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The cover
The cover of this issue was created with traditional watercolors by Chihiro Noguchi of 
Japan. The person she depicted is Robyn Rihanna Fenty, better known as just Rihanna. 
Check out “Fleshing Out the Cover” starting on pages 19, where Chihiro shows us her 
watercolor technique.  ef

From the editor
Caricature by Court Jones

Hello. Hello again. Here is the first 
of this year’s two PDF-only interac-
tive issues. Just a reminder that you 
will not be receiving this issue or the 
next one in the mail.

Plans are currently underway for 
making #ISCACon27 in San Diego, 
California the best convention yet. 
Are you ready? The latest details 
can be found starting on page 4. It 
includes everything so you can start 
planning your travel arrangements, 
hotel, etc. And for those who want 
to spend a little extra time in “Amer-
ica’s Finest City,” the convention ho-
tel will offer the discount 3 days be-
fore and after  the convention. This 
year the convention just happens 
to be held in the city that I have 
called home for the last nine years, 
San Diego. If you haven’t been here 
before, you need to come. This is 
where the people who live in Los 
Angeles come to decompress, and 
the highways really reflect that on 
the weekends! 

IN THIS ISSUE 
We have a few articles on the hows 
and whys of caricature. Starting 
with Don Pinsent’s view on why he 
exaggerates, and two great how-
to’s by Kiko Yamada, who takes us 
through her process when drawing 
live digital caricatures, and Chihiro 
Noguchi’s demonstration of her 
beautiful watercolor technique, 
which is featured on the cover.  
Austrian member Dominik Zeil-
linger has collected comments  
from a popular thread on the  
ISCA Members Facebook page, 
starting on page 16, about con-
trolling your line. This is not in 
reference to drawing technique but 
to managing the crowds that seem 
to always grow as the night comes 
to a close. Also, we have anoth-
er Flashback article from a 2003 
issue of Exaggerated Features by 
long-standing member, René Puli-
do. His article may be over 15 years 
old, but the concepts he shares are 
still valid. 

The next item has been talked 
about for a long time and I am 
excited to say that it has finally 
happened. Starting on page 24, you 
can view videos of seminars from 
the last convention! For those who 
weren’t at the convention, time to 
act like you were. And if you did 
go, you can see how much of it you 
retained! 

And lastly, I am dedicating this issue 
to one of our longtime members, 
Tom “Huf” Hofstead, who passed 
away recently. Tom was a speed de-
mon in the land of caricatures and will 
be missed. Thanks to fellow member 
Elizabeth Pankey, you can read about 
Huf’s life starting on page 13.

Debbie “debbo” Burmeister
Exaggerated Features
Editor/Art Director
efeditor@caricature.org 
instagram @debbiedoesdrawings
www.socalcaricatures.com

https://www.facebook.com/groups/iscacaricatures/search/?query=line&filters_rp_author=%7B%22name%22%3A%22author%22%2C%22args%22%3A%221330873823%22%7D
https://www.instagram.com/debbiedoesdrawings/
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Letter From 
the Prez
Chris Moore
President

Greetings, ISCA, 
from the beautiful 
Town & Country 
Resort in San Diego, 
CA! CeCe and I met 

up with a few members while here 
in San Diego, checked out nearby 
Balboa Park (home of museums, 
street performers, gardens, and 
the world famous San Diego 
Zoo — only about a $5 Uber ride 
away — and had some amazing 
gelato up in La Jolla. Right across 
the street from the hotel is Fashion 
Valley Mall, putting a great variety 
of eateries just a short walk away.

CeCe and I have been meeting 
with the hotel staff the past couple 
days getting ready for this year’s 
#ISCACon27. We’re super excited 
for this year’s con, and the board 
has been busy working to bring 
some new things and fresh ideas to 
the convention experience! We’ve 
got a great lineup of speakers, 
including this year’s Guest of 
Honor, David Boudreau. David has 
been working as a professional 
animator, character designer and 
story artist for over 25 years at 
Warner Brothers Feature Anima-
tion, Dreamworks, Jim Henson’s 
Creature Shop, and Fox Animation 

where he currently works. You 
don’t want to miss this convention!

The Exaggerated Features Pod-
cast is back, and Vice President 
Cory Lally recently interviewed 
last year’s Golden Nosey winner, 
Manny Avetisyan. In the months 
to come, he’ll be interviewing our 
guest speakers as we lead up to 
San Diego, so be sure to check 
those out!

We have also started an Exag-
gerated Features video series on 
YouTube hosted by ISCA Secretary 
AJ Jensen. This web series will 
have interviews, how-to’s, tips and 
tricks, tutorials, and more. Make 
sure to subscribe to the Exaggerat-
ed Features Channel to keep up to 
date with the latest episodes.

We’ve also created a Facebook 
page for Exaggerated Features, 
which is a place you can go to to 
follow all the latest from the pod-
casts, YouTube channel, magazine, 
and website.

Speaking of the website, our Trea-
surer, Tom Faraci, recently went 
through and gave it a freshening 
up, making navigation easier and 

streamlining the look. We’ve also 
expanded the forums section and 
added new categories. Many of 
you have asked for the forums; 
They’re on the site; we just need 
you guys to post there! Habits are 
tough to get back into, but if we 
all work together, we can create a 
thriving forum on caricature.org.

One last thing: ISCA has a couple 
of new options when it comes to 
paying for your membership. You 
can now sign up directly on carica-
ture.org to have your membership 
automatically renew (instead of 
doing it through a third party like 
PayPal) and we’ve added a month-
ly payment option! Head on over 
to caricature.org to check it out.

That’s all for now. I have to hop 
a plane and get to Omaha for a 
festival this weekend!

Chris Moore
President of the International  
Society of Caricature Artists

chrismoore@caricature.org

https://exaggeratedfeatures.com/
https://exaggeratedfeatures.com/
https://www.youtube.com/channel/UCb_w75B0hBgDXok714IDowA
https://www.facebook.com/exaggeratedfeatures/
https://www.facebook.com/exaggeratedfeatures/


 

Have a question regarding  
forum access, member directory  

web pages or dues? 

Need to change your address,  
have a problem getting your EF  
or wanting to order back issues?

CeCe is here to help!

Contact our manager  
CeCe Holt at  

manager@caricature.org

If there is something you would like 
to see in the next issue, let us know!

efeditor@caricature.org

Caricature by 
Jan Op de Beeck
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mailto:EFeditor%40caricature.org?subject=For%20an%20upcoming%20issue%20of%20the%20EF
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NOVEMBER 4TH - 9TH, 2018
TOWN & COUNTRY RESORT  |  SAN DIEGO, CALIFORNIA

With special guest artist 
David Boudreau
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ONLINE CONVENTION REGISTRATION

Click the “register now” button above or go to  
http://caricature.org/annual-Convention.  

Then click the “Register” button.

Simply fill out the form and choose the pass you need.  
You will then be directed to PayPal and can pay with  
MasterCard, Visa, American Express or Discover! 

If you prefer to pay by check, please send payments to: 

ISCA Manager
710 NE 100 Terrace

Kansas City, MO 64155 
USA

 

CONVENTION INFORMATION  

Early Bird 
(until 11:59pm on 7/31/18)

Member - $250  
Gold - $265 
Guest - $175 

Regular  
(8/1/18- 10/27/18)

Member - $275 
Gold- $290 

Guest - $175 

At the Door 
(10/28/18- 11/4/18) 

Member - $300 
Gold- $315 

Guest - $195

Member Price includes admission to all seminars, 
ice-breaker reception and awards banquet. Includes  
gallery space in the ballroom, voting rights and a  
convention T-shirt. 

Gold Price allows Gold members to attend the con-
vention and the VIP night. Includes preferred seating 
and early admission for all seminars! Also includes 
ice-breaker reception, VIP night, awards banquet, gal-
lery space in the ballroom, voting rights and a conven-
tion T-shirt. 

Guest Registration | Guests receive entrance to the  
ballroom, the ice-breaker reception, and the awards 
banquet. Includes a convention T-shirt. (Does not 
include seminar admission.)

Day Pass: Monday - Thursday | $60 per day 
Day Pass holders receive entrance to the seminars 
and ballroom, on the day that the pass is valid.  
Good for one day,  Monday through Thursday.

Day Pass: Friday | $120 
Day Pass holders on Friday, 11/9 receive entrance to 
seminars and to the Awards Banquet.

Guest Day Pass | $20 per person per day 
Allows the guest of a paid member entrance into the 
ballroom for the day of the pass only. Must be escort-
ed by the paid ISCA member at all times. (nothing 
else): $20 per person per day from Monday through 
Thursday only. (This does not include the ice breaker 
or the awards banquet.)

ISCA Convention Refund Policy

100% of your 
registration fee will 
be refunded if you 

cancel by 9/1/18

75% of your  
registration fee will 
be refunded if you 
cancel by 10/1/18

50% of your  
registration fee will 
be refunded if you 
cancel by 10/15/18

You also have the option to carry over your registration fees  
to the 2019 convention by contacting the ISCA Manager.
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Early Bird  

Registration 

ends July 31

REGISTER NOW

HOTEL INFORMATION

Town & Country Resort
500 Hotel Circle North | San Diego, CA 92108   

619.291.7131  

Click above or call central reservations at
 

800.772.8527 

Reserve by 10/5/18 to get the ISCA discounted rate!

AMENITIES FOR ISCA GUESTS STAYING AT THE HOTEL:
• Discounted parking, now $10/day
• Hotel service fee waived
• Wi-Fi in guest rooms
• Fitness Center
• Free hotel shuttle to Riverwalk Golf Club, Fashion Valley 

Center, Old Town Mission Valley Center and Hazard Center. 
• Coffee in guest rooms and also available in Hotel Lobby 

from 5am - 9am!
• USA Today in Hotel Lobby and dining outlets
• Computer access in Hotel Lobby for printing airline board-

ing passes
• Discount available for three days before and after the  

convention dates.

BOOK YOUR ROOM

http://caricature.org/annual-Convention
https://book.passkey.com/e/49581967
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Over the years, there have been countless debates among 
caricaturists as to whether it is acceptable for people 
of our profession to indulge in extreme exaggerations 
when drawing clients, or whether such distortions of a 

person’s features are to be considered potentially offensive and 
therefore should be avoided. The argument is probably only slight-
ly younger than the act of caricaturing for money. I’m not going to 
say here that there is a solid right or wrong in this debate, or claim 
that every caricaturist should be striving for any prescribed level of 
extremism in his/ her artwork. I will only say that my personal style 
has long been one of fairly strong exaggerations (Okay, I’m no 
Manny Avetysian or Sebastian Martin, but I try to push it).  

Why I Exaggerate
by Don Pinsent

On the left was the first image I submitted to the client, a local radio station, after getting approval on the rough sketch. On the right is what it 
ended up looking like after SEVEN ROUNDS of revisions.
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If a client specifically requests that I “go 
easy” on the subject, I will—they’re the cli-
ents, they’re paying me to work for them, 
they should get what they want—but a 
flattering cartoon that de-emphasizes a 
person’s prominent features rather than 
calling attention to them will never be my 
default setting. I do not aim to flatter with 
my caricatures, and here’s why:

As I’m sure has been the experience of 
any one of you who have done carica-
tures in a retail setting or at live events, 
I of course encounter many people who 
are just not interested in being drawn. 
That’s fine, we can’t expect it to appeal 
to everyone, but what bothers me is the 
most frequent reason I hear for people’s 
refusal to sit: I’ve heard many, many 
people say that they’re afraid I will point 
out their flaws. That’s the word they 
almost always use, “flaws.” As caricatur-
ists, what we do is to pick out the facial 
features that make our subjects unique, 
that distinguish them from anyone else. 
We all have such features. Indeed, we 
need them because without defining 
features, we would all look exactly the 
same and wouldn’t be able to tell each 
other apart! It honestly makes me feel 
very sad when I hear anyone refer to 
those unique physical traits as “flaws.” 
It means, to me, that we live in a world 
where that’s the way many people have 
come to see themselves. If their faces 
don’t fit perfectly into a generic mold 
that we have become programmed to 
think of as “beautiful”— no, wait, it’s not 
even beautiful they want, it’s just “nor-
mal”— if they don’t fit into that “normal” 
face mold, they consider themselves 
“flawed.” They believe that there is 
something wrong with them! They feel 
personal shame because of the notion 
that their unique physical features are a 
bad thing they should try to divert atten-
tion away from.

What I really want is for people to stop 
thinking of themselves in this terribly 
self-destructive, unhealthy way. (It’s 
such a ridiculous fallacy anyway because 
this mythical “normal” face they aspire 
to doesn’t exist!) I am fully aware that 
this way of thinking is the result of many 
centuries of conditioning— Cain prob-
ably made fun of Abel for having a long 
chin—and that changing the way such 
people see themselves isn’t going to be as 
easy as just telling them to stop. To alter 

one’s self-image requires one to want to 
think differently, and to want to accept 
and even like the way one looks, and 
make the conscious effort to stop putting 
oneself down for it. But if I can help plant 
that want in even just a few minds, and 
convince them to try to put aside the idea 
that their individuality is a flaw, and to 
try to be happy that they don’t look like 

anyone else, I will feel that I have made a 
positive contribution to the world.

That is why I will continue to draw exag-
gerated caricatures. I want people not 
to be embarrassed or ashamed of their 
uniqueness, but to embrace and enjoy 
it. My caricatures are a way to recognize 
each person’s singularities in a way intend-
ed to bring a laugh rather than offense.

To alter one’s self-image requires one to 
want to think differently, and to want 
to accept and even like the way one 
looks, and make the conscious effort  
to stop putting oneself down for it.

Another recent commission. When I saw the photos of this guy, I got pretty excited.
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Now, if you are a caricaturist who has 
made the decision not to exaggerate 
people’s features, I’m not going to try to 
convince you that you’re wrong about 
that. I believe each artist should work in 
the way he/ she feels best about. But if 
you are one (and I’m sure there must be 
some out there) who have been wanting 
to push your exaggerations further, but 
are afraid to for fear of offending people 
and driving them away, I urge you to re-
consider that mindset. Allow yourself to 
see your subject’s individuality as a nec-
essary part of who they are rather than 
as something about which they might 
feel bad. Think of it this way: Given that, 
in the majority of cases, the people 
we’re drawing are ones we’ve never met 
before and know nothing about, isn’t 
it just as offensive, if not more so, to 
assume that someone’s large nose, for 
example, is something they’re ashamed 
of, than it is to just acknowledge it as 
something that exists?

A family commission from a few years back. I loved that this couple was 
totally open to having me let loose with the exaggerations, even on their 
child. A LOT of people get very afraid that their kids are going to develop 
self-consciousness issues if they see their features stretched.

If you agree with me, and would like to join me in trying 
to spread this message of positivity of self-image to the 
world, I have a way you can do that. Find on my website 
www.caricaturesbydon.com, my Facebook page, my Ins-
tagram @caricaturesbydon or my Twitter @donpinsent 
a message in graphic format called “Your Individuality Is 
Not A Flaw” and share, share, share, share. I would love 
for this message to “go viral” as the kids are saying these 
days, and to see it start changing some minds about 
how we view ourselves. ef

https://www.facebook.com/search/top/?q=caricatures%20by%20don
https://www.instagram.com/caricaturesbydon/?hl=en
https://twitter.com/donpinsent?lang=en
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In between the summer from Ringling Col-
lege to Art Center, I took my first caricature 
job at Elitch Gardens in Denver, Colorado. I 
really enjoyed my summer doing it but did 
not go back to caricatures again until 4 years 
later, at Universal Studios Hollywood.  

I usually look for inspiration on Instagram, 
but nothing is as inspiring as watching fellow 
artists draw live. I have been working digi-

tally for 3 years. I got into it when I moved to 
San Francisco, where Salah Khudari intro-
duced me to the world of digital caricatures. 
I use the iPad Pro and Apple Pencil, and 
draw in Procreate for digital gigs. To print 
my drawings I use a Canon Pixma ip110, 
and I display my drawings on a Samsung 
TV screen for the crowds to watch and be 
entertained. I am always working to improve 
my skill sets as an artist. 

My name is Kiko Yamada. I am a caricature artist and 
aspiring children’s book illustrator. I was first influenced 
to become an artist by my parents, who were both il-

lustrators. After graduating high school, I majored in illustration 
for two years at Ringling College of Art and Design in Sarasota, 
Florida, and then transferred to Art Center College of Design in 
Pasadena, California, where I also majored in illustration.  

My Drawing Process
by Kiko Yamada

https://youtu.be/NmG-wYGOvQE
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STEP 1: Drawing the face  When drawing digital caricatures, I start with 2 layers to draw on. The top layer is for the 
line drawing and the bottom layer is for the coloring. To do my line drawing I use the ink bleed pen, but I have played around with the 
settings to make the edges smooth and I like the sensitivity of it. There are other pens which work well, but I like the little bit of texture 
this ink pen has and the sensitivity of it. I leave the pen size the same for the whole line drawing and vary the width with pressure. I have 
been experimenting with no presketch, and when I do that, I start with the face shape. When I use a presketch, I usually start with the 
features and work my way out. 

Step 2: Adding Color For the coloring stage, I move to the second layer that is under the line drawing. I color the 
way I do for speed. I leave my coloring semi basic because it looks clean and is still fast. The coloring takes me about 2 minutes.

I start by coloring the hair with a gouache brush 
that I have altered to make it solid and have a 
hard edge. I like the sensitivity of this brush and it 
is easy for me to control. I choose the color for the 
hair and outline the shape of the hair and connect 
it to make it one solid shape.

To fill in the hair, I grab the color circle swatch in 
the top right corner, and drag it into the middle 
of the enclosed shape I drew and release. That 
fills it in similar to a paint bucket tool. 
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I wanted to capture the salt and pepper in his hair so I 
added light gray. To color on just the hair shape, I double 
tap the layer that the hair is on and it brings up options 
to the left of the layer. I click on “select.” This makes it so 
you can only draw on what is on that layer. I throw a few 
highlights in if I feel it is necessary. 

Now it is time to add color for the face. For my skin color, I 
usually use a preset color from my color pallet I have made, or I 
alter the color a little bit using the color wheel. 

I’m going to color in the face by using the lasso selection 
tool and outlining the face.

Then I choose a very large, soft airbrush. You can use any large 
brush you want. 
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For the last step, I use the gouache brush to add color  
details such as eye color, lips, clothes, maybe some  
shadows and whites for the eyes and teeth. 

Step 3: The final image  
Once my image is complete, I save it as a JPG to my 
iPad photos first, and then I print it. I can also AirDrop 
it to people with iPhones. 
Though I still do caricatures with traditional media, 
lately, the majority of my work is digital caricatures. 
I am located in Las Vegas, where I get half my work 
and the rest I get to travel to other states to draw at 
conventions as booth entertainment. I am thankful 
every day to be able to make a living doing something 
that I passionately love and enjoy. ef

Then I use that brush to paint over the selection.

https://www.instagram.com/ninjasketch/
http://www.ninjasketch.com
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Fastest Pen Alive…  
no more.  

The Fastest Pen Alive, and a 
long time NCN/ISCA member, 
passed away on Thursday, May 
3, 2018 after a long battle with 

Multiple Sclerosis. Tom “Huf” Hofstedt, 
born July 14, 1935, was a legend in the 
world of caricaturists for his speed. My 
first contact with Huf was maybe at the 
Seattle World’s Fair in 1962 when I was 
12. I got to know him better through 
Cartoonists Northwest in the 1990s. 
Huf encouraged many young caricatur-
ists to join the National Caricaturists 

Network. He won the speed competi-
tion so many times that NCN eventually 
retired him as undefeated champion so 
others had a chance to win.

Tom introduced me to his events 
booking agent, Terry Quick, who has 
helped promote many caricaturists in 
the Northwest. Terry supplied many 
insights into Huf’s career. 

Though starting his career as a sign 
painter, Tom was given the opportunity 
to draw caricatures part time near the 

Space Needle during the 1962 Seattle 
World’s Fair. He found his passion and 
the secret to being a successful street 
(live) caricaturist was speed and enter-
tainment. Huf’s trademark method was 
drawing on acetate while using an over-
head projector to display his work on a 
large screen behind him. Of course this 
was long before our present digital age.    

Later in his career, Tom had to wear 
dark glasses because the glare from the 
projector hurt his eyes. Tom also wore 
a white cotton glove with three tips cut 

1935-
2018

by Elizabeth W. Pankey
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off to insulate his drawing hand and 
keep oils off the acetate. 
Huf moved to Southern California 
after the Seattle World’s Fair. The next 
six years were spent drawing carica-
tures at Disneyland. He only earned 
33.3 cents per caricature out of $1 per 
drawing. (This must have inspired 
him to work fast.) The next 12 years 
were in Honolulu at the International 
Marketplace. Terry Quick said “Half of 
the residents on the island today have 
caricatures drawn by Huf when they 
were kids!” 

As newlyweds honeymooning in 
Hawaii in 1971, my husband and I may 
have seen Huf at the Marketplace and 
not known him. On recent trips to the 
islands, I didn’t see any caricaturists. 

“Tom returned to Tacoma in the 1980s 
with a new wife, Susie and stepdaugh-
ter, Laura. He continued drawing for 
fairs and festivals, but branched out 
into corporate tradeshows. By the time 
he was 70, Tom had drawn well over 1 
million caricatures by his estimation,” 
Terry Quick said.

Huf made his final stint as guest speaker 
at the February 21, 2015 Cartoonists 
NW meeting. He drew everyone in 
attendance. 80 years old and he was still 
drawing and driving. My husband and I 
had our caricatures drawn by Huf at that 
meeting. 

Special appearances by Huf around the 
world include Tokyo, Montreal, Switzer-
land, Australia and Canada. He worked at 
fairs across the USA as well and was most 
well known in this area for setting up car-
icature stands at the Washington State 
Fair in Puyallup. Huf could draw 40 ($7) 
caricatures per hour. Nolan Harris and his 
gang have taken over that set up now.  

An avid golfer and pool hustler, Tom 
went on to make custom pool cues in 
his spare time. Huf was also a singer and 
pianist and was a member of the Elks 
Lodge for years. 

His passion for drawing passed on to 
several of his children who went on to 
become Disney artists and prominent 
caricaturists. 

Terry Quick represented Huf for over 25 
years. The funeral service for Tom Hof-
stedt was May 18th in Tacoma, WA. Huf 
is survived by his wife Susie, 4 children, 
1 stepdaughter, 12 grandchildren and 5 
great grandchildren. 

You can read more about Huf Enter-
prises on Linkedin, in the archives of 
the Seattle Times, the old Seattle Post 
Intelligencer, the Tacoma News Tribune 
or Penstuff (Jan2015) the CNW news-
letter. ef

This page: Caricatures of members 
Elizabeth Pankey and her husband 
Roger (above) and David “Bippy” 
Boyer (right). NCN Winter 1998 
page 13 Cartoon panel and article 
by Lee Suckow (below).

Opposite page: NCN news Spring 
1998 page 9 Self Caricature. Photo 
of longtime members Kid Cardo-
na and Eve Myles with Huf, NCN 
Spring 1997 Page 6 Self caricature.
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Send artwork, photos, 
announcements and articles to 
efeditor@caricature.org no later 

than July 5th for the next issue of 
Exaggerated Features.

In the email subject line, type “For 
EF:” followed by what you are sending 

(Example: “For EF: Comic”)

PHOTOS
• Send all photos as attachments (do not 
embed in the email) • Save as JPG, 300 DPI, 
CMYK. Zipped images are OK.
• Longest side should be between  
5 and 6 inches
•	 Please	name	files	with	what	you	are	
sending and your name. (Example: A 
showcase item from Debbie Burmeister 
would be ShowcaseBurmeister.jpg)

ARTICLES
• Please send article idea for approval 
before writing. Final article is still due by 
posted deadline.
• Spell check before sending.
•	 Send	as	Word	file	or	typed	directly	in	an	
email
• Should be between 500 and 1,000 words.
•  All articles must include photos and/or 
illustrations
• We ask that articles not be displayed 
online or reprinted until six months after 
issue has shipped.

SubmiSSion 
GuidelineS

Not following these guidelines may 
prevent your submission from being 

included or being eligible for the 
gift card drawing. Due to space 

limitations, there is no guarantee 
that all submissions will be used.

mailto:EFeditor%40caricature.org?subject=
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Line Control: 
Ending a gig

Compilation and Illustrations by Dominik Zeillinger

When you are drawing caricatures at an event, you may 
have to stop before the event ends, because you are just 
hired for a specified amount of time. If that is the case, 

then you want stop at the specified time since you will most likely 
not be paid for any thing done after that time. But this is not easy 
if there is a large crowd of people waiting in line to get their free 
caricature from you.  A while back (July 24, 2017 to be exact) on the 
ISCA Facebook group Greg Scott asked the question how to best 
end an hourly gig when there is a line. This article is a summary of 
the entries. Here are some ideas for how to end such an hourly gig:

https://www.facebook.com/groups/iscacaricatures/search/?query=greg%20scott&filters_rp_author=%7B%22name%22%3A%22author%22%2C%22args%22%3A%221330873823%22%7D&filters_rp_creation_time=%7B%22name%22%3A%22creation_time%22%2C%22args%22%3A%22%7B%5C%22start_year%5C%22%3A%5C%222017%5C%22%2C%5C%22start_month%5C%22%3A%5C%222017-01%5C%22%2C%5C%22end_year%5C%22%3A%5C%222017%5C%22%2C%5C%22end_month%5C%22%3A%5C%222017-12%5C%22%7D%22%7D
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No line at all
You could propose to your client to not be 
seated in one fixed location. Instead, you 
just go around and draw from where you 
want to (and whom you want to). Once 
your paid time is over, you just can leave 
the event.

Run
When times up: “Run, Forest, Run”!!

Bottom line time
Keep an eye on your time (very important) 
and start announcing a countdown after 
each drawing at about 45 minutes before 
the scheduled end-time. Make it clear for the 
waiting people that whoever is in the chair 
at the top of the hour is the last person or 
persons to be drawn. This method has the 
advantage that you do not have to guessti-
mate how many people you are able to draw 
until the end.

Always announce your stopping time 
to the guests as a neutral FACT, never a 
threat or an ultimatum. You can be polite 
and cheerful about it and it’ll leave a better 
taste in your clients’ mouths. If there are a 
lot of people, you can point out that there 
is no guarantee they will be drawn but they 
are welcome to wait.

Face-Countdown
If the stop-time is getting nearer (maybe 
about an hour or 45 minutes to go) esti-
mate how many people you will be able to 
draw. Put up a big sign that counts down 
the last hour. Take a dry erase marker and 
cross off the number left after each draw-
ing. At least you can continue to say ...OK 
I have 10 faces left...OK 9 faces left etc. 
With this method people can see on their 
own if there is still a chance to get a carica-
ture. Problems may arise, if a person in the 
line is waiting not only for themselves, but 
for their whole family.

But estimating the possible number of 
drawings left is not that easy: Maybe there 
is a wiggly kid whose parents decided to 
wait until the end to finally get drawn and 
he/she won’t look at you. Or a girl is wear-
ing micro-braids, etc., etc.

Ending the line in time
End the line before there are more people 
in it than you have time to draw. To be able 
to do this you have to keep an eye behind 
you beginning at the one hour mark. Take 
ownership of the line by physically standing 
up from your easel to walk the length of 
the crowd, and look each guest in the eye. 
Ask each person how many people they 
are wanting to be drawn (since sometimes 
one person is waiting in line but they want 
their whole family to be drawn). Ask the 

last person in line to tell anyone who comes 
up that he/she is the last person in line 
(remember his clothes, maybe a green 
shirt). But guests at parties don’t want to 
have to be the bad guy that tells someone 
they can’t get drawn. So you can ask the 
last person to hold a sign that says “I am 
the last person the artist has time to draw.” 
Make it clear that you are trying to END the 
line, not just define the “end of the line.”  
Nevertheless, there is the danger that the 
sign is passed along. 

Or put up an easel at the end that says 
“Line Closed.” After 10 or 15 minutes 
take a look if any new people jump in line. 
Excuse yourself and go cut the line again. 
Tell the new people that you cut the line 
already and that the guy in the green shirt 
is last.

You can also move your line from behind 
you to in front of you when you want to 
end it. That way you can see all the people 
in line, and if anyone else walks up, it’s easy 
for you to notice and say “I’m sorry, but I 
don’t have time to draw any more.”

Another method is to pass out laminated 
cards (maybe with your business card on 

them to promote, promote, promote!) 
that  says, “You will be drawn! Don’t leave 
the lineup. Give this card back to me when 
it’s your turn.” Hand these cards out, 
counting out how many you believe you 
can do in the time left. If a person wants 
to be drawn with a family of 4,  then give 
them 4 of the laminated cards. Handing 
out those little cards is good for not having 
“extra” people magically appear in your 
group of people you said you could do. If 
you handed out 12 cards, then you know 
you’re drawing 12 people.

Cutting the line
Often you will not be able to cut your line 
in time. If you realize that there are more 
people in the line than you can draw, you 
have to cut it. Use one of the methods 
described above. People who will not get 
a drawing may be pissed. You can try to 
prevent this by doing the following:

Make a big sign with 8-inch fluorescent 
numbers saying “drawing until ___ pm.”

Make also a small sign (maybe 4” X 6”) 
which says “Drawing until ___ pm” and clip 
it to the top of your easel.

Line Control: 
Ending a gig



If the lineup is long, with about 45 minutes 
left, get up and announce how much time 
you have left and that you won’t be able to 
draw everyone in line.

Cut the line using one method mentioned 
above (sign, cards, etc.).

Give a quick apology to the people in line 
who you are not able to draw and get back 
to drawing.

If now somebody says “But I’ve been 
standing here for an hour!” you can answer, 
“I’ve been drawing for X hours and I do 
have that big sign there saying how long 
I would be drawing for. Isn’t it better that 
I tell you now that I can’t draw you, rather 
than let you stand in line for another 3/4 of 
an hour.” Just one more...

Use a sign that the last person holds AS 
you are drawing them. Though this doesn’t 
eliminate it, it tremendously cuts down on 
the number of “one-mores” at the end of 
the night.

Unless you have somewhere else to be 
afterwards,  you can also take one or two 
more people than you should, and leave 
ten minutes later than you are scheduled 
for. Mention casually that you are here until 
X:00, “but I wanna finish these last few peo-
ple.” Without fail, the client and the people 
who were getting drawn feel so happy and 
grateful that you stayed a little late, you are 
more likely to get called back. (Of course, 
don’t do this for parties full of people you 
never want to be around again!)

Getting Overtime or last words
Make it clear to the client that you will 
not take new guests in the chair after 
the agreed upon time unless overtime is 
approved in writing 15 minutes prior to 
scheduled end.

When your time is up and if there are still 
a lot of people who want to be drawn look 
for the client and ask if they want you to 
stay an extra hour longer. There is a good 
chance that they will say yes. This is paid 
overtime...and if not, you are no longer the 
bad guy.

If people do not understand that the show 
is over, you can still do the following:

• Give them your card and tell them you are 
sorry but you are done drawing at the event. 
Tell them they can pay for a caricature done 
in your studio if they really want one.

• You can also suggested to people that they 
can hire you to draw at their next party.

• Before 8 pm you can apologize and say 
you have another event you need to be at. 

• Tell them that the venue is closing up and 
wants you to close.

When you get whiny people at the end, 
say, “I’m sorry but I’ve already said no to 
everyone else who was standing in line and 
I would have a little riot on my hands if I said 
yes to you after saying no to all the other 
people.”

If nothing else works:  
• “Sorry, but I have been drawing for X 
hours and really need a restroom break.” 
Then bolt for the toilet!  

• “I have to stop drawing — doctors orders!” 
and massage your hand while saying it. 

• “I need to get my Meds.”

• “I’m out of ink.”

• “Gotta get back to prison.”

Keep in mind
 • Any system, method, etc., will never 
work 100% of the time.

•  You still get people mad sometimes.

•  Be professional and positive.

•  Be straightforward and friendly.

•  Wear a watch.

Assistant
It can help if there is an assistant for you 
at the event. Just make sure to give the 
assistant clear instructions.

Answers and ideas were given by:  
AJ Jensen, Al Lopez, Ali R. Thome, Celestia 
Ward, Chris Moore, Dan McMahan, Danielle 
Corsetto, Daryl Stephenson, Dave Ste-
phens, Debbie “Debbo” Burmeister, Diane 
Laflamme, Don Pinsent, Greg Scott, Heather 
Joy, Jerry Shippee, Kurt Dreier, Laurel Hawk-
swell, L Aggie Derocher, Marc Schmid, Melis-
sa Sarieka-Almariei, Phil Bowler, René Pulido, 
Rob Brown, Roger Hurtado, Ryan Foerster, 
Steve Hearn and Zach Trenholm. ef
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Fleshing out the cover
by Chihiro Noguchi
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My watercolor type is colored ink. Usually it comes in a glass bottle, not a tube.
But I sometimes use normal tube paints. For this painting I only used three colors.Supplies

Liquitex professional acrylic Liquid in 
Vivid red orange

Daler Rowney Acrylic Artist Ink in  
Burnt Umber

Sumi drawing Ink (black)

Clester Water Color paper in a block 

I used these brushes.

I used a normal pen for drawing fine 
details, like the eyelashes.

Palette for mixing colors



To see more of Chihiro's work, 
follow her on Instagram.
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1

2

3

I'm honored to take you through my step-by-
step drawing and painting  process. I felt a lot 
of pressure and tension while working on this. 
I was redrawing again and again until I was 
happy with it and finally I completed it.
When I create a watercolor, I try to express 
accidental beauty that can not be expressed 
intentionally with human hands.

First, I try to find some good photos on the 
internet. After looking at many different facial 
expressions and hairstyles, I choose the ones 
I think best represent the subject, in this case 
singer, songwriter and actress Rihanna.

I start off with a sketch from many different photos. 
When I finish that, I redraw that same sketch on an-
other piece of paper and try to color test. I decide what 
color I want to use and where I want to put it.

When I complete the pencil sketch, I lighten and 
clean up the lines with an eraser.

Steps

21

https://www.instagram.com/chihironoguchi/


7 Now it’s time to draw the eyeballs and 
eyebrows. These elements of the face are 
very important to the overall piece, so I draw 
them with great care.

6 Now I draw the details of the face...nose, eyes, mouth…
while keeping the paper steady. I draw with a light color, 
in case I decide to l change it later. When I am satisfied 
with the likeness, I define the details a bit more. Occa-
sionally I draw the shadow parts. It’s important for me 
to keep in mind the balance of the whole piece.

54
Next, I paint the skin tones. I start with water only, 
then use watercolor (brown). The shadow part 
usually contains lots of brown. Sometimes I use 
red for an accent.

Next, I paint water on the hair area and drop 
in colored ink (black, brown, and red). I keep 
painting until I like the way it looks. Sometimes I 
move the paper diagonally to help the ink flow.

22
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98
I lightly render the accessories. And I draw 
individual strands of  hair with a thin brush to 
express the hair volume. Sometimes I use red 
as an accent color, along with black.

Lastly, I apply the finishing touches, including 
painting the white in the eyes and teeth. And 
that’s it! ef

https://youtu.be/A9GjNRykBkI
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Those of you who attended the 26th annual ISCA convention in Orlando this past  
year already know what a great speaker lineup we had and how inspiring their sem-
inars were! For those of you who didn’t make it (or for those who wish to relive it), 
we’re excited to share videos of every speaker and seminar that took place! We’ve 
been trying to provide seminar videos as member-exclusive content for a few years 
now, and this year we were able to make it happen in part thanks to our sponsors at 
LPV Productions. Click on any image to watch the seminar.

26th Annual 
Convention  

Seminar Videos

Thomas Fluharty: Keynote Speech
This year’s guest of honor takes the listener on the amazing and bizarre journey 
of his life in hopes that his experiences can benefit other artists and their work.

http://lpvproductions.com/
http://lpvproductions.com/
https://youtu.be/Lu-uFPv1-MQ


26th Annual 
Convention  

Seminar Videos Caricature 201 with Manny Avetisyan
As a caricature artist, the sky’s the limit as far as creativity 
and where you take your art. These aren’t some magic 
formulas but keys of focus which will help any artist, at any 
level, reach any goal and grow without limit in their mastery 
over this amazing art form.

Inspiration and Adversity with David O’Keefe 
David will share stories from his 30+ year career, from working 
in the editorial department of a newspaper, to being a 
special projects illustrator, to having to start over when the 
newspaper industry tanked and, most importantly, what still 
makes him want to get up every morning and draw.

Golden Nosey Panel
Kage Nakanishi, Kosuke Miyagi, Joe Bluhm, and  
Dave Smith sit down for a Q&A panel where they discuss 
what it took to win the gold and how they have kept mov-
ing forward from there.

Caricature 101 with Kosuke Miyagi
Kosuke shares the basic fundamentals of caricature, from 
capturing a likeness by memorizing what you feel instead of 
drawing just what you see, as well as color theory, line quality 
and pen techniques. He finishes with a live-sketch demon-
stration, employing the tips and tricks from his seminar.

History of Retail Caricature with Dino Casterline 
Dino has worked retail in 43 locations since he started at Sea-
World Ohio in 1984. He discusses the history of retail caricature 
based on his vast personal experience and shares research 
that he has been doing on the retail market of caricatures and 
how things have changed over the past 35 years.

Canine Caricatures with John Lafree
John discusses the concepts and techniques he uses on his 
ArtStix with marker animal caricatures and how they can 
translate to the face of your standard, boring, “stoopid” 
human subjects.
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https://youtu.be/UPXmY1JHcog
https://youtu.be/X5_ycNEwRHM
https://youtu.be/kPINd7mlHlM
https://youtu.be/R05IyD-uf5w
https://youtu.be/UPXmY1JHcog
https://youtu.be/X5_ycNEwRHM
https://youtu.be/4xUuDM39m2s
https://youtu.be/kPINd7mlHlM
https://youtu.be/7eTYNGJbjfU
https://youtu.be/R05IyD-uf5w
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When five people you referred 
join ISCA within the same  
calendar year, let CeCe know 
and receive a discount off of 
your membership renewal! 
 
Contact CeCe Holt at  
manager@caricature.orgoff membership

Reach your  
target market!

AD RATES

Non-Members
Quarter page: $100

Half page: $150

Full page: $250

Back cover: $325

Members
Quarter page: $75

Half page: $112

Full page: $187

Back cover: $243

SUBMIT  
for your chance 

to win!

Submit an article, cartoon or showcase item 
to efeditor@caricature.org. If your submission 

is printed in Exaggerated Features, you will 
be entered in the drawing at the 2018 Annual 

Convention for an Apple Store Gift Card!

Deadline for the next issue: July 5th, 2018

Members must be in good standing at the time of submission and 

during the time of the entire annual convention to be eligible to win. 

Winners from previous years are ineligible to win again. Drawing to 

be conducted at the awards banquet from all submissions printed in 

the previous four issues. Printed showcase, panel/one-page cartoons 

= 1 entry. Printed full-page articles or longer articles =2 entries, How-to 

articles, and two-page cartoons = 3 entries. 
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FlashBack 

Article

Always Merry  
and Bright:
Common Sense  

Customer Service for 
the Retail Caricaturist

Editor’s Note: This article originally ran in the winter of 2003, but most of the advice still holds 
true today, not just for retail, but also for any gig situation. 

One thing I’ve noticed is that we, the retail caricature 
artists, sometimes forget the reason why we’re  
working, and where we’re working, whether at an 

amusement park, shopping mall, holiday festival or country 
fair. We get so involved in the assembly line productivity that 
we completely forget about our good manners and most impor-
tantly the role the customers play in our business. 

By René Pulido

I know, I know. Some customers can be 
very fussy, to say the least. But don’t let 
one bad apple (OK two) ruin it for you, 
or you may end up without any custom-
ers to draw at all. No customers = Zero 
money. Yikes! 

Now, not everybody is cut out to be a 
retail or theme park artist. It may look 
easy, but the reality is that it requires 
many skills. 

A good retail caricaturist must be a 
quick, skillful artist, an entertaining 

performer, a tactful negotiator and an 
all-around people person, with com-
petent organizational skills within a 
functional space, an eye for location, an 
attractive display of art samples, and a 
working knowledge of what’s popular 
and current. 

So, still want to be a retail caricatur-
ist??? Then you’ve gotta have fun with 
it! And you will, if you just remember 
that customer service is the key to good 
business. Follow these simple rules: 
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• Smile, even when you’re drawing. 

• Be courteous, even to people who 
ask the same dumb question over 
and over again. (And no matter how 
tempting, keep your smart alec re-
marks to yourself.) 

• Respect everybody. Don’t be rude, 
because everybody, including kids, 
are a potential customer. Yes, even 
the really odd people. 

• Don’t let customers or co-workers 
get you down. Some people spend 
their entire lives complaining, no 
matter how good life is. Change the 
conversation or stay away from them 
if necessary. Surround yourself with 
positive, upbeat people. And be posi-
tive yourself. It’s good for your morale 
and good for business. 

• Greet and treat people the way you 
want to be treated. It’s so disappoint-
ing when retail people ignore you, 
or cough up a bad attitude, so don’t 
bring your problems or bad attitudes 
to work. It’s bad for business! 

• Make eye contact and say “hello” with 
a real smile. Even joke around a little, 
but keep it clean. And don’t pester 
them trying to make the sale, if you 
do, they’ll avoid you like a virus. 

• When you are drawing, if people see 
that you enjoy what you do, custom-
ers will line up for you. Sometimes (I 
hate to say this for those who are ex-
cellent artists), but customer relations 
are more important than the actual 
artwork itself. 

• Sit in a comfortable chair, up straight 
and attentively, because constantly 
drawing can become painful after a 
while. And it’s not easy to smile when 
you’re in pain. A long time in a bad 
posture will ruin anybody’s day. 

• If you’re starting to feel a little burnt 
out, take a break and stretch your 
legs and back. 

• Choose your break time wisely. When 
business is slow is obviously the best 
time for a break. After all, you don’t 
want to lose possible sales. Now, if 
you do get up for a break, and you 
have a line, make it a quick one, and 
let them know you’ll be right back. 
And when you come back, thank 
them for waiting so patiently and 
looking after your stuff. (I’ve done it 
for my bathroom breaks and haven’t 
lost a customer yet.) 

• When you’re drawing couples, let 
the other person know that they can 

relax in the meantime. Chitchat with 
both of them. It puts them at ease. 
And whatever you do, don’t intensely 
stare for too long; it makes people 
very uncomfortable. (I heard of one 
guy who got punched in the nose 
by the boyfriend of the girl he was 
drawing. Ouch!) Quick glances work 
better. 

• On a special or unusual request from 
a customer (like drawing a team logo), 
let them know ahead of time that it 
will cost them a little extra. Unless of 
course, if what they requested is com-
pletely inappropriate, like an adult 
theme in a family environment. But 
even then you can look for a clever 
solution. One customer asked me if I 
could draw him “flipping the bird” so I 
did. I drew a bird in his hand making a 
flip in the air. He loved it! 

• Now, we all know: Everybody is a 
critic! Sometimes people can be too 
critical. But don’t get offended. Stay 
positive. Just remember 50% will love 
what you do, and 50% will hate what 
you do. Our job is to cater to the 50% 
who love what we do. 

• “It doesn’t look like me.”Well... 
beauty is so hard to capture. That 
maybe true. Especially knowing that 
you could have done much better. So 
practice drawing a good likeness. I 
find it to be an excellent idea to chal-
lenge yourself with each new draw-
ing that you do. It keeps you alert, 
entertained and most importantly: 
You become a better artist. After all, 
where else can you practice and get 
paid for it at the same time? 

• “Are you done yet?” Find a way to 

draw young and old who wiggle 
around all over the place, like some 
people with ADD. After all, most of us 
can’t sit still for more than three min-
utes. So, learn to work fast. Also, you 
may try to catch their attention by en-
gaging them in conversation. Or even 
play peek-a-boo with them. Sure! 
Why not? It reminds them to not be 
too serious. Just don’t over do it. 

• Like a good comedian, timing is 
everything. This reminds me of 
when I was drawing three Japanese 
girls on the same page and didn’t let 
them see it until the end. So I quickly 
substituted it with another page that 
I had drawn with three stick figures 
instead. Oh...the look on their faces: 
Priceless! Of course, they ended up 
with both drawings in the end. And a 
Kodak moment for all of us with me 
holding the stick figure drawing.

• Now, you and I know people go to 
amusement parks and public events 
to have a good time. I do. And we, 
the caricaturists, are part of that 
entertainment. Therefore, the more 
fun the customer has, the better the 
experience is for them and for you. 
Plus, you’ll be the highlight of their 
day! Build your self-confidence by re-
membering the good customers and 
compliments you got during a day’s 
work and the extra tips (if any) for a 
job well done. 

• Always be in charge. Let the customer 
know what you need from them. Af-
ter all, only you know what’s the best 
angle and light to work from.

• Don’t let people disrespect you or 
your work, so always dress and act in 
a professional manner at all times.

• Be self-motivated, humorous, and 
above all, patient.

• Make sure you’re organized. It will 
help things flow a lot smoother, espe-
cially for the people waiting in line.

• Know your retail prices and eliminate 
loose change. It saves time. And time 
IS money. After all, you are working 
by the piece. And remember: you’re 
NOT an assembly line, so don’t act 
like one: NEXT!

When René wrote this, he was a theme 
park artist manager for 13 years at Six 
Flags in California, and had trained and 
supervised many artists throughout his 
career. Now he’s a full-time party artist 
in the San Francisco Bay Area. Check out 
his website at www.ReneArt.com.ef

Stay positive. 
Just remember 
50% will love 
what you do, 
and 50% will 
hate what you 
do. Our job is 
to cater to the 
50% who love 
what we do.



710 NE 100 Terrace 
Kansas City, MO 64155 

USA

The convention starts with the ice breaker and registration on Sunday, November 4th, 2018  
and ends with the Awards Banquet on Friday, November 9th, 2018.

November 
4th-9th, 2018

Town & Country Resort  
San Diego, California

Details start on page 4!!!!!

Early Bird  Registration ends July 31


