ly Facebook Contest. The artwork 
displayed from week to week continues 
to inspire and motivate all of us to get 
better and better with our craft. Jon 
Casey has taken our ISCAST to the next 
level after stepping in as a fill-in host 
during my wedding/honeymoon, which 
is why he has graduated to a full-on 
co-host! Keep your ears peeled for more 
amazing podcasts from Jon. Matt Zit-
man has been plugging away at some 
behind-the-scenes tasks that will come 
to fruition in a few months. Trust me 
when I say, Matt is going to blow your 
minds with his TOP SECRET project! 
Last but not least, CeCe has jumped 
into the depths of our crazy caricature 
world and is absolutely killing it as a 
manager! Thanks for keeping our world 
spinning, CeCe. You rock! 

In closing, I just want to say that I am 
so incredibly stoked to attend this 

year’s convention in Sandusky, Ohio. 
With guest speakers Jason Seiler, C.F. 
Payne and Torren Thomas, this “illustra-
tion-centric” convention was designed 
to inspire and push all of our attending 
members to create the best artwork 
possible. Stay tuned, as we have more 
announcements lined up that will make 
this convention the “must see” event of 
the decade!

Cheers,

Nolan Harris

Co-owner/Art Entertainer

Over The Line Art

Nolan Harris 

President International Society  
of Caricature Artists

iscaprez@gmail.com 
Instagram: @nolanium
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A word or two          
  from the Prez

https://www.facebook.com/groups/ISCAContest/?fref=ts
https://soundcloud.com/iscacaricatures
mailto:iscaprez@gmail.com
https://instagram.com/nolanium/
https://www.youtube.com/watch?v=N4h1RKDN9FM


A word or two          
  from the Prez

Click below  
for more info!

Click below  
for more info!
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https://soundcloud.com/iscacaricatures
http://instagram.com/iscacaricatures
https://www.youtube.com/channel/UCPW6iq2nBf2x5dvzHGy9YQA
https://www.facebook.com/groups/153696601431624/?fref=ts
https://www.facebook.com/groups/707556139363926/?ref=ts&fref=ts
https://www.facebook.com/groups/ISCAContest/?fref=ts


Guest Speakers

Jason Seiler,
C.F. Payne and 
Torren Thomas
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HOTEL INFORMATION:

Kalahari Resort and Waterpark
7000 Kalahari Dr. Sandusky, OH  44870 • 419.433.7200 

Call the Group Reservations Department: 855.875.7774

Be sure to mention the “2015 ISCA Convention”  
for our group rate of $99/night

REGISTER BY 10/9/15 TO GET THE ISCA  
DISCOUNTED RATE!

The ISCA Convention Package includes:
Luxurious Resort Amenities
Microwave
Refrigerator
Coffee Maker
Free high-speed Internet ac-
cess available
Hair Dryer
Telephone with voice mail
Tables and chairs

Ironing board and iron
In-room safe
32-inch flat screen television 
with pay-per-view movies
Complimentary access to 
Fitness Center
4 FREE Waterpark passes per 
room

 24th Annual  
ISCA Convention

November 8th-13th, 2015

Sandusky, OH

AIRPORT  
INFORMATION:

Cleveland Airport (CLE)  

52 miles away 

45 minutes away by car

SHUTTLE SERVICE 
Shuttle service is available. 

Please call Kalahari’s Concierge 
at (419) 433-7200, ext. 34089 for 

scheduling and pricing.

AIRPORT  
INFORMATION:

Cleveland Airport (CLE)  

52 miles away 

45 minutes away by car

SHUTTLE SERVICE 
Shuttle service is available. 

Please call Kalahari’s Concierge 
at (419) 433-7200, ext. 34089 for 

scheduling and pricing.
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http://caricature.org/news/view/18-2015-Convention-Guest-Speakers/
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REGISTRATION INFORMATION 

Go to http://caricature.org/page/general/convention/  
and click the “Register Now” button.

Simply fill out the form that pops up, and click “Reg-
ister Now.” 

You’ll be directed to PayPal, and you can pay with 
MasterCard, Visa, American Express, or Discover! 

You can also pay via check or money order.

 Send payments to:

ISCA 
P.O. box 12641 
North Kansas City, MO 64116 
USA 

EARLY REGISTRATION- MEMBER 
$215 (until 11:59pm on 8/31/15) 
Admission to all seminars, ice breaker 
reception, and awards banquet. Includes 
gallery space in the ballroom, voting 
rights and a convention T-shirt. Gold 
Members also receive admission to the 
VIP event.

REGULAR REGISTRATION-  
MEMBER 
$270 regular registration (9/1/14 - 11/1/15) 
Admission to all seminars, ice-breaker 
reception, and awards banquet. Includes 
gallery space in the ballroom, voting 
rights and a convention T-shirt. Gold 
Members also receive admission to the 
VIP event.

GUEST REGISTRATION 
$160 guest registration, regardless of 
registration date 
Guests receive entrance to the ballroom, 
the ice-breaker reception, and the awards 
banquet. Includes a convention t-shirt. 
(does not include seminar admission)

DAY PASS- MONDAY - THURSDAY 
$60 
Day Pass holders receive entrance to the 
seminars and ballroom, on the day that 
the pass is valid. Day Pass: Good for one 
day,  Monday through Thursday 

DAY PASS- FRIDAY   
$100 
Day Pass holders on Friday, 11/22 receive 
entrance to seminars and to the Awards 
Banquet.

FRIENDS & FAMILY PASS  
$20 (until 11/18/2015) 
Allows the guest of a paid member en-
trance into the ballroom for the day of the 
pass only. Must be escorted by the ISCA 
member at all times. (nothing else): $20 
per person per day from Monday thtough 
Thursday (this does not include the ice 
breaker or the Awards Banquet night)

GOLD MEMBER- VIP GUEST PASS 
$25 (until 11/16/2015) 
ISCA Gold Members may purchase a 
guest pass to the VIP Event.

ISCA CONVENTION 
REFUND POLICY

100% of your registration 
fee will be refunded if you 
cancel by 9/1/15

75% of your registration 
fee will be refunded if you 
cancel by 10/1/15

50% of your registration 
fee will be refunded if you 
cancel by 10/15/15

You also have the option 
to carry over your regis-
tration fees to the 2016 
convention by contacting 
the ISCA Manager. 
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Uniquely 
Singapore

Singapore is an amazing island-nation. 
This garden city blends Chinese, Malay, 
Indian, Arab and English cultures. The 
unique ethnic tapestry of the country 
offers visitors plenty of choices when it 
comes to culinary and sightseeing oppor-
tunities. There are so many things to see 
and do (www.govacation.sg). The ex-
cellent city infrastructure enables visitors 
to enjoy the various attractions and sites 
in a clean, safe and green environment. 

Singapore is accessible via the world-
class Changi Airport (Airport code SIN). 
The train system is fast, clean and effi-
cient. The public transportation is rated 
at the highest levels, but still, walking is 
certainly a great way to explore different 
parts of the city.

This modern metropolis makes people 
feel safe even if they walk along the 
streets alone. The multi-national aspect 
is another notable attraction, as nearly 
one quarter of the population of Singa-
pore consists of many people from other 
parts of the world. 

It’s a jubilant time in Singapore as we 

celebrate our 50th year of independence, 
and we are happy that ISCA is part of 
that celebration. It will be a fun occasion.

For more information, please visit our 
website, www.caricature.sg. We are still 
accepting registrations.

PARTICIPATION FEE:  
$150 USD

HOTEL  
ACCOMMODATION
Economy Hotel:  
H81 Premier Star  
@ USD $44 per night
Business Hotel:  
V Hotel Lavender  
@ USD $119 per night
Bus shuttle provided to  
convention venue.

CONVENTION BRIEF 
SCHEDULE & VENUE
Day 1: Retail competition, 
exhibition viewing, ice-breaker 
party @ Esplanade – Theatres 
on the bay
Day 2 & 3: Seminars & compe-
tition drawing open 24 hours @ 
Goodman Arts Centre
Day 4: Voting & Award presen-
tation @ Goodman Arts Centre



Design is, at its core, communication and problem solving.  
When a client is asking for a design and in this case logo 
design, what they’re really asking is for you to solve a problem 
of identity. That doesn’t always mean their current identity is a 
problem, but it probably means that it’s time for an update.  

The designer’s job is to visually communicate the business or 
organization in the simplest, most versatile way possible. It 
needs to complement the name and, at the same time, in a 
day when we have pretty much seen it all, be original. Much 
like caricatures, what you leave out is just as important as 
what you include.  

I have been designing logos and consulting on brand identities for over a decade, and when the opportunity 
came for me to pitch some rebranding ideas to ISCA I was really excited. I have been a member since 2003, 
and to be able to rebrand an organization you are invested in and love, it’s truly a great honor. 

The board asked me to share my pitch package with the ISCA members to illustrate my process and the 
thinking behind the design choices I made.

In the case of the ISCA and EF logos, it was time to update two brands that are so special to its members but, 
to an outside world, relatively unknown. I tackled these problems with two things in mind: Keep It Simple.  
Make It Bold.  

Below are my notes to the board describing my thought process and explaining each decision.

The purpose of this rebranding package is to serve the International Society of Caricature Artists with a fresh, 
relevant approach on their creative brand. It is a typographical logo meant to be a clear representation of the 
letters I,S,C, and A as well as suggest three key associated messages:  

1. We are artists.  
2. Our members are from around the world.  
3. Our society is focused on caricature and cartoon.

I - The “i” represents a pencil or marker. It both points to the sky and serves as the point in which the world 
spins upon. The world, which is the dot of the “i” and represents the international aspect of the society. The “i” 
also represents the individual that holds the international on its shoulders and reminds the members that we 
are each one single part of a worldwide collective group.

A - The “a” in the logo is meant to be subtle at first and unmistakable thereafter. We are an organization that 
celebrates the face. We focus on its features as our main purpose and it is the key ingredient to what the 
society stands for. I wanted to continue the tradition of using the face but I wanted to make that reference 
more clever, updated and bold. The past logo was somewhat dated and did not work well small or in one 
color. The face in the “a” keeps with the tradition, nods at the society’s focus and makes the logo individual.“  

Pitch Package

My process with logos and identity packages usually follows this path through production: 

1. Research the hell out of my subject. All clients get a questionaire to make sure I’m not shooting blind.  In 
this case, I knew who they were and what I thought they needed.

2. Sketch like crazy. Work through all the really obvious bad and good choices.

3. Finish an idea to vectored completion. I work in Illustrator.

4. Change it. Copy. Paste. Repeat. This is the part of the process where you start to really make the best 
tweaks and solutions.

5. Stare at it for hours, days, weeks, whatever. If it still works after you live with it, it’s right. The same cannot 
be said for people. Trust me.

6. Deliver it. When I am ready to go to hell and back to support my decisions, I put it out there.  If I get to this 
point and the client doesnt like it, I’m the wrong person for the job or they have completely lied about what 
they want. 

7. Talk about it in the new digital version of Exaggerated Features.

DESIGN BRIEF

WWW.BEEHUFF.COM
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NAME: Nolan Harris 
COMPANY: ISCA 
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A WORLD DRAWN TOGETHER!

international society of caricature artists

Date: 1/3/2015

Mr. Nolan Harris
President
ISCA
120 blah St.
Seattle, WA
28198

Dear Nolan:

Fusce neque mi, consectetuer gravida, convallis ac, varius a, pede. Fusce pellentesque pretium quam. 
Ut luctus, justo id volutpat iaculis, est diam pulvinar sem, quis bibendum turpis dui eget mauris. Sed in 
mauris. Ut massa. Pellentesque condimentum felis nec sapien. Integer posuere elit at turpis. Nulla 
facilisi. Sed sapien ipsum, commodo ut, facilisis vitae, ultrices non, metus. Aenean non nulla. Curabitur 
molestie volutpat magna. Vestibulum tempor faucibus nisi. Pellentesque vitae enim. 

Aliquam rhoncus volutpat mauris. Sed auctor. Donec tincidunt velit et tellus. Donec sed augue eget 
lacus placerat adipiscing. Ut convallis suscipit nulla. Morbi posuere ullamcorper ligula. Duis sit amet 
odio nec lorem ornare gravida. Suspendisse ante nulla, gravida quis, eleifend sit amet, placerat eget, 
purus. Sed egestas magna ut erat. Vivamus euismod, odio id mattis porttitor, tellus nisl consectetuer 
turpis, ut auctor enim justo euismod nulla. Fusce eget diam vulputate massa tempor tempor. 

In ante. Phasellus convallis, nisl in vestibulum facilisis, lacus pede bibendum urna, dapibus 
pellentesque eros magna sed nibh. Etiam tortor arcu, porta nec, laoreet quis, mollis in, libero. Aenean 
dapibus est a metus. In sit amet elit. Pellentesque luctus lacus scelerisque arcu. Cras mattis diam. Sed 
molestie, lectus id bibendum luctus, magna orci luctus quam, et auctor urna diam sit amet ligula. Sed 
purus dui, suscipit et, malesuada non, also, you suck balls consectetuer in, augue. Proin et sapien. 
Maecenas aliquam, nibh id aliquet tincidunt, ante neque pulvinar mauris, sit amet fermentum nibh 
augue mollis risus. Mauris porttitor varius mauris. Vivamus in urna et sem accumsan imperdiet. Aenean 
fringilla, eros tincidunt gravida elementum, justo eros pharetra felis, in rhoncus arcu lectus non enim. 
Phasellus odio tortor, mattis ut, mattis elementum, luctus at, orci.

Sincerely,
Matthew Zitaman
The Vice

I started to think about a tagline that �t the needs of the organization and made sense to people not only 
who knew what we did, but spoke to someone who had no clue what ISCA meant.  When I think about the 
people in the ISCA, I think about a massive amount of talent from all over.  People who travel both physically 
and mentally from a place to join each other through a common art form, be it on the Internet or mini-cons 
or the main convention. Each person is brought together by the love of caricature.  We can’t help but be 
drawn to the convention, to its members and to an ideology that connects us for the rest of our lives.  We 
draw together.  We are drawn together.  We are the world.  OK, that last one is not mine, but you get the idea. 

What the EF?

After I delivered the ISCA 
logo to Nolan and the team, 
they asked if I had any ideas 
for the EF cover logo as well.  

My main thoughts were that 
it could be simpli�ed, placed 
in one color and be prepared 
for color variations depend-
ing on the issues’ topics. I 
don’t think it needs to be 
wacky or have an extremely 
strong presence. It needs to 
be legible and let the 
content and cover art be the 
commanding force.  

I am extremely honored to 
have had the opportunity to 
design for the ISCA brand. I 
hope the new identity does the 
job it was meant to do by 
creating a whole new era of an 
organization that brings the 
world’s greatest talents togeth-
er.  I’m better for it, and I can’t 
imagine a world without this 
amazing life-changing brand!

-Beau    
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Enter  
for your chance 

to win!

Submit an article, cartoon or showcase item 
to efeditor.isca@gmail.com. If your submission 

is printed in Exaggerated Features, you will 
be entered in the drawing at the 2015 Annual 

Convention for an Apple Store Gift Card!

Deadline for the next issue: July 1st, 2015

Members must be in good standing at the time of submission and 
during the time of the entire annual convention to be eligible to win. 
Winners from previous years are ineligible to win again. Drawing to 
be conducted at the awards banquet from all submissions printed in 
the previous four issues. Printed showcase, panel/one-page cartoons 
= 1 entry. Printed full-page articles or longer articles =2 entries, How-to 
articles, and two-page cartoons = 3 entries. 

http://www.caricature.sg
mailto:efeditor.isca@gmail.com
http://frankfurtminicon.blogspot.de


Design is, at its core, communication and problem solving.  
When a client is asking for a design and in this case logo 
design, what they’re really asking is for you to solve a problem 
of identity. That doesn’t always mean their current identity is a 
problem, but it probably means that it’s time for an update.  

The designer’s job is to visually communicate the business or 
organization in the simplest, most versatile way possible. It 
needs to complement the name and, at the same time, in a 
day when we have pretty much seen it all, be original. Much 
like caricatures, what you leave out is just as important as 
what you include.  

I have been designing logos and consulting on brand identities for over a decade, and when the opportunity 
came for me to pitch some rebranding ideas to ISCA I was really excited. I have been a member since 2003, 
and to be able to rebrand an organization you are invested in and love, it’s truly a great honor. 

The board asked me to share my pitch package with the ISCA members to illustrate my process and the 
thinking behind the design choices I made.

In the case of the ISCA and EF logos, it was time to update two brands that are so special to its members but, 
to an outside world, relatively unknown. I tackled these problems with two things in mind: Keep It Simple.  
Make It Bold.  

Below are my notes to the board describing my thought process and explaining each decision.

The purpose of this rebranding package is to serve the International Society of Caricature Artists with a fresh, 
relevant approach on their creative brand. It is a typographical logo meant to be a clear representation of the 
letters I,S,C, and A as well as suggest three key associated messages:  

1. We are artists.  
2. Our members are from around the world.  
3. Our society is focused on caricature and cartoon.

I - The “i” represents a pencil or marker. It both points to the sky and serves as the point in which the world 
spins upon. The world, which is the dot of the “i” and represents the international aspect of the society. The “i” 
also represents the individual that holds the international on its shoulders and reminds the members that we 
are each one single part of a worldwide collective group.

A - The “a” in the logo is meant to be subtle at first and unmistakable thereafter. We are an organization that 
celebrates the face. We focus on its features as our main purpose and it is the key ingredient to what the 
society stands for. I wanted to continue the tradition of using the face but I wanted to make that reference 
more clever, updated and bold. The past logo was somewhat dated and did not work well small or in one 
color. The face in the “a” keeps with the tradition, nods at the society’s focus and makes the logo individual.“  

Pitch Package

My process with logos and identity packages usually follows this path through production: 

1. Research the hell out of my subject. All clients get a questionaire to make sure I’m not shooting blind.  In 
this case, I knew who they were and what I thought they needed.

2. Sketch like crazy. Work through all the really obvious bad and good choices.

3. Finish an idea to vectored completion. I work in Illustrator.

4. Change it. Copy. Paste. Repeat. This is the part of the process where you start to really make the best 
tweaks and solutions.

5. Stare at it for hours, days, weeks, whatever. If it still works after you live with it, it’s right. The same cannot 
be said for people. Trust me.

6. Deliver it. When I am ready to go to hell and back to support my decisions, I put it out there.  If I get to this 
point and the client doesnt like it, I’m the wrong person for the job or they have completely lied about what 
they want. 

7. Talk about it in the new digital version of Exaggerated Features.
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international society of caricature artists

Date: 1/3/2015

Mr. Nolan Harris
President
ISCA
120 blah St.
Seattle, WA
28198

Dear Nolan:

Fusce neque mi, consectetuer gravida, convallis ac, varius a, pede. Fusce pellentesque pretium quam. 
Ut luctus, justo id volutpat iaculis, est diam pulvinar sem, quis bibendum turpis dui eget mauris. Sed in 
mauris. Ut massa. Pellentesque condimentum felis nec sapien. Integer posuere elit at turpis. Nulla 
facilisi. Sed sapien ipsum, commodo ut, facilisis vitae, ultrices non, metus. Aenean non nulla. Curabitur 
molestie volutpat magna. Vestibulum tempor faucibus nisi. Pellentesque vitae enim. 

Aliquam rhoncus volutpat mauris. Sed auctor. Donec tincidunt velit et tellus. Donec sed augue eget 
lacus placerat adipiscing. Ut convallis suscipit nulla. Morbi posuere ullamcorper ligula. Duis sit amet 
odio nec lorem ornare gravida. Suspendisse ante nulla, gravida quis, eleifend sit amet, placerat eget, 
purus. Sed egestas magna ut erat. Vivamus euismod, odio id mattis porttitor, tellus nisl consectetuer 
turpis, ut auctor enim justo euismod nulla. Fusce eget diam vulputate massa tempor tempor. 

In ante. Phasellus convallis, nisl in vestibulum facilisis, lacus pede bibendum urna, dapibus 
pellentesque eros magna sed nibh. Etiam tortor arcu, porta nec, laoreet quis, mollis in, libero. Aenean 
dapibus est a metus. In sit amet elit. Pellentesque luctus lacus scelerisque arcu. Cras mattis diam. Sed 
molestie, lectus id bibendum luctus, magna orci luctus quam, et auctor urna diam sit amet ligula. Sed 
purus dui, suscipit et, malesuada non, also, you suck balls consectetuer in, augue. Proin et sapien. 
Maecenas aliquam, nibh id aliquet tincidunt, ante neque pulvinar mauris, sit amet fermentum nibh 
augue mollis risus. Mauris porttitor varius mauris. Vivamus in urna et sem accumsan imperdiet. Aenean 
fringilla, eros tincidunt gravida elementum, justo eros pharetra felis, in rhoncus arcu lectus non enim. 
Phasellus odio tortor, mattis ut, mattis elementum, luctus at, orci.

Sincerely,
Matthew Zitaman
The Vice

I started to think about a tagline that �t the needs of the organization and made sense to people not only 
who knew what we did, but spoke to someone who had no clue what ISCA meant.  When I think about the 
people in the ISCA, I think about a massive amount of talent from all over.  People who travel both physically 
and mentally from a place to join each other through a common art form, be it on the Internet or mini-cons 
or the main convention. Each person is brought together by the love of caricature.  We can’t help but be 
drawn to the convention, to its members and to an ideology that connects us for the rest of our lives.  We 
draw together.  We are drawn together.  We are the world.  OK, that last one is not mine, but you get the idea. 

What the EF?

After I delivered the ISCA 
logo to Nolan and the team, 
they asked if I had any ideas 
for the EF cover logo as well.  

My main thoughts were that 
it could be simpli�ed, placed 
in one color and be prepared 
for color variations depend-
ing on the issues’ topics. I 
don’t think it needs to be 
wacky or have an extremely 
strong presence. It needs to 
be legible and let the 
content and cover art be the 
commanding force.  

I am extremely honored to 
have had the opportunity to 
design for the ISCA brand. I 
hope the new identity does the 
job it was meant to do by 
creating a whole new era of an 
organization that brings the 
world’s greatest talents togeth-
er.  I’m better for it, and I can’t 
imagine a world without this 
amazing life-changing brand!

-Beau    
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Design is, at its core, communication and problem solving.  
When a client is asking for a design and in this case logo 
design, what they’re really asking is for you to solve a problem 
of identity. That doesn’t always mean their current identity is a 
problem, but it probably means that it’s time for an update.  

The designer’s job is to visually communicate the business or 
organization in the simplest, most versatile way possible. It 
needs to complement the name and, at the same time, in a 
day when we have pretty much seen it all, be original. Much 
like caricatures, what you leave out is just as important as 
what you include.  

I have been designing logos and consulting on brand identities for over a decade, and when the opportunity 
came for me to pitch some rebranding ideas to ISCA I was really excited. I have been a member since 2003, 
and to be able to rebrand an organization you are invested in and love, it’s truly a great honor. 

The board asked me to share my pitch package with the ISCA members to illustrate my process and the 
thinking behind the design choices I made.

In the case of the ISCA and EF logos, it was time to update two brands that are so special to its members but, 
to an outside world, relatively unknown. I tackled these problems with two things in mind: Keep It Simple.  
Make It Bold.  

Below are my notes to the board describing my thought process and explaining each decision.

The purpose of this rebranding package is to serve the International Society of Caricature Artists with a fresh, 
relevant approach on their creative brand. It is a typographical logo meant to be a clear representation of the 
letters I,S,C, and A as well as suggest three key associated messages:  

1. We are artists.  
2. Our members are from around the world.  
3. Our society is focused on caricature and cartoon.

I - The “i” represents a pencil or marker. It both points to the sky and serves as the point in which the world 
spins upon. The world, which is the dot of the “i” and represents the international aspect of the society. The “i” 
also represents the individual that holds the international on its shoulders and reminds the members that we 
are each one single part of a worldwide collective group.

A - The “a” in the logo is meant to be subtle at first and unmistakable thereafter. We are an organization that 
celebrates the face. We focus on its features as our main purpose and it is the key ingredient to what the 
society stands for. I wanted to continue the tradition of using the face but I wanted to make that reference 
more clever, updated and bold. The past logo was somewhat dated and did not work well small or in one 
color. The face in the “a” keeps with the tradition, nods at the society’s focus and makes the logo individual.“  

My process with logos and identity packages usually follows this path through production: 

1. Research the hell out of my subject. All clients get a questionaire to make sure I’m not shooting blind.  In 
this case, I knew who they were and what I thought they needed.

2. Sketch like crazy. Work through all the really obvious bad and good choices.

3. Finish an idea to vectored completion. I work in Illustrator.

4. Change it. Copy. Paste. Repeat. This is the part of the process where you start to really make the best 
tweaks and solutions.

5. Stare at it for hours, days, weeks, whatever. If it still works after you live with it, it’s right. The same cannot 
be said for people. Trust me.

6. Deliver it. When I am ready to go to hell and back to support my decisions, I put it out there.  If I get to this 
point and the client doesnt like it, I’m the wrong person for the job or they have completely lied about what 
they want. 

7. Talk about it in the new digital version of Exaggerated Features.
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draw together.  We are drawn together.  We are the world.  OK, that last one is not mine, but you get the idea. 

What the EF?

After I delivered the ISCA 
logo to Nolan and the team, 
they asked if I had any ideas 
for the EF cover logo as well.  

My main thoughts were that 
it could be simpli�ed, placed 
in one color and be prepared 
for color variations depend-
ing on the issues’ topics. I 
don’t think it needs to be 
wacky or have an extremely 
strong presence. It needs to 
be legible and let the 
content and cover art be the 
commanding force.  

I am extremely honored to 
have had the opportunity to 
design for the ISCA brand. I 
hope the new identity does the 
job it was meant to do by 
creating a whole new era of an 
organization that brings the 
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society stands for. I wanted to continue the tradition of using the face but I wanted to make that reference 
more clever, updated and bold. The past logo was somewhat dated and did not work well small or in one 
color. The face in the “a” keeps with the tradition, nods at the society’s focus and makes the logo individual.“  

My process with logos and identity packages usually follows this path through production: 

1. Research the hell out of my subject. All clients get a questionaire to make sure I’m not shooting blind.  In 
this case, I knew who they were and what I thought they needed.

2. Sketch like crazy. Work through all the really obvious bad and good choices.

3. Finish an idea to vectored completion. I work in Illustrator.

4. Change it. Copy. Paste. Repeat. This is the part of the process where you start to really make the best 
tweaks and solutions.

5. Stare at it for hours, days, weeks, whatever. If it still works after you live with it, it’s right. The same cannot 
be said for people. Trust me.

6. Deliver it. When I am ready to go to hell and back to support my decisions, I put it out there.  If I get to this 
point and the client doesnt like it, I’m the wrong person for the job or they have completely lied about what 
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7. Talk about it in the new digital version of Exaggerated Features.

I started to think about a tagline that �t the needs of the organization and made sense to people not only 
who knew what we did, but spoke to someone who had no clue what ISCA meant.  When I think about the 
people in the ISCA, I think about a massive amount of talent from all over.  People who travel both physically 
and mentally from a place to join each other through a common art form, be it on the Internet or mini-cons 
or the main convention. Each person is brought together by the love of caricature.  We can’t help but be 
drawn to the convention, to its members and to an ideology that connects us for the rest of our lives.  We 
draw together.  We are drawn together.  We are the world.  OK, that last one is not mine, but you get the idea. 

What the EF?

After I delivered the ISCA 
logo to Nolan and the team, 
they asked if I had any ideas 
for the EF cover logo as well.  

My main thoughts were that 
it could be simpli�ed, placed 
in one color and be prepared 
for color variations depend-
ing on the issues’ topics. I 
don’t think it needs to be 
wacky or have an extremely 
strong presence. It needs to 
be legible and let the 
content and cover art be the 
commanding force.  

Tagline, You’re It!

I am extremely honored to 
have had the opportunity to 
design for the ISCA brand. I 
hope the new identity does the 
job it was meant to do by 
creating a whole new era of an 
organization that brings the 
world’s greatest talents togeth-
er.  I’m better for it, and I can’t 
imagine a world without this 
amazing life-changing brand!

-Beau    

Pitch Idea

Thank You!
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It was a gift to meet Thierry Coquelet 
and an honor to have the opportunity 
to talk to him for the members of 
ISCA.  In life, when you encounter a 

soul like Thierry, you know you are in the 
presence of someone very special. He 
is a gentle, kind and thoughtful human 
being, and this translates through his 
expression as an artist. He was recently 
a guest speaker at Eurocature 2014 in 
Vienna, Austria. It is here where he took 
time to share his thoughts on his artistic 
philosophy and techniques.  

Thierry Coquelet is from Angers, France, 
and works in the architecture field. He is 
also an accomplished artist and cari-
caturist. Thirty of his caricatures were 
recently published in the book “Wanted!” 
which features caricature drawings of 
cowboys and Indians by seven pivotal 
caricature artists of our modern time. 

In addition, he is currently working on 
a book with Jean-Marc Borot and (Jim) 
Maëster that will be published in the 
near future.  

When do you first remember being 
interested in art? 

My first interest in art was when I was 6 
or 7, watching my father draw and paint. 
I loved to watch him create figurative 
landscape paintings as an amateur artist, 
and as a child his work was very realistic 
to me. I tried to reproduce what I saw 
him create. My dad is a part of me, and 
my artwork. I actually began drawing 
before I could write.

You often use a ballpoint pen for your 
caricatures. This is not a very forgiving 
tool. Why do you choose to use the 
ballpoint pen?

I use a ballpoint pen with my architec-
ture renderings, so it is a tool I always 
have around me. It was just a natural 
transition for me to use it with my car-
icatures in my art. I have been drawing 
with a ballpoint pen since the 1970s.  Al-
though people said it was not popular to 
draw with it —it was obvious to me —a 
Pilot Fine for renderings and sometimes 
a Bic Cristal for sketches. The Pilot Fine 
allows me to draw very thin and straight 
lines, while the Bic, with its bigger ball, 
is a softer and more flexible tool. I use 
one or the other, depending on both 
the kind of drawing and paper being 
used.  Some people, when they look at 
my work containing a lot of blackness, 
think it is some sort of print work, but 
it is created with a pen. The ballpoint 
pen is a tool with many constraints. The 
main disadvantage of a ballpoint pen 
is that you can’t erase like with a pencil 

Searching for the Soul 
with Thierry Coquelet By Tasiir Franz  

and Amy Aboud
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and if I make a mistake, I have to start the 
drawing again. Another disadvantage is 
when you begin a line, it can make an ink 
droplet. I will sometimes use a paintbrush 
with white acrylic to hide the ink droplets. 
The drawings I do with the pen are very 
small.  Most of them can easily fit on an 
A5 format. The time I spend on even the 
smallest drawings is a very long time. I use 
a lot of crosshatching. The first thing that 
comes to mind when I think of cross-
hatching is the work of Gustave Doré, the 
famous French painter and engraver of the 
19th century. What I learn from looking at 
his work is that crosshatching is a way to 
develop volume, not just shades of gray.

You have a very unique and beautiful 
way of looking at the creation of a piece 
of art.  Talk to us a little bit about how 
you come up with the concept for your 
pieces.  

I have a certain freedom, being a non-
professional, to draw the things I want to 
draw, not politicians or pop culture, but 
what I want to draw. The act of NOT draw-
ing these characters is just as important 
to me as drawing the things that ARE 
important to me.

When I look at reference photos, I look for 
both the likeness and for the soul of the 
person in the photos. When I first work on 
a piece, I do not go for the likeness. I work 
on the likeness afterwards. Finding a like-
ness is part of the research process. It is 
the emotional part of the photo that is the 
main focus for me.  Likeness is based on 
emotions, not the opposite. This is not a 
choice that I made consciously, but rather 
I just noticed that it happened to develop 
this way, for me. Many caricature artists 
work differently. Some begin with the 
physical likeness and they find the soul of 
their subject during this exploration. In the 
same way, some musicians start a song by 
writing the music before the lyrics, while 
others create the opposite way. 

I have spoken with other caricature artists 
and we have come to the conclusion that 
80 percent of the drawing is the technical 
work —like the structure, the shapes, the 
texture of the skin, the hair, etc… But, 
there is 20 percent of the drawing that is 
invisible, that we only feel.  This 20 percent 
is that which captures the personality of 
the person, what the person is like on the 
inside… the soul of the person, their truth.  
It is this 20 percent that validates the tech-
nical work on the 80 percent.  

There is still a balance between tech-
nique and emotion. Sometimes the way I 
exaggerate or render the piece can make 

Searching for the Soul 
with Thierry Coquelet
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Émile Zola

Zola is a well-known French 
writer from the end of the 
19th century. But more than 
a writer, he was a humanist 
and took part in the famous 
Dreyfus affair in order to 
prove that Dreyfus was inno-
cent. The reference picture 
was a good sample of the 
special natural light used in 
photography at this time that 
I enjoy a lot.

Ballpoint pen on paper - 2010

Colette 

With Colette, the hair was 
a challenge. I drew lots of 
shapes into the hair, imag-
ining it was a kind of “fog-
gy-smoky-cottony” cloud put 
on her head, something like 
a joyful vermicelli soup. She 
was a wonderful writer and a 
free-spirited woman.

Ballpoint pen on paper and 
digital - 2009

James Brown

Sometimes when I do a piece, 
I try to attack a particular 
technique. This goal with 
James Brown was to achieve 
very precise hatching in pen-
cil. The grain and texture of 
his skin in the photo is what 
captured me, and this is what 
I tried to capture.  

Graphite on paper and digital 
- 2013
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the SOUL likeness better. For example, 
if I had chosen to use watercolor to 
paint Marlene Dietrich based on the 
same shapes, I do not think I would have 
arrived so closely to a soul likeness, in 
the end.  (I’m not a good watercolorist!) 
The subject is important, but so is the 
execution.

Tell us about your execution process…

When I used to do portraits, I felt the 
look of the eyes was very important. I 
used what I knew about portraits and 
applied it to caricature. I found it worked. 
I found caricature can express as many 
things as portrait. I also used what I 
knew about architecture to caricature. It 
can take me between 2 days and 1 week 
to complete a work. Some caricatures 
come easy, and others are hard to pen.  

So, in my first sketches, I try to catch 
the emotion inspired by the reference 
picture I chose. Thus I try to connect to 
the person I am drawing. Of course, I 
also try to find a way to the physical 
likeness, but this is not the main goal 
at that time. These first sketches look 
much more like dirty doodles than what 
we can expect from real sketches. When 
a sketch becomes interesting to me, I 
scan it in order to start fixing the shapes 
on the screen, always according to my 

feelings about this person. The digital 
process allows me to cut, move, stretch, 
reduce or expand all the parts of the face 
very quickly and easily. Then I print the 
result, put the print on the light table, 
draw another sketch from this one, scan 
it again, etc., until I’m quite satisfied 
with the result. At the end, I do a final 
rendering. As you can see, this is a much 
more sensitive than intellectual exercise. 
In a way, it looks like modeling on a sort 
of architecture, a structure that must 
become stronger and more efficient, 
step by step.

I have a technique that I have developed 
that works for me, my life and my day 
job. I work a little in the morning, a little 
in the afternoon and then a little in the 
evening. These breaks allow me to come 
back and see things with fresh eyes. I 
both benefit from and allow for time 
between stages of creating my drawings. 

Some of your reference photos 
are very old and grainy, like your 
reference for your Tolstoy drawing.  
How do see things within a grainy 
photo?

Sometimes you can’t see things, so 
you look at yourself and ask, “What 
does this wrinkle look like on me?” and 
then re-create it. With Tolstoy, I had 

to IMAGINE his beard. I also wanted 
to create whimsical movement in the 
drawing. I could not reproduce the beard 
because the photo was blurred, due to 
its bad resolution. So, on another piece 
of paper, I doodled what I thought his 
beard would look like, and used a lot of 
movement. Then when I found some-
thing I liked, I added it to the drawing.  
When you are working from a bad photo, 
you have to use the imagination. When 
I use my imagination, it is MY opinion 
being added to the piece. I normally try 
not to do this. When I draw, normally, I 
try to put the opinion of the character 
I am drawing into the piece, so I like to 
try to stick to the photo a bit more. A 
drawing is a lot like a documentary of 
the character’s life. When we exagger-
ate, we are already using a great deal of 
our imagination, our “opinion,” in the 
piece. So, I do not try to put myself in 
the drawing too much more beyond the 
exaggeration, but rather make it like a 
documentary of the person I am draw-
ing. There is a spirited game between 
me and the characters I am drawing. The 
drawing will actually speak to me as it’s 
being created and tell me how to render 
it. Sometimes, I want to draw fast and 
use fewer lines so a piece will go quicker.  
But, then the character of the piece will 
demand more lines as I am creating, and 

Samuel Beckett

I really enjoyed working on 
Beckett because it allowed me 
to work on the textures and 
wrinkles in his face. 

Ballpoint pen on paper - 2009

Charles Bronson

This piece was published in “WANTED!”  
Lots of people have caricatured Charles 
Bronson.  The challenge here was to find 
something fresh and new.

Graphite on Bristol board - 2012

Michelle Pfeiffer

In the reference, Michelle’s look was 
very cold.  I tried to make her face 
look cold with sharp angles.

Ballpoint pen on paper and digital 
- 2011



it will take more time.  

I prefer drawing from a photograph than 
from the real life except for landscapes—
it’s easier.  In a way, I guess it would not 
work if I call Woody Allen or Michelle 
Pfeiffer to tell them, “Hello, would you 
come at home today because I’d like to 
draw a caricature of you?” On a photo, 
you have the light and the lines all in 
front of you, and all the time you need. If 
I can’t get a drawing to work exactly off 
the photo, I will draw without the photo 
and use my imagination, using what I 
remember from the drawing.  I then will 
look at the photo again and tighten the 
drawing. One of the things I like about 
old photography is many times there is a 
special light on the subject and darkness 
in the background. Pieces with darkness 
or lots of shadow in the background take 
forever. Sometimes I draw a character 
from the 19th century and I choose not 
to represent the dark background — just 
a halo around the head and the shoul-
ders— and it seems like something is 
missing. Sometimes the background 
is very important because it gives the 
character its depth.   

What are some caricatures where you 
are satisfied with your outcome?

Well, I am not really satisfied with any 
of them, always considering that each 
drawing is the sketch for the next one.  
But, the pieces that do work for me 
are usually the ones that I took great 
pleasure in creating. For example, I 
took pleasure in creating both Marlene 
Dietrich and Virginia Woolf. Sometimes 
I feel like the character of the piece will 
speak to me and tell me what to do. For 
example, Virginia Woolf would talk with 
me and say, “Let’s go… let’s try this … 
let’s keep going.” With Woolf, I asked 
myself three questions before doing her 
caricature: (1) Can I draw someone so 
tortured and tragic? (2) Is it decent to 
draw someone so tortured and tragic? 
(3) How do I do this?  I spent a long time 
with the drawing of her, and with her in 
spirit as I drew her. I found her company 
to be quite pleasant.

My friend Jean Mulatier says he stays 
humble when he draws because when 
one reproduces a person’s soul, it is not 
yours, it is theirs, and you have to ask 
the subject what is the good way to 
present them.  

What makes a caricature successful  
to you? 

LIKENESS.  

Who are some caricature artists whom 
you admire?

Two people I admire tremendously, from 
when I was young, are Jean Mulatier and 
Jim Maëster. I consider them to be mas-
ters. I discovered Mulatier on Saturdays 
watching a TV show called “Tac au tac” 
doing a caricature of Leonid Brezhnev. 
The way he drew faces seemed to be in 
perfect harmony with each other. What 
inspired me long-term with Mulatier was 
how he sculpted the faces. It is perfect 
the way he establishes the balance 
between the plains and the crevices in 
the face.  What also is very impressive 
is the balance in the humanness in his 
drawings and the respect he has toward 
his subject. He has wonderful accuracy 
in his portrayal and the likeness.  

His work in the 1970s was really revolu-

tionary in the world of caricature. It had 
the precision of a photograph at that 
time. His works were published world-
wide. Mulatier drew his Jimmy Carter 
Time Magazine cover with a “000” brush. 
In other words, this is a brush with may-
be 1 hair. It took him a week to do the 
teeth. Over time, he simplified his work 
by applying the crosshatching technique. 
He has evolved his crosshatching in a 
personal way where it is almost like a 
personal calligraphy. 

In describing his work, he said he does 
not distort, but he alters the proportions. 
Something he taught me was NOT to be 
aggressive, but to focus on the likeness. 
Sometimes the enthusiasm we have 
toward caricature can turn us toward 
cynicism. Mulatier says one must NOT 
exaggerate exaggerations. Accentuation 
of a certain trait on the face, a reaction 
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Agatha Christie  

She was a strong woman with a sweet porcelain complexion. Her face with this 
amazing haircut was very funny to study. Ballpoint pen on paper and digital - 2009

https://youtu.be/ZzIXVK8vIP0


of cause and effect, is just the tip of the 
iceberg (for example, making a big nose 
big).   It is evident and easy to decode 
this in his work and much more diffi-
cult to put it into practice! He is a great 
teacher.  Even as a child —everything 
seemed clear to me in his works. Many 
people compare my work to his work, 
which I consider a great honor, but he is 
a mountain and I am a pebble. 

The other person who influenced me 
intensely is Jim Maëster. Maëster always 
introduces the second soul into his draw-
ings. For example, it is easy to get lost in 
the look of his wonderful caricature of 
Marilyn Monroe.  

Maëster is very popular in comics in 

France. What I liked about his comics 
is they are very dense with a lot of 
movement in them. His work is full of 
humor and contains lots of caricatures 
of famous people and parodies with film 
and TV. You have to read his works more 
than once to find all the details he has 
hidden in his comics. The spirit of his 
work invokes the spirit of Mad Magazine. 
Maëster himself talks a lot about the 
admiration he has for people like Mort 
Drucker. Always the comic book artist —
he also exaggerates the background, the 
accessories and the body. Many times 
with caricature the focus is only a draw-
ing of the face, but Maëster includes 
the body, background and accessories 

—what the French call the secondary 
traits. He does not forget to exaggerate 
the ears, for example, and the clothing 
folds. I mention this because I forget 
to exaggerate the ears sometimes. He 
is also wonderful at exaggerating the 
hands. This is something else I admire 

—the hands are considered difficult to 
draw. One of the things he masters well 
is he makes it all about the whole piece, 
and it all fits together. It’s not just a face. 
He also is the best in caricaturing female 
faces in comics, from my own point of 
view. 

Both Mulatier and Maëster’s approach 
are very different, but both portray 
something positive in their subject, 
where their work transcends caricature 
and allows them to portray the depth 
of their subject. Moreover, those of us 
who have the joy to know them know 
that they are wonderful people. Their 
influence on my work is tremendous.

What are your thoughts on digital 
caricature vs. traditional caricature?

Sometimes I do digital caricature, 
ALWAYS beginning with a traditional 
sketch. I prefer traditional to digital, 
because caressing the paper with a 
traditional tool is much more sensual 
than touching plastic to plastic. Having 

said that, I recognize that the digital 
work allows me to do something in a day 
that would take me five days using my 
traditional method. There is a legitimate 
question that I ask myself from an eco-
nomic point of view — whether it makes 
sense to spend so much time on a piece 
that is consumed so quickly in our digital 
world. From an economic point of view, 
it is not viable. I do not know an editor in 
France today  who would pay a tradition-
al artist the amount that would be due 
to them for doing a piece that a digital 
artist could do in much less time.  

In your eyes, where do you see the 
future of caricature? 

Well, in France, caricature is not what 
the editors prefer to publish. All the 
covers of American magazines that 
Jason Seiler painted these last years, for 
example, do not exist in France. Here, 
these kinds of magazines would use 
photos instead of caricatures. Maybe 
caricature is considered much more like 
a joke than an art, even though France 
is also known for its very long history of 
caricature.  A few newspapers publish 
caricatures either on their front page 
(“Le Monde”) or they are fully dedicated 
to caricature (“Charlie Hebdo” and “Le 

Canard enchaîné”, etc.), but this sort of 
caricature is generally based on biting 
and corrosive humor about politicians, 
religions and society.  It is a kind of social 
journalism much more than an artistic 
consideration.

Many of us are trying to work our carica-
tures using likeness and not wickedness. 
We are attempting to make caricatures 
with a lot of balance as a tribute to 
represent the character. There is not 
ugliness … exaggerating for exaggera-
tion’s sake.

 In France, there is no equivalent to ISCA, 
Eurocature or Asociación Española de 
Caricaturistas; but, some very good 
friends of mine are actually working on 
this, because we are aware of the im-
portance of caricature as an artistic and 
cultural media, including in the matter of 
the protection of the author’s rights. So, 
I really hope that the future of caricature 
will be better in my country.

 As you can see, the future of caricature 
is not a debate between digital and 
traditional artists, but rather that the 
existence of caricature as an art form is 
at stake.

Some caricature artists like Jean-Marc 
Borot and Charles Da Costa, for exam-
ple, have their work published in books. 
These are good samples of a new breath 
in caricature happening in publishing. 
Maëster himself became a publisher in 
order to promote caricature as a true 
art form.  “Wanted!” is a real art book 
much more than a single illustrated book 
about Western movies. As a nonpro-
fessional, I just try to contribute to this 
promotion. 

What advice would you like to give to 
artists who want to learn caricature? 

Draw, draw, draw!  The best way to learn 
is to draw often, and not just carica-
ture, but drawing in general. First, draw 
shapes, lights, shadows, lines, faces, 
landscapes… all things. Second, it’s im-
portant to see what the artists over time 
have drawn. Learn from history. A great 
artist for this is Watteau —an artist in the 
18th century. He is a master in sketching.  

Thank you for your time with us today.  
Are there any last thoughts you would 
like to share with us?

In caricature, and in art, happiness is not 
the goal but the path. Thank you very 
much.
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To learn more about Thierry, please visit:

http://thierrycoquelet.blogspot.com/

Thierry is also on Facebook

https://www.facebook.com/thierry.coquelet.1
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Leo Tolstoy

Ballpoint pen on paper - 2010

Virginia Woolf

Ballpoint pen on paper - 2009

Marlene Dietrich

Ballpoint pen on paper and digital - 2014

Kawabata Yasunari 

Yasunari was a Japanese author and Nobel Prize in literature 
recipient in 1968. This was an attempt to render geometrically 
the plains of his face. I did it just after the tsunami in Fukushi-
ma, as a tribute to the victims. The author was inspired by 
death, and it appeared to me this was evident on his face.

Ballpoint pen on paper - 2011
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I never thought I’d be the guy to do it, 
but over a short period of time, the idea 
of putting together a caricature docu-
mentary kind of started to make sense. 
Here’s some background. I’m working 
on this project with my good friend Joe 
Ciomek, a filmmaker in Cleveland, Ohio. 
Joe has put together a handful of short 
films and music videos, and he’s been 
looking for a new project to work on. 
He and I had talked in the past about 
doing something involving caricature 

― the idea was there, but intangible. 
Between his day job and my travel 
schedule, it was difficult to arrange 

Introducing 
“American Caricature”
A Behind-the-Scenes Look at  
a Documentary in Progress

The idea of a caricature documentary is one that has been 
teased in the past but never fully explored. I think a good 
majority of us have at one point considered the possibil-
ity of a TV show or a movie about the lives of caricature 

artists, and why not? A pitch for a scripted workplace comedy 
along the lines of  “Clerks” or “Waiting…”  wouldn’t be a tough 
sell. Alternatively, I’m sure some could see what we do as an on-
going series, a reality show featuring actual artists dealing with 
customers and co-workers. I would argue that the ingredients 
that make similar shows about specialized professions successful 
are all there in the field of live caricature. And yet, we continue 
to exist woefully underrepresented in American pop culture.

By Tom Faraci
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anything. That changed at this year’s 
convention. When it was announced 
that Sandusky, Ohio, was going to be 
the city hosting the 2015 convention, I 
asked Joe if he would want to film it. He 
responded with an enthusiastic “yes” ― 
and so the first seed was sown.

Now that it had been established that 
we were going to film the convention, 
we needed to figure out an angle. We 
had literally a whole year ahead of us. 
So with time on our side, we got to 
work. After many texts and emails were 
exchanged, we decided ISCA would 
have more of an impact as part of the 
film if we could showcase some artists 
prior to the convention. Some of you 
may know that I draw at fairs and festi-
vals with Rob Hren and his business, In 
Your Face Creative Studios. Rob agreed 
to let me bring Joe along on a few 
shows to shadow us at work and touch 
a bit on the lifestyle of the traveling 
caricature artist. So with travel being 
established as a theme, we took the op-
portunity to knock on the doors of a few 

artists in areas we were passing through. 
That way, we can throw some stand-
alone interviews into the mix to round 
out the film. A huge thanks to everyone 
who’s been involved so far, by the way! 
We’ve managed to gather some really 
great stories and insights from some of 
the best artists in the field.

And here we are. Joe and I are mak-
ing a documentary about caricature 
artists. We’re filming the ISCA conven-
tion. We’re filming Rob Hren’s festival 
season ― artists, guests, shenanigans, 
the works. We’re interviewing artists as 
our paths cross. We already have hours 
of great footage, and we can’t wait to 
start putting it together into some-
thing coherent. Ideally, the final film, 
in whatever form it takes, will appeal 
to caricaturists and general audiences 
alike. And it should. You’re all a likable 
bunch. And on a somewhat serious 
note ― this started out as a personal 
project, something to keep myself 
busy and focused. But it’s already 
turned into so much more than that. 

I’ve been welcomed into the homes of 
so many talented artists who were hap-
py to embrace the idea of this project 
and share their time and stories with 
us. When I think back to that, I realize 
this movie isn’t mine and Joe’s. It’s 
everyone’s ― anyone who has been or 
will be involved, anyone who will watch 
it, and anyone who has a passion for 
caricature or art in general. My promise 
to myself and to all of you is this: It will 
not suck.

With that in mind, I’d like to present the 
first piece of footage from “American 
Caricature.” In it, Sean Gardner dis-
cusses the philosophy and formation of 
Zombie Caricatures. It’s a longer stretch 
of interview than we’re likely to use in 
the final film, so keep in mind it doesn’t 
necessarily reflect the tone of the movie 
itself. This clip is exclusive to Exaggerat-
ed Features, and to make it even more 
special, we’ve reached out to a good 
friend of ours to introduce the clip. 
Ladies and gentlemen, please welcome 
Mr. Jimmy “James” Jamz. Thank you, 
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https://www.youtube.com/watch?v=Aw9m01A-Z-Q
https://instagram.com/americancaricature
https://instagram.com/americancaricature
http://www.americancaricature.com/
https://www.facebook.com/americancaricature


2020

If you are an ISCA member who knows and/or works with a number of caricaturists,  
or if you would simply like to “spread the word” in your area about ISCA and the art  
of caricature, then please consider starting a local Chapter! 

ISCA Chapter Information

REPUBLIC OF KOREA CHAPTER:
President: Yonie Woo
Vice-President: Spring Lee
Treasurer: Won Young You
Secretary:  Sang Kok lee

EUROPE CHAPTER:
President:  Mr. Marcel Bender
Vice President:  Mrs. Irina Bender
Treasurer:  Thomas Jahn
Secretary:  Uwe Kolkmeyer

SINGAPORE CHAPTER:
President: Mr. Kamal Dollah
Vice president: Mdm. Ye Ruoshi
Treasurer: Mr. Hafiz Abdullah
Secretary: Mr. Tank Lee

JAPAN CHAPTER:
President: Kage Nakanishi
Vice-President: Tomo Tabata
Treasurer: Kunikazu Noguchi
Secretary: Yukiya Yamanaka
Manager: Yusuke Takagi

current official chapters
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First, gather up your friends and 
colleagues, and hold a get-together 
of some sort. Nothing fancy...just an 
informal meeting. Be sure to bring 
with you some copies of the most 
recent EFs, along with any convention 
photos or drawings you might have. 
If you have Internet access, you may 
want to pull up our website. 

Talk to the group about what ISCA is, 
and what being part of it has meant 

to you (the impact it’s had on your 
life, your career, or your artwork). Tell 
them about our conventions, and how 
much fun they are to attend. Be sure 
to mention the vast potential for mak-
ing new friends, meeting other artists 
from different parts of the world, and 
sharing trade tips, tools, and tech-
niques. Once you’ve met with your 
fellow artists and introduced them to 
ISCA, you will then be able to gauge 
the level of interest in joining the 

organization. You can then mention 
the idea of forming a chapter, and see 
who might be interested in helping 
to run things. Once you have at least 
three or four people willing to serve 
as board members, and a head count 
of potential members, please contact 
any ISCA Board Member and let them 
know you would like to form a new 
chapter!

how to start a chapter

Each chapter should choose its own 
name. The name should reflect the city, 
state, country, or region encompassed by 
the chapter. All members of each chapter 
must first be dues-paying members of the 
ISCA in good standing and must live in 
the designated region.

Each chapter shall be responsible for 
electing its own board members and 
conducting its own affairs. 

Though a minimum of three members 
is required to form a chapter, there is no 
limit to the number of people who can 
make up a chapter. 

Each chapter should elect its own officers, 
hold its own meetings, and manage its 
own funds and affairs. 

Any events held by each chapter, such as 
a mini-con or fundraiser, will be fully sanc-
tioned by ISCA, and as such, use of the 

ISCA logo on all promotional materials 
is permitted and encouraged. Mini-cons 
should first be approved by the board.

In order for a chapter to maintain its AC-
TIVE standing, the acting chapter presi-
dent must notify the ISCA board of their 
chapter status every year by November 
30th. If ISCA is not notified, the chapter 
will be dissolved.

requirements

ISCA will make every effort to assist 
each chapter with holding a minicon 
or recruiting new members by provid-
ing the following benefits: 

(1) A “WELCOME” CERTIFICATE 
with all of the ISCA Board Members’ 
signatures on it. The formation of the 
chapter will be announced on the 
forum, on ISCA’s Facebook  page, 
and in EF.  

(2) The use of the ISCA LOGO on 
banners, fliers, T-shirts, and other 
promotional materials and merchan-
dise. 

(3) A document detailing the HIS-

TORY of ISCA, which  includes the 
names of past Presidents and past 
Guest Speakers. This document will 
serve as a written introduction to new 
members, providing information about 
the organization’s growth (from about 
20 members to over 500) since 1992, 
and citing the BENEFITS  (networking, 
friendship, prestige, Annual Conven-
tion,  awards, etc.) of joining ISCA. 
The board members are currently 
making an effort to translate this doc-
ument into several languages for the 
ease of reading and understanding.

(4) Recruiting materials (like back-is-
sues of EF, old convention T-shirts, 

and ISCA pins) will be provided 
by  the ISCA Board Members to 
SUPPORT the new chapter in all its 
endeavors.  

Please note: the benefits outlined 
above apply to all existing Chapters, 
as well as new ones.  

The ISCA Board Members encourage 
the formation of various chapters 
throughout the world, not just as a 
recruiting venue, but also to “spread 
the good word” about the art & busi-
ness of caricature, and to create unity 
and goodwill among the artists who 
practice it.  

benefits
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You could be a  
WINNER!

Every month ISCA members have an oppor-
tunity to relive the convention competition 
experience on the ISCA Members Face-

book Group.

A subject is chosen on the 1st of every month and 
members have three weeks to submit an entry. 
Once the submission deadline has passed, mem-
bers can vote for their favorite piece.

Each winner will be eligible to win a FREE 1-year 
ISCA membership!

Chihiro  
Noguchi

Go To ISCA Members Facebook Group.

https://www.facebook.com/groups/ISCAContest/?fref=ts
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You could be a  
WINNER!
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In the next issue

Have a question regarding artist-agent  
relationships? Or maybe you’ve been con-
fused as to why you can’t share your per-

sonal information with the client.  
Now is the time to send in your questions. 
We will have answers from ISCA artists 
who just happen to be agents themselves. 

All entries will be in the next interactive PDF,  
but only one will be chosen for the cover.   

Cover piece will be picked by a surprise guest artist 
who will also give a brief critique on why that piece 

of art was chosen.
Send your works in by July 1st, 2015.  

All eligible entries will also be entered into  
the drawing for an Apple gift card.

an

Win the cover!

Also now accepting your photos and videos! Show us you demos, or even your gig bag or studio!  
All files must be less than 50 megabytes. Contact the editor for more information.

http://www.emilyarts.com
mailto:efeditor.isca%40gmail.com?subject=For%20the%20Next%20Issue
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I first met Buddy Rose in the spring of 
’89. I was 23 and just moved to Texas, 
looking for something, not quite sure 
what that was. I think I was just looking 

to get outta Florida and see what else 
was out there. I’d already had a few years 
of drawing caricatures under my belt at 
Busch Gardens in Tampa and some gig 
experience, but wasn’t sure if that was 
going to be part of my professional future 
at that point. I just knew I needed to find 
work when I moved to the Lone Star State, 
so I started with what I knew how to do, 
and that was drawing big heads with tiny 
bodies. 

So, finding myself living near Six Flags 
Over Texas in Arlington, I naturally stopped 
in there and asked who I needed to talk to 
about drawing caricatures. I was referred 
to Mike of M Enterprises, who had the 
concession at the time, and he seemed 
pleased with my samples, so much so 
that he thought I needed to hook up with 
Buddy Rose. “Who’s this Buddy Rose you 
speak of?” I asked, and Mike told me Bud-

dy was the man in Dallas I needed to meet 
if I wanted to start working gigs in the area, 
and he gave me his number. Mike hired 
me, but I also called Mr. Rose to see if he 
could offer me anything. Next thing I know, 
I’m driving into Dallas and meeting Buddy 
for the first time. Buddy welcomed me 
with open arms (figuratively, not literally). 
Pretty sure it was just a hand shake. But I 
felt quite welcomed nonetheless. Buddy 
was very much established by this time. In 
fact I’d go as far as calling him the Cari-
cature Baron of Dallas (my term, not his). 
From what he told me, if there was an 
event in Dallas where they wanted a car-
icature artist, most likely he was going to 
get called for it, either directly or indirectly. 
He was the main source for caricaturists 
in Dallas. And before I knew it, Buddy was 
booking me on gigs. Sure, he made me 
wear that damn beret, tuxedo shirt with 
black slacks, bow tie and suspenders to 
every freakin’ gig, even those hotter-than-
hell picnic ranch gigs where they’d make 
us sit under a tree and draw, but hey, I was 
working as a caricaturist! It was still better 

than what they made you wear working at 
Six Flags. 

Now, before I met Buddy, I could probably 
count all of the caricaturists I personally 
knew on one hand.  But working with him, 
that number definitely multiplied, and I 
saw for the first time how this caricaturing 
thing could be more than I ever thought. 

For the next eight years, Buddy was my 
main source for caricature gigs, and I 
learned so many things along the way. 
Buddy had taken me in and practically 
made me a family member. Some of my 
earliest memories of my time with him are 
going out to eat with him and his family. 
His boys, Wally and Harrison, were just 
small kids at the time. I’m Cuban and Puer-
to Rican, so to make me feel more at home 
after just meeting him, Buddy took me to 
a TexMex restaurant. Not at all the same 
food, but I appreciated the sentiment. 

I had so many firsts with Buddy. With him, 
I worked my first bar mitzvah, my first 
state fair, my first trade show, and my first 
gig in Vegas. And with him, I came into 

Buddy 
Rose: 
the man, the myth, the legend

By Rod “Al Rod” Rodriguez”

1951 - 2015
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contact with so many other caricaturists. 
This was before the age of the Internet 
and cellphones. We didn’t have websites, 
Facebook, Twitter or Instagram. Advertis-
ing back then was pretty much the Yellow 
Pages or ads you’d run in magazines or 
newspapers. In some ways, this was a 
golden age for me. I was in my 20s, learn-
ing and evolving so much. I wish I could’ve 
appreciated it more at the time. 

But Buddy wasn’t one to just coast along. 
He was like this mad scientist of carica-
tures. He often dared to dream things 
most were too timid to consider, or not 
crazy enough to, at least. He was always 
looking for ways to grow the business, 
not just for him but for all the other artist 
friends he knew. He always wanted every-
one to benefit with him. Thus was born the 
idea for the National Caricaturist Net-
work (NCN), later to become ISCA. Now, 
perhaps I remember this differently, but I 
recall the NCN starting out as a national 
booking agency of caricaturists. Over the 
years, Buddy had collected contacts of 
artist all over the place and thought if he 
could advertise in major markets around 
the country and get an 800 number, he 
could book artists all over the place. This 
is when I first started to realize how many 
working caricaturists there were in the 
U.S. and abroad. Problem is, it was still 
Yellow Page advertising back then, and it 
was expensive, especially for any kind of 
display ad. So that idea didn’t get too far, 
but what else could we do with all of these 
caricaturists? 

I remember thinking how crazy a conven-
tion for caricature artists sounded back 

then. “Like really?” I laughed. But Buddy 
was serious and moving forward with it. 
He talked about planning the first conven-
tion and competition in Cozumel, Mexico. 
Still not sure why Mexico was the place to 
do this, other than him liking to visit there 
a lot and having a nephew who lived there. 
Seems like organizing something like this 
for the first time would just be made more 
difficult in a foreign land with a differ-
ent language and culture. But what do I 
know? Of course, it wasn’t just planning a 
convention. He had a lawyer pal helping 
to designate the NCN as a union, and then 
a nonprofit? I don’t remember it all, much 
of this being a blur now. There was a bit of 
pot smoking at Rose Studio back then.

But the NCN also needed a face for the 
rest of the time when caricaturists weren’t 
at a convention. None of us really knew 
anything about putting a newsletter 
together. But it just so happen around 
this time that I was trying to figure out 
this whole “desktop publishing” thing. I’d 
gone to school for graphic design and 
commercial art, but the whole industry 
had changed overnight.  The ebbs and 
flows of gigs had forced me to revisit my 
initial career path, just to find out that I 
was ill-equipped to do so. So I bought my 
first Mac, a Mac Classic at the time, and 
got a copy of PageMaker and began to 
teach myself how to work this stuff. And I 
thought there was no better way to learn 
the software than to take on the very first 
NCN newsletter. So I volunteered to do it. 
It wasn’t much to look at. But it was clean 
looking. I spent hours working on it with 
my 9-inch monochrome display and 40MB 

Back in 1992, when a friend of 
mine named Texas Tim said, 

“How would you like to go to 
Cozumel to a caricature artist 
convention?” I had just begun 
to draw caricatures.  I had been 
a confirmed portrait artist until 
then.  

Going to that convention 
changed my life.  Buddy Rose 
changed my life...and to an 
extent the other twelve people 
who went.

Buddy was extremely generous 
with his money, his time, and his 
love.  His favorite expression was 

“Love ya man!” and he used it for 
all of us.

The next year he did it again, paid 
almost all of the costs of the 
convention out of his own pocket.  
We were a larger group:  25 of us.  
The next year was in Las Vegas, 
about 54 people.  Next year 100.  
It’s been around 200 attendees 
ever since.  And now we are 
international!

Thank you Buddy, for daring 
to corral a bunch of “cats” and 
succeeding...and then giving 
up “your baby” when the group 
became an independent organi-
zation.  You’re our hero.  Love ya 
man!

-Eve Myles

Left, photo of Buddy with his sons. 
Middle on his wedding day with 
his bride, fellow caricature artist 
Kathy(Bailey) Rose. Above, Buddy as a 
child. Photos courtesy of his family.
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hard drive. And so, the NCN was born and 
artists were joining. Not sure what the 
numbers were at the time, but I do recall 
there being 15 artists in Cozumel for the 
first convention. I didn’t make it to Cozu-
mel for the first or second convention but 
did for the third, and the first one in Las 
Vegas. 

That Vegas convention was a hot mess, 75 
artists spread out all over town, meeting 
at the mall to draw every day. Why? Was 
this a competition or experiment gone 
wrong? But the seminars in the evenings 
at some school were interesting. None-
theless, this convention literally changed 
my life. I can go on and on about all the 
artists I met there who are still a part of 
my life today or have had some influence 
on me since. I met some of my closest 
friends there. 

Meanwhile, Buddy’s life was all consumed 
by the NCN, and not in good, healthy 
way. It was taking a toll on his marriage 
among other aspects of his life. I had 
done that first newsletter, but I’d gotten 
too busy to work on the following ones, 
and Buddy was doing them himself. God 
bless him, those were some hideous 
looking newsletters. I’d try to help out at 
times, going to his house, trying to fix the 
design nightmare he’d created. But they 
were often too far gone in most cases 
for the little time I had to spend on them. 
Either way, Buddy forged ahead until the 
following year when he decided to turn 
the NCN over to the control of the artists 
themselves. 

The fourth NCN convention, right after 

Vegas, was set to be in San Antonio, and 
Buddy had it all arranged to transfer the 
ownership of the NCN from him to the 
members. This required all sorts of paper-
work, meetings, elections of officers and a 
board of directors, and documents to sign. 
Buddy selected Kid Cardona, Dan Dunn 
and myself as the officers to sign the 
original constitution for the NCN, which 
we did in front of the Alamo before the 
official elections of the officers and board 
of directors. It was an exciting time, and a 
huge gift that Buddy Rose was giving to 
all of us. 

Buddy wasn’t always the most tactful 
person. His ego and passionate approach 
often rubbed many people the wrong way, 
and, like most of us, he had his own inse-
curities. To many who didn’t always play 
well with him, the NCN was often referred 
to as “that Buddy thing.” But Buddy 
wanted it to be a “caricaturists’ thing.” He 
truly sacrificed so much to get the NCN up 
and rolling.  The first few years of the NCN 
after that were pretty rocky. Some won-
dered if it would survive, myself included. 
But Buddy was always willing to step in 
and save it if he needed to. 

After that, Buddy and his wife split. He 
had that strange, long episode with the 
accident that hurt his drawing hand. He 
moved to Colorado and eventually to Ve-
gas, where he remade himself as the Las 
Vegas Caricature Baron (my term, not his). 
Found love again and became a father 
all over. He pursued other ventures but 
always stayed close to caricaturing. 

I ran into Buddy a few years back in Vegas 

while working a trade show, and we got 
to hang out some. He was still the same. 
Doing what he did. Running their carica-
ture business and talking about the next 
great thing he was gonna do to provide 
more work for artists. I was the one there 
who was different now. No longer the 
inexperienced artist. In so many ways, I 
had become a version of Buddy. I now 
run my own caricature business in Miami, 
booking myself and other artists, doing 
my best to be fair and honest with all 
whom I work with, and I learned to do this 
by watching Buddy all of those years. 

When I was asked to write this piece, I was 
kind of hesitant. I felt, and still feel, like 
I only knew a small part of Buddy Rose. 
Surely I’m not qualified to write this all 
on my own. This is only my impression of 
who he was. He was a complicated man 
who came into contact, befriended and 
helped countless artists over the years. 
He wasn’t perfect but always tried to play 
fair and do his best. So many of the artists 
I know who knew him surely have their 
own Buddy stories. 

Buddy lost his long struggle with pancre-
atic cancer. He didn’t go without a fight. In 
the end, I hope most will remember him 
for all the good he did for the art of cari-
catures, as well as that squinty eyed smile 
he’d get when something tickled him just 
right. I’ll miss ya, Buddy.

Photo by by Brigitte Ford When fellow ISCA member, Tomoko 
Ogawara, heard the news of Buddy’s 
passing, she sent this photo of her 1996 
watercolor nigaoe done at an NCN Con.



From Dave ‘Bippy’ Boyer, Rochester, New York - 
Buddy Rose was an artist and 
a man of vision. Buddy wanted 
to elevate caricature to a higher 
level so the general public could 
understand that these artists are 
hard-working.  And the caricatur-
ists are creating truly amazing art 
that’s one of a kind.  

I served a short time as treasur-
er of the National Caricaturist 
Network (NCN). I remember the 
day that I received the treasury 
from Buddy.  Naturally I expected 
a check. Instead he gave me an 
envelope with several thousand 
dollars cash in it.  I was taken 
aback. I even wondered if I could 
bring that kind of cash on a plane 
trip. He simply smiled and said, “I 
trust you. We trust you. You’ll 
take care of it.” 

That was pure Buddy. 

From this group photo taken 

at the third annual caricature 
convention March 1994, to the 
detail that Buddy Rose and his 
editor assistants did on the copy 
paper stapled quarterly newslet-
ters, one can see that there was a 
very high amount of energy and 
people participation to grow NCN 
which would later become ISCA. 

For me, Buddy Rose took a very 
personal interest in my growing 
the skill of caricature.  I think Bud-
dy did that for almost everybody 
who joined the organization. That 
personal touch meant a great 
deal for me.  I’m not sure that all 
officers find the time to go out of 
their way and reach out positively 
to fledging individual members.  
But Buddy Rose did that very 
consistently.  

Myself and many others will miss 
Buddy’s encouragement and 
affirmation. 
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Photos from the 3rd NCN convention in Las Vegas 
(March 14-21, 1994) at the American Legion Post #8 
on 773 Veteran’s Drive in Las Vegas.  

Over 50 caricaturists and their partners registered. 
President Koji Akihisa-san of Hoshinoko Production, 
Ltd. and artist Golden Nosey winner Eiichi Miyamoto 
traveled internationally from Tokyo, Japan. About 85 
people attended the award recognition banquet on 
March 21st. 

Many artists drew at the Boulevard Mall Maryland 
Parkway in Las Vegas.  Channel 13 gave media atten-
tion. Donations for the caricatures at the Boulevard 
Mall raised money for The Key Foundation charity for 
the homeless.  

NCN founder and then current president Buddy Rose, 
who spent over 20 years working at theme parks, rec-
ognized the need to highlight caricature as an artform. 
And to help quality caricaturists find good work.  At 
that time, Buddy and some others wanted to form an 
official trade union or guild of artists. 

Photos and words on this page courtesy of caricaturist 
and contributor to “Exaggerated Features” Dave ‘Bippy’ 
Boyer, Rochester NY USA

E-mail      daveboye55@gmail.com



Reprinted from the January 2000 Issue of the NCN Exaggerated Features newsletter. 
Feel free to email in your punchline for the final panel to efeditor.isca@gmail.com
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Let us know what 
you think!

https://www.surveymonkey.com/s/HH7L6GB

Click below on the link below or  
copy and paste into your browser.  

We need your feedback!

https://www.surveymonkey.com/s/HH7L6GB
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